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TWO DOLLARS A YEAR 
TEN CENTS THE COPY 


at 


Popularity 
Plus Profits 


Scoring a continuous and mighty hit 
with the bike boys—Pennsylvania 


VACUUM CUP 


Red Tread 
BICYCLE TFRES 


*THREE * STAR * 


LINE~ OF~ 


BICYCLE TIRES 


This sterling line is sold direct to dealers under 
territorial arrangements which assure the utmost 
protection and profit. 


Write TODAY to Dept. A for Plan Particulars 


DECEMBER 16TH, 1915 
VOLUME 96: NUMBER 25 
































Pennsylvania Rubber Company 


ON JEANNETTE, PA. 
WW), Direct factory branches and service agencies 
ae pn throughout the United States and Canada 
Index to Advertisers, Page 93 


Table of Contents, Page 47 
Situation and Help Wanted and Business Opportunities, Pages 114 and 115 
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These Four Men 


and many others have won 
long, fast races on 


Nassau Cires 


All-Mighty Tough” 








No owner of an automobile could require or de- 
mand more than these men. : 


Read what they say, then write us for information 
for Dealers. “The Nassau is a safe tire to buy and 
a safe tire to sell. ‘—The consumer gets the service he 
wants and the Dealer gets the profit he ought to have. 


Give winning Nassau a chance to 
win profits for you. If your ter- 
ritory 1s open, write us today. 


TRENTON, N. J. 
Makers of Thermoid Brake Lining and Thermoid Hand-Made Garden Hose 





NEW YORK PHILADELPHIA ST. LOUIS DETROIT SAN FRANCISCO 
CHICAGO PITTSBURGH INDIANAPOLIS BOSTON 
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PROFIT 
MAKERS 
FOR 
COLD 
DAYS 








ieee Clark Indestructible 
_ Steel Heaters 








For automobiles, carriages, 
wagons, sleighs, etc. 


These practical devices can 
be sold to nearly everyone who 
rides or drives in cold weather. 











How is your stock? 


Remember, when a cus- 
tomer wants a Clark heater he 
wants it quick. Keep prepared. 

All jobbers have the Clark— 
the quality line. 

Write for our 1914 cata- 
logue. 

Get this business in your 
community. It pays. 














Chicago Flexible Shaft Company 
606. La Salle Ave., CHICAGO 


New York Branch: 16 and 18 Reade St. 
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Keystone No. 7 


Disston Exhibit 
Panama - Pacific 
International Exposition 


Twelve Highest Awards—including 
Four Grand Prizes 


SAWS TOOLS __ FILES 





os $ raat 


(i339 Henry Disston & Sons, Inc. vu) 


Philadelphia, U.S. A 


(Reg. U. S. Pat. Off.) 
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No Finer Wrench 
Than This One 


As a versatile, here-there-and-everywhere 
wrench the Coes Steel Handle Model stands 
in a class by itself. 











It is all steel from head to toe—has a fully 
hardened cold swaged bar, a one-piece jaw 
that cannot be twisted off and an adjustable 
screw that never sticks and binds. 


Whichever of the eight sizes you sell, the 
wrench will assuredly give an unusual service. 


Coes Steel Handle Wrenches are specially 
popular in boiler-rooms where they remain 
able-bodied against the ravages of oil, steam, 
water, heat and cold and corrosive acids and 
fumes. 


UU 


No finer wrench anywhere than the Coes 
whether for buying or selling. Ask your 
jobber. 


Coes Wrench Company 
WORCESTER MASS. 


J. C. McCarty & Co., 29 Murray St., New York. 
J. H. Graham & Co., 113 Chambers St., New York 









BALL RACE 


RIVET 


HOWING BALL 
IN FACE OF BAR 


fw Gale. aD 
Parts Only 7 


STEEL SHELL HANDLE, 















INTERNALLY SUPPORTED 
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The cream of the 
cream separator 
trade goes to the 


De Laval Agents 





ay 29 E. Madison Street 6 Western Avenu 
aon overt CHICAGO Peis onamenes disease 





A — YA Ys » >) 
aoe 
an e NWS: wt 2 


: THE DE LAVAL SEPARATOR CO. 


_ 
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How Carey | 

Increased 
His Tool Sales. 
No. 7 


nterest 
Mechanics In B. & S. Combination Sets 


In one single compact tool are combined seven 
tools that are almost indispensable. Used in 
various ways it does service as a rule, bevel, 
square, level, centre square, depth gauge and protractor. For laying out work, 
it is one of the handiest tools in a mechanic’s kit. 


The heads on Brown & Sharpe Combination Sets are drop forged, a feature much 
appreciated by mechanics as it gives lightness, strength and durability and 
renders the head practically unbreakable. The faces of the heads are ground true 
and accurate and the protractor is graduated with extreme care. 


All blades of high grade steel, spring tempered. The graduations are accurate, 
clear and deeply etched and parallel lines running lengthwise on the blade 
assist in the quick reading of measurements. Another feature is the round 
clamping groove. This permits the use of a stronger blade and clamping bolt, 
aligns the blade quickly and squarely with the heads, and having no corners to 
collect dirt, there is no possibility of the accuracy of the tool being impaired. 


These are the features a good mechanic will appreciate. They appeal 
to him for handiness, economy and utility. Showhima Brown & Sharpe 
Combination Set. Let him examine it carefully—the 
morecritical he is the more he will be impressed by the 
high grade appearance, the careful finish and the hand- 
iness of the tool. These tools are in demand, they should 
sell quickly if you keep their features in mind.’’ 


Next issue—Good Selling Points for Verniers and 
Protractors 








BROWN & SHARPE MANUFACTURING COMPANY 
| PROVIDENCE, R. I., U. S. A. 


A full line of our tools is carried at our Chicago Store, 626-630 Washington Boulevard, Chicago Illinois 
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The Extra Profit in 
DUTCH BOY WHITE LEAD 


The dealer’s profit on Dutch Boy white 
lead is really a five-sale profit. It is 
made up of the profit on white lead, 
linseed oil, colors, turpentine and 
driers. 


In addition, consider the direct sales 
impetus a reliable white-lead stock gives 
to everything else in the store. 


—and don’t forget that Dutch Boy ad- 
vertising has cut minutes from the time 
required to make a white-lead sale. 


NATIONAL LEAD COMPANY 


Makers also of Dutch Boy Red Lead-in-Oil and 
. Dutch Boy Linseed Oil. 


New York Boston Buffalo Chicago Cincinnati 
Cleveland St. Louis San Francisco 
(John T. Lewis & Bros. Co., Philadelphia.) 
(National Lead & Oil Co., Pittsburgh) 
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MW National Advertising 
On Bull Dog and 
Good Luck 


Garden Hose 


and the 
——— nae Nozzle 














(Advertised retail price, 50c. each) 





In the following National magazines: 





National Geographic 

Country Life in Amcrica 
Countryside Magazine 

House and Garden 

American Homes and Gardens 
Garden Magazine 


Saturday Evening Post 
Country Gentleman 
Literary Digest 

Good Housekeeping 
Collier's 


Sunset 










Will be seen by millions of pro- 
spective garden hose customers, 
who will expect to find these 
brands at your Store. 









Can you afford to 
disappoint them? 


Boston Woven Hose 
& Rubber Company 


Largest makers in the world 
Cambridge 

















ADVERTISED 
Mass. 








a 


t- * 5 
§ P 4 m } r- 
fs + 
y 2. © 
Z . = 
3 3 , t 4 4 
. } J 
ALMA RETAIL p of, 
* oy 4 
% f / ¥ 
' % Fi - 
%, 4 ¥ 
i ‘ ff ; ¥ 
*, : £ 
% a _ + 
a “te 
7 “>, Me, 
Mes, ; as 





10 


HARDWARE AGE 


December 16, 1915 








Worcester, Mass. 


All over the country we hear talk of prepared- 
ness. Preparedness has to do with your business 
as much as it has to do with national affairs. 
Preparedness stands for just as much in the 
business life as in military life. Are you pre- 
pared for the coming invasion of Spring trade 
by poultry men? Are you prepared to supply 
them with the best poultry fencing obtainable, 
so that your customers may be satisfied and re- 
turn with another order next season? 


Excelsior poultry and rabbit fence has no 
equal. Even a chick cannot get through it. No 
boards needed at the bottom—ne rail at the 
top—cannot sag, because all horizontal wires are 
drawn tight. Heavily galvanized, it will last 
indefinitely. These and many other arguments 
make it a quick and ready seller. We will gladly 
furnish a supply of literature which will give 
you all the selling points. Send for your supply 
now and place your order to take care of the 
demand which will soon be upon you. 


Wright Wire Co. 











































December 16, 1915 HARDWARE AGE 











+Obbgarty ) ys. 
errr 

ett f 
*@@ 0 a: oO OH fs 
See & bee Oi 1 
ee ee 


“* @ OP te 
+ wes 








““Dearest Anne: 

You've no idea what fun housekeeping is until you've darling things around you— 
all your own. 
~ Jack says I’m simply enslaved by my silver. Today when he found me gloat- 
ing over it again, he was almost * * * brutal. 

The truth is, I was so absorbed in looking at my beautiful Community, I forgot 
all about getting dinner. But I don’t think that excuses Jack for slamming the door 
—do you? Patricia. 

P, S.—Jack has apologized. He thinks something he ate for lunch went to his 
temper. 

My dear, the hardship a business man endures is appalling. Think of that poor 
boy lunching downtown alone every day without me to look after his meals. And— 
imagine it— it’s like being in the trenches—no Community Silver to eat with.” 
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One of a series of Community advertisements appearing in the Saturday Evening Post 
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Hardware Dealers, Attention! 


We want to introduce you to THE VANOPHONE, the 
greatest value in the musical world. A phonograph that 
plays 10 or | 2-inch records with a sweetness of tone and 
volume unsurpassed by any machine regardless of price, 
and the cost of a Vanophone is only $12.00, a most 
remarkable value. 





_ THE VANOPHONE IS 
r A MILLIONAIRE’S MACHINE 
; AT A WORKINGMAN’S PRICE 


We have a proposition to submit to you that is right and your store 
is the logical place to display and sell this remarkable player. 


The Vanophone is a beautifully finished, finely performing creation, 
free, positively so, from metallic or barrel sounds, provided with a 
smooth running silent motor. 


The Vanophone is truly 


THE MUSIC MASTER FOR THE MASTERS 
and only $12.00 


Get lined up for the Holiday trade on this splendid money maker. 
Every machine sold under a positive money-back guarantee. We 
offer you complete sales co-operation. The Vanophone is a real 
winner. Complete descriptive matter and proposition by return mail. 


THE GARFORD MFG. CO. 


100 Olive Street ELYRIA, OHIO 
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Tiger ¢ Autobike 


Price Weight 
$112.50 112%s lbs. 





This machine is peculiarly adapted to the hardware 
dealer. It does not require a machine shop to give 
service, as when it is once sold it “stays sold.” 


Runs 140 miles on one gallon of gasoline—4¥% h.p. 
at 2200 r.p.m. 


J. J. Etsenstat, successful hardware and bicycle 
dealer of Denver, Colo., writes: 


“Your letter of the 16th arrived at about the same time 
the Autobike did. Am very much pleased with it and sold 
it as soon as it got here. If it is agreeable to you, ship one 
more machine on the same conditions.” 


You hardware dealers who are in the bicycle busi- 
ness also should investigate the Tiger Autobike 
at once. 


Reservations for dealers must be made at once, as 
output next year is limited to 7500. 








AUTOBIKE COMPANY 


2011 Michigan Avenue ~— Chicago, Illinois 
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" METAL CEILINGS 











—colth ee 


The Punched Nail Hole Means a Better Job at Lower Cost 





Tnvisible Joint” 
METAL 
CEILINGS 


Are Sanitary, siti alae 
Durable and N Binoy 
Artistic. HOLES 


REPRESSED 
BEAD 







Our designs are 

of the very latest 

and suitable for 
all kinds of 
buildings. 





SEND FOR COMPLETE METAL CEILING CATALOG 


—Mimwavkee Artistic Metar Ceninc Co= 
i prancu AT KANSAS CITY, MO. | MILWAUKEE, Wis. ~!] 
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| ce rats GROWERS must spray to have perfect 
‘fruit. They must spray to save their trees. To 
wage war on fruit tree pests modern fighting equip- 
ment is required. Myers Spray Pumps are the 42 centimeter 
guns that produce havoc in the ranks of the insect hosts. 
This summer's continued rains have been especially favor- 
able for the development of fungus diseases, which makes 
spraying doubly imperative if the healthy condition of the 
trees is to be preserved. The time for spraying will be 
here before you realize it. Meet your customers’ demands to their entire satisfaction by 
having a complete line of Myers Bucket, Barrel and Power Sprayers in your store. 


MYERS POWER SPRAY OUTFITS embody every desirable feature. They are not experi- 
ments, but have been proven efficient, economical and reliable by actual service in the field. 
All are completely assembled, ready for the engine or trucks, before they leave the- factory. 
There are outfits of various capacities with pumps for belt, gear or pitman drive. Any one of 
them will operate successfully under all conditions and will give that thorough distribution of 
the spraying solution which is so essential for perfect work. You can always bank on that. 


MYERS BUCKET AND BARREL SPRAYERS and Hand Outfits are 


| 

| 

| unusually well constructed and meet the requirements of those who 
| do not wish to purchase power equipment. Built with the MYERS PATENTED 













COG GEAR HEAD, which enables the operator to maintain a high, even pressure 


with one-third less labor than would be required on the old style pump, they can Ar | w/a. 
be used with ease when other styles could not even be considered. In fact, they —_K | A \ \ 
| possess that something in superior quality and construction that cannot be found Mt TTT TT aA 

iN ree Tp rf M WY 


| elsewhere. 


Our 64-page catalog SP-15, contains descriptions of Myers 
Power Spray Outfits, Bucket and Barrel Spray Pumps, Nozzles, 


Fittings, etc. It also contains a great deal of information as to how 


and when to spray. 


| This is Fall spray time—WRITE 


nee 
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MECKANICAL 
AGITATOR ~~ 
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“Set of Casters, 
Make lt Quick!” 


What do you do when you receive a sudden 
order like that from across the counter? 





Do you have to poke into jumbled drawers and 
boxes and get all excited and lose more time than 
you make? 


Not if Steel Gems are shelved behind you. 
Steel Gem Casters are packed by the set, four in 
a box. 


Each box is plainly labeled with the style and 
stock number of contents so that you can pick 
out the right one in a hurry. | 


Before the customer can turn in his tracks you 
have what he calls for, ready to be wrapped up 
and taken away. | 


This is the sort of service that customers 
appreciate. Do you give it? 


M. B. Schenck Co. 


Meriden - - Conn. 
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Cortland 
New York 


Wickwire 
Brothers 


Inc. 





There's more than one reason for the popularity and selling strength of Wickwire product, but 
all of them can be traced back to the idea of giving the best value and highest quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, 
etc. In short, we control every step in the manufacture, and therefore can regulate the quality from 
the beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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Hardware Dealer 












































The unvarying excellence of all 
CLINTON WIRE CLOTH—the fur- 
nishing of exact quantities as labeled 
upon the outside of every roll is 
assured the purchaser by our Depart- Pc 
ment of Standardization. Each and 3 
every piece of wire cloth when it is 
presumably ready to market goes to 
the Department of Standardization, 
where it is slowly unrolled in front of 
an inspector who, aided by the best 
of lighting facilities, examines every 
inch of the fabric for imperfections. 
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Should such occur the section in which they appear is cut out. Imperfections are never . 
found hidden away in the centre of a roll of CLINTON goods. Every foot that you Tr 
get is salable and perfect. sooe 
After this rigorous inspection the cloth Tr 
is taken to our 100 foot measuring floor som 
where it is unrolled and measured to aa 
exact length—this length being plainly cor 
marked on the outside of the roll. Tor 
ae acts 
cea Automatic “‘counters’’ or other compli- . } 
<tT] cated devices are not depended upon to : 
give our dealers the number of feet of scan 
CLINTON cloth they pay for. ao 
When you handle CLINTON cloth you A 
know that you get exactly the number of 
feet you pay for of perfect salable goods. +H 
POMPEIIAN BRONZE WIRE CLOTH He 
GOLDEN BRONZE WIRE CLOTH HH 
/ 7 SILVER FINISH STEEL WIRE CLOTH 
x9 CLINTON PAINTED STEEL WIRE E 
CLOTH scan 
Clinton Wire Cloth Company HH 
Clinton, Massachusetts onan 
1 ana 
i 
j | t 
i 
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With Quality and Service 


R over half a century Nicholson Files 
have been linked to quality and service. 


This is something worth remembering when 
you order Files. 


The experience of over 50 years gives Nicholson 
Files a standing which deserves instant recog- 
nition. [heir workmanship is flawless. Their 


shape and cut, quality and temper of steel are 
guaranteed uniform. 


Over 6000 varieties in stock; no delay in fill- 
ing orders. | 


The "Nicholson" trade mark on a file, enables you to 


make rapid sales, wait on more customers, guarantee 
absolute satisfaction, and by quick "turn over" of your 
Stock increase your profits. 


Write for complete Catalog and a copy of “File Filosophy” 


Nicholson File Company 


PROVIDENCE R1,U.S.A 
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Cyclops Nail Puller 


Retails for $1.00 





‘“‘Look at the Eagle Beak Jaws’’ 


A FEW SELLING POINTS: 


No springs to break. 
Will not turn in the hand. , 
Unobstructed view of nail. Union Hardware Company 
Jaws hardened and tempered. 
Jaws grip beneath nail head. 
Oblique delivery of ram blows. 
Handle prevents bruised hands. 
Will not roll off inclined surfaces. New York Office: 99 Chambers Street 
Length 18 in. Weight 4% lbs. ea. 


Manufactured by 


Torrington, Conn., U.S. A. 
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Accuracy of this Line 
Is Beyond Question 


When a customer asks for a certain 
tool and you sell him one of the union 
products, you have made a regular 
customer of him. The next time he 
will ask for a Union tool. 














These tools are made in an accurate manner, 
for we realize the necessity of having them 
correct and lasting. Each tool is thoroughly 
inspected by expert mechanics. 


Because of the care exercised in manufac- 
turing and inspecting the Union line, we guar- 
antee every tool to give satisfaction, for the 
purpose for which it is intended. 


We will show you how the addition of this 
line will be of big benefit to you. 


We make calipers, dividers, tap wrenches, 
nail sets, center punches, tempered steel 
rules, combination squares,.hack saw 
frames, key seat rule blocks, thread 
gauges, thickness gauges, a complete line 
of ve holders, screw machine products, 
etc., etc. 
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What this sign in 
& window means 


This sign displayed in yaur window will mean that every 
shop man, every user of wrenches, dogs, clamps or any other 
of the Billings & Spencer tools will be impressed with your 
desire and sincerity in carrying what is known as the best line 
of goods of its kind on the market. 

The value of such advertising cannot be over-estimated. 
The effect it has upon the passerby is very noticeable. 

The person seeing this sign in your window who is desirous 
of buying a tool such as we make is almost as sure to go into 
your store as he is to follow the sign of a “blue bell” telephone 
if he wishes to telephone his wife. 

The work of this sign does not cease when it has helped to 
lead a new customer into your store, for after he has pur- 
chased one of our numerous products he finds that the much- 
talked-of Billings & Spencer quality is all that is represented 
and his confidence in our products and in you as a hardware 
dealer continually increases. The chances are 100 to | that 
the next time he wishes to make a purchase of any hardware 
materials his footsteps will wind away to your store again and 
by courteous, prompt treatment you will have made another 
permanent customer. 

You should take advantage of every opportunity to build 
your trade among customers of this kind. The Billings & 
Spencer quality sign will do its part if you will do yours. 
Give it the opportunity. 


The Billings & Spencer Company 
Hartford, Conn. 
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“Secrets of Personal Culture 











A Person and A 
Personality — 


Seneca, a great Roman writer 
and philosopher, once said, “We 
complain that life is too short, 
yet we live each day as if it 
were a thousand years.” 

The life of the average indi- 
vidual is principally occupied in 
rendering excuses, making ex- 
planations, and in listening to 
idle gossip. 

The average man makes but 
little of his chances, which as- 
sertion is proved by the fact that 
a few men in one day of eight 
hours often accomplish more 
than many men in a lifetime of 
seventy years. 

Life is simply a matter of con- 
centration. You are what you 
set out to be. The things you 
read to-day and the things you 
think to-day are the things you 
become to-morrow. You are a 
composite of the things you say, 
the books you read, the thoughts 
you think, the company you keep 
and the things you aspire to be- 
come. 

So, then, here is a recipe for 
improving the individual and 
evolving your life into success. 
Time is your only asset. Each 
moment is a golden treasure and 
the way you spend it shapes 
your life as an individual. 

If you would simply devote 
thirty minutes of each day to 
the study of some splendid idea, 
to the improvement of your 
mind, in obtaining a more accu- 
rate knowledge of your business, 
in studying the thoughts of some 
great man who has left the 
world better because of his hav- 
ing lived, in search of the secret 
of the success of great business 
men, you would in ten years’ 
time evolve into a giant of intel- 
lectual strength with power to 
follow any plan or idea to final 
and positive success. 


(Continued in the book) 











and Business Power” 


BOOK with a message to every 
reader of this paper, whether 
he be merchant, buyer, sales- 

man or clerk. Every man who is act- 
ively engaged in business will find the 
article partially reprinted here of in- 
terest, for he cannot help but realize 
the value of personality in building 
business. No matter what particular 
commodity he may sell, this book will 
be worth reading, for it aims to stim- 
ulate the mental, moral and physical 
foundation without which no business 
can prosper. Read it now and give it 
to your son or someone in whom you 
are interested. 


A Person and a Personality is just one 
of the 58 straight-from-the-shoulder articles 
which Mr. Meador has written from his ex- 
perience and study of the vital problems of 
business and life. 


There are 176 pages each filled with 
thoughts on the topics of the day and printed 
on India Tint Wove Paper. The book is 
bound in flexible ooze lamb with gilt edges 
and is mailed neatly boxed. 


Believing that every copy sold will help 

to sell more, we have set aside one thousand 

‘copies of this book for advertising purposes 

and will supply them to paid-up subscribers, 

and advertisers at a nominal price of $1.00, 
while they last. 


Hardware Age Book Department 
239 West, 39th Street, New York 
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The Banner of Merit 


Showing 


THE OFFICIAL AWARD RIBBON 
OF THE MEDAL OF HONOR 


Awarded ages 


TRIMO TOOLS 


at the Panama-Pacific International Exposition 
Honor Awarded Means Merit Rewarded 
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Send for Catalogue No. 133 2 
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INLAND 


Basic Open Hearth 
ROOFING 
& SIDING 


























Products of aplant that owns and controls 
all its raw materials from the Iron Ore up 





INLAND STEEL COMPANY 


First National Bank wre son 
Works Indiana Harbor, Ind. and 
Branch Offices~ SLLOUIS-ST.PAUL- MILWAUKEE- sn aos 



































A Physician Down in Virginia 


fee Used Metal Ceilings 


In Every Room of His Residence and then 
Had the Contractor use 





4 Wheeling Corrugating Company’s 
Metal Shingles for his roof. 


Fire-Proof Dust-Proof Vermin-Proof 
Sanitary | Permanent Artistic 
Attractive No Repairs No Worry 





Easily Cleaned Economical 


Architectural Styles to Conform with Art and Subject to either 
Plain or Ornate Decoration as desired. 


An Iowa Department Store has 
about 370 squares of Metal 
Ceilings. 


GET THE INSIDE WORK FOR 
BAD WEATHER. 





WHEELING CORRUGATING COMPANY, WaeeuiNe W.Va | 
BRANCH OFFICES AND STORES: | 
NEW YORK CHICAGO PHILADELPHIA | 

ST. LOUIS KANSAS CITY CHATTANOOGA 
ALSO SALES OFFICES: | 
Dallas, Texas Detroit, Mich. sbnsinnistithe: Minn. | 


Portsmouth, Ohio Richmond, Va. 
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4 “Hurwood Ice Picks 


Strongest, Sharpest and 
Handiest Ever Manufactured 


SIMILAR IN CONSTRUCTION 
TO THE CELEBRATED 


“Hurwood” 
Screw Drivers 


They have a number of distinctive 
features that make them 
ready sellers. 


TWO ASSORTMENTS ARE OFFERED: 
Style “E”—List Price, per doz., $6.00 
Style “F’’—List Price, per doz., $4.60 





The Display Stand which accom- 
panies each Assortment is attractive in 
appearance, light in weight, takes up 
but little room and draws trade. Try 
one. 


STANLEY RuLe & Levet Co. 
New Britain, Conn. U.S.A. 
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YOU CAN’T NAME A MORE ~— ““Gat@pbemtguemok 
PROMISING PROPOSITION THAN LLL 
A NEW ROYAL WASTE DEPARTMENT 


EEP-THINKING, keen-minded dealers who have installed a Reyal Waste 
Department are now realizing big patronage, prestige and profit. You can 
offer your trade the only nationally advertised, standardized waste—which 

is guaranteed same quality, not over 6% “‘tare’’ and actual weight. You can buy 
and sell this high-grade absorbent, thoroughly refined waste more readily and.with 
greater economy. All dealers secure freely the new and most practical Sampling 
Catalogue, and special sample containers, besides the advantage of continuous 
national advertising in eighteen widely circulating publications. 


Write for the Royal Sampling Catalogue No. 22, showing 12 
grades of Cotton Waste. Samples of Wool Waste and other in- 
formation forwarded on request. 


ROYAL MANUFACTURING COMPANY, Rahway, N. J. 


Look for the Brand on Each Steel Band 
New York Office, St. Louis Office, 
2 Rector St. Syndicate Trust Bldg. 
Chicago Office, San Francisco Office, 
People’s Gas Bldg. T Wells Fargo Bidg. 
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Sell Them 
by the Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
= its use in keeping the bits in order and 
ES near at hand, preventing loss, etc. Try it. 


Forstner Bits are the only bits that are 
== not dependent on a center or a level to 
guide them. They cut from the outer rim. 
The entire surface is at work all the time; 
= no jagged ends; every part of the work is 
= smooth and polished. They bore their way 
= through hard, knotty, cross grained wood, 
= leaving a smooth hole and clean, polished 
fs surface. 

= Let us send you catalogues. Order 
= through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U. S. A. 
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Sets of 9, 11, 17 bits are fur- 
nished in compact cases for 
the convenience of the user. 
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At the Sign of the 
Winged Greyhound 


The sign-boards hanging over the inn-doors 
along the old coaching routes of England were 
often decorated with paintings of creatures either 
created by the artist’s imagination or mythology. 

These sign-boards, the Boar’s Head, the Unicorn, the Golden 


Stag, the Red Lion, and many another are well known in legend 
and history. 





TRADE MARK, 


From these signs the inns derived their names and this is one 
phase and an interesting one in the development of the trade- 





mark. 
Ul (KIN In those days an inn was remembered by the sign it displayed, 
— and its growth and reputation was closely linked with the painting 


CA ods: iia dasvbadionlh 


HAIN Ut Along the busy streets of America today, a store is judged 
not so much by the signs it displays, as by the goods it sells. But 
the advertising of the fact that a store sells good saws will never 

do it any harm. 


It certainly won't hurt your reputation to link your name with 
the Sign of the Winged Greyhound—tthe mark of quality in saws. 


In fact, it will be a big boost to business. 


Geo. H. Bishop & Co. 


LAWRENCEBURG, - D. 
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Standard Grinders After Fifty Years 


Fifty years make half a century, and it takes a mighty good article to hold 
supremacy in its class all that time. Cleveland Grindstones have done it! 
That’s because they are made of genuine Berea Grit, the finest all-round abrasive known, 
which has a fine, even texture all through. Furthermore, every Cleveland Grindstone is specially 
selected by our expert graders, and we ship to a dealer only the grit best suited to his cus- 
tomers. You'll be “playing safe” and will make sales without a come-back if you handle 


CLEVELAND <i): Grindstones 


Vos1o° 
Sold only to Hardware and Implement Dealers 





If you handle grindstones stamped with the quality mark shown above, you will be sure you're getting 
the only Berea Grit. You'll be backed by an unlimited supply, best factory equipment, expert workmen 
and a FAIR DEAL. Cleveland Grindstones will help you get the business that now goes out of town. 


To start the ball rolling, write for illustrated Trade Price List. 
Tell us your jobber’s name. Ask also for our famous book, 
“How to Keep Mail Orders at Home.” 


The Cleveland Stone Co. 


Leader-News Blidg. Cleveland, O. 











made power 
/ built to run by gas engine. 
| Especially einen’ to farm 
/ or machine shop. Cast-iron 
y frameand —— will not 
t. 

















Sterling Model j t Gen Berea stone. 
3 One of the fine models of 











VELAND GRINDSTONES. 


AAR 
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AMERICAN BRAND 


QUALITY SERVICE 


SCREEN WIRE CLOTH 


YOU should sell 
GALVANOID 
SCREEN WIRE 
CLOTH because it 
will mean perma- 
nent, profitable cus- 
tomers to you. 








WE are supplying 
jobbers with model 
Screen doors cov- 
ered with GAL- 
VANOID, for dis- 
tribution to dealers 


who order GAL- 





GALVANOID VANOID. This is 
is multiple - electro- OEE an excellent show 
zinced after weav- window or counter 
ing, and has a coat of varnish baked on, display, and will attract attention, and help 
which protects the attractive dull gray finish sell GALVANOID, as well as the other 
and adds to its firmness. grades of Screen Wire Cloth and Screen 

GALVANOID is firm, durable and doors. 
attractive—the best Galvanized Screen Wire Have you yours? If not, write us 
ore made. Write for GALVANOID TO-DAY. — 
older. 


We are manufacturers of Painted, Galvanoid, Galvanized, Bronze, Copper, 
and many special grades. Samples and catalogue sent upon request. 


American Wire Fabrics Company, Chicago, Illinois 


Factories: Clinton, Ia. Mt. Wolf, Pa. Niles, Mich. 











Pssvex STEEL CHAINS | prEMAx 
Sossam, Aluminum, Brass, German Silver, Etc. Bewnnad 


We make a large line of chains, including Halter Chains, Dog Chains, Cow Ties, Hame Chains, Rein, Bit and Spreader 
Chains, Jockey Chains, Post Chains, Trace Chains, Tie-Out Chains, Etc., also Key Chains, Watch and Fob Chains 
and Scissors Chains. We show but a few items here. 





Dog Leads. Wemaketheseinmany Flexible Key Rings. Positively the Chain Dog Collars. Made in 5 sizes 
sizes and in two lengths, in Plain Steel, best and most convenient Key Ring each sizein three lengths, all adjustable. 
Nickel and Brass Plate, Aluminum, made. Three styles of link, neat and Fit any dog from the smallest to the 
German Silver and Brass. secure, puzzle snap, moderate prices. largest, and are sold at low prices. 
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Premax Special Dog Couplers 
All Steel with steel snaps and swivels. Made in three weights, 
and in Bright Steel, or in Nickel or Brass Plate. A thoroughly 
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high-grade article throughout. 
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Coil Chain, put up in 100 ft. lengths, in steel in 18 different sizes, and made in 3 small sizes in Aluminum, Brass, 
German Silver, Etc. Supplied when requested, put up on steel reels, as shown in cut. Very convenient to carry in 
stock and use from, keeping the chain always in order and readily displayed. 


OUR CHAIN CATALOG No. 24-H MAILED ON REQUEST 


NIAGARA FALLS METAL STAMPING WORKS 
Manufacturers of Hardware Specialties 


NIAGARA FALLS, N. Y., U. S. A. 
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MACHINE 
SCREWS 


STOVE BOLTS 
RIVETS BURRS 
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WOOD SCREWS 
TIRE BOLTS 
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Largest Stock and Greatest Assortment 


American Screw Co. 
PROVIDENCE, R. I. 
Western Depot: 69 East Lake Street, Chicago, Illinois. 
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SCREWS 


Weare manufacturers— 
that is our business. Quality Geek 
is ouraim. We carry in stock ees 
a full line Iron, Brass and Bronze 
Screws. Try our make. Be convinced its 
that Bridgeport Screws are the best. Yee 
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Write for price lists and discounts. oN 
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Bridgeport Screw Company 


Se BRIDGEPORT, CONN. ~ 
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“Universal” Slides are Easily Applied— 


A gentle tap with a hammer and the “Universal”’ Slide is 
applied to the most fragile piece of furniture. An ideal 
article for light weight furniture where casfersare unsuitable. 





tn The prongs are brought in 
ey from the edge of the slide, 
obviating the possibility of 
splitting the furniture leg 
or causing an ugly projec- 
tion. A practical improve- 


ment over the old style slide. 












This Patented feature, protected by exclusive patents, is only found 
in ‘‘Universal’’ Slides 





Universal Slides, glide, don’t scratch, keep bright and won't fall off. yo. 2-13 yi oan 

They are constructed of best steel that is highly nickel plated and case 

hardened. Price negligible. ; 
Write for Sample Card No. 25 H. A. 


Universal Caster & Foundry Co. 


General Offices and Factory: 574 Ferry Street, Newark, N. J. 


Also Makers of Ball-Bearing, Non-Ball-Bearing, Grip Neck, Phila., ine 
Oblong Plate and Metallic Bed Casters No. 1-1" Diam. 




















Show these critical women customers of 
yours what the Voss Platform Washer looks 
like. Invite them into your store and make 
* * ° ° 
D 1 S la O n e In them see the conveniences and exclusive fea- 
p y tures this Washer offers. They will be quick 
to see and appreciate what it will do. 


your window By our system the washing travels 


straight from one end of the machine to the 
other and the wringer goes with it, or from 
wash tub to clothes basket without a lost 
motion or an extra step. 


. Please remember that every machine is. 
Voss Bros. Mfg (50. guaranteed against defective workmanship. 
‘ and material. If you want prices and infor-- 


Daven port, lowa mation ask for them—but do it today. 
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Don’t Breed Flies 





Our Sink Strainer enameled all over is easily kept clean and free 
from odors. It has no grooves or crevices to catch the filth common 
to all sinks. It fits snugly in the corner and does not mar the sink 
enamel. Flies can’t breed in Vollrath Sink Strainer. 

We recommend a trial for your summer trade—THEY SELL. 


THE VOLLRATH COMPANY 
New York SHEBOYGAN, WIS. Chicago 
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Looks Better and Wears Better 


Real Solid Aluminum Ware caters to women who buy for 
appearances as well as permanence and utility. 

The metal is 99.93% pure aluminum, light and strong, well 
finished and easily cleaned. 

The designs are unusually attractive, supplying an irresistible 
appeal when displayed on your counters and shelves, and in 


your windows. 
Will you give Real Solid Aluminum Ware the prominence 
it deserves? You will find it worth your while, we promise 


you that. 


THE BUCKEYE ALUMINUM CO. 


Wooster Ohio 
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You Do Not Need 
A Course in 
Hydraulics 


To sell this pump, when you have a cus- 
tomer for a pumping outfit. Send us 
the details and we will figure it out and 
quote you on the complete equipment. 


Here is a pump that is compact—dur- 
able—inexpensive—will pump air and 
water—is almost automatic. It is but 
one of many 


CLTEMUN 


PUMPS 


adapted for use with hydro-pneumatic 
water systems. We also make pitcher 
spout pumps; well pump standards; 
shallow and deep well pumps; rotary 
pumps; automobile gasoline pumps; 
working heads; cylinders, etc., in hun- 








‘dreds of different styles and sizes. 


Write for details of the 
‘‘WORLD’S BEST’? PUMPS 





“‘Atlas’’ Power Pump, Made in Different Sizes 





““Atlas’’ Hydro-Pneumatic Water System 
Ready to Install 


The Deming Company 
Salem, Ohio 
CHICAGO: Henion & Hubbell 
PITTSBURGH: Harris Pump & Supply Co. 


BUFFALO: Root, Neal & Co. : 
NEW YORK: Ralph B. Carter Co. 


Other Agencies in All Principal Cities 











RED TIPS 







TIPS 


EVERY TIME 
WITH THE 


MEN WHO KNOW 
Horse shoers and Horse owners de- 
mand the 


RED TIP CALK 


because they have proven their worth 
in years of service. 


RED TIPS 


are made of the high- 
ame est grade special 

me steel properly tem- 
pered They are 
accurate in proportion, exact in dimen- 


sions and GUARANTEED TO 
GIVE SER- 
VICE 


We have a full 
line of advertising 
E35 for you imprinted . 
with your name. Send for Booklet K, 
containing full information 









Neverslip Manufacturing Co. 
New Brunswick, N. J. 
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It’s the Four Knives 








A knife for every purpose—that 
brings you customers asking for the 


“ENTERPRISE” Food Chopper. They 
want the chopper 
Oo) tune §«€=6OoL-~SCs idles utility 


Sausage and Mince 


west, Horse Ree §=—s_ that has the four 


Goreanst, Stale sharp knives cut- 
Bread and Crack- e . 
Fine ers for Crumbs, ete. ting Fine, Me- 


dium, Coarsé, and 
(2) For Chopping the Nut Butter 


Scrap Meat for 

Poultry, Scrapple, utter. 
Codfish. Corn for C 

Fritters, etc. 











The ‘‘ENTER- 
(3) For Chopping RISE” reputation as 
mek. Hogs Eee 6=Cl aan soindtspensa- 
and Lobster a ble household help is 
Vegetables’ of | all the result of (1) the 
— x “ENTERPRISE” 
persistent advertising 

and (2) the actual 

(4) For making money saving that 
utter from Nuts =_housewives are able to 


of an oily nature. 
make with 





w 





<i> 
Nut Butter Cutter 


“ENTERPRISE” 
Food Choppers 


Highest quality, all parts standardized (can be 
quickly replaced if broken by accident), doubly 
tinned—can’t rust—are only a few of the reasons 
why dealers find it’s 


: ood business to sell 
Three Sizes “ENTERPRISE” Food 
4 Choppers. 

A display in your win- 
dow now will make sales, 
not only because an 
“ENTERPRISE” Food 
Chopper is a _ popular 
Christmas gift, but be- 

cause house- 
| wives need 




























Chops 2. Ibs. of, meat “E NTER- 
a. ? ae PRES ££" 
Food Chop- 


pers more 
than ever to 
prepare their 
holiday 
feasts. 
Remember, you 


can meet all com- 
petition with the 








Saas TER- 

PRISE” 

Line and 

still make 

a good 

profit. 

Chops 2% Ibs. of —- Chops 3 Ibs. of meat 
per minute. Weight per minute. Weight, 
4% Ibs. 8 Ibs. , 





The Enterprise Mfg. Co. of Pa. 


Philadelphia, U. S. A. 











Have you ever had a 
pair of old shoes that did 
not fit you properly? 


If you have you know what a 
woman is up against when you 
sell her a clothes wringer that 
does not properly fit her tubs. 


When a customer wants to 
buy a wringer the first question 
should be “What kind of tubs 
have you?” If she has a soap- 
stone or slate tub sell her a 
wringer that will fit that tub. 


Our No. 781-S is one of the 
very best wringers that money 
.can buy. Guaranteed for five 
years. Steel ball bearings; en- 
closed gears; |1 inch rolls; re- 
versible water board. 


We make many other styles. 
Send for our large and interest- 
ing catalogue. 


Lovell Manufacturing 


Company, Erie, Pa. 
Largest Magufacturers of Clothes Wringers in 
the World 
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SAND PAPER FLINT PAPER EMERY CLOTH 


IN REAMS AND ROLLS GARNET PAPER AND EMERY PAPER 


Take no aan on the Quali 
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Shelby Garage Door Holder | | rurn TO THE RIGHT 
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on the chain, 

When the door is closed it automatically locks by the 
spear head of the catch entering a strike on top door 
frame, and securely holds it. ) 

It is easily installed and the cost of purchase is so - % as 
small that no auto owner can afford to take chances with We solicit your éenqguirtés. | 
the old unreliable props. 

It is convenient, strong and durable. 

All auto owners realize the necessity of garage doors 
being held firmly while driving in or out with a car and 
90% will buy this holder at sight—because they do the 





work right and the price is right. . 
Send us a trial order today and be convinced. Morgan Sprin g Company 
THE}SHELBY SPRING HINGE Co. Wesabe: Shoes 


Shelby, Ohio 























| = gees Who sells your customers 
| | their ROSE Wide Heels? 


The handy Rose Wide Heel is 
superseding narrower brick trowels. 
= As never before, advantage lies 

with the superior make because 

HEEL NO. 221 greater width makes any forging 
to but the most accurate feel awkward 

Wm. Rose & Bros. : to a skilled man. For this reason 
or | Sharon Hill, Pa. ihe store of the hour is the store 


. 110 Lafayette St. ‘ 
WIEBUSCH & SEER, Ltd fleur York Corp with a ROSE. 
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ROSE WIDE 


WRITE FOR CATALOGUE H 
either 
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CHICAC 


MARK 


SPRING HINGES 
DISTINCTION 


The Chicago “Relax” Spring Hinge has distinctive features which impress 
your customers and create the demand. 


The spring action release allows the door to be placed open at any desired 
position and automatically re-engages when the door is closed. 


Chicago Spring Butt Company —_— 
CHICAGO NEW YORK \ee/, 


BOMMER 


Floor Surface Spring Hinge 
Release and Holdback Features 


Ball Bearing—Alignment Device 


Every moving part of this hinge can be oiled from a single 
hole on outside of side plate 


Suitable for both double-acting 
and single-acting doors 


ar 





























Grand Rapids 
All Steel 
Sash Pulleys 


Have a reputation for 
quality and time-sav- 
ing features. 

Made in fifty dif- 
ferent styles, any 
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finish. a 7 
Your jobber can is | o | : 
su ] Ou. AEN Mi oA ; 
PP'Y Y This is the most durable hinge of its type. 


Samples sent free on It holds the door open when swung to 








request. Get our 
thirty-one-page 
catalog. 





No. 5—Ball Bearing. 
No. 105—Cone Bearing. 


Grand Rapids Hardware Co. 
520 Eleventh St., Grand Rapids, Michigan 





go degrees. The spring-action can also be 
entirely released as long as desired so that 
the door will swing free, without spring-action, 
in either direction, by inserting a wire nail 
(when the door is open) into a hole provided 
in the side plates for that purpose. The 
spring-action can be restored by withdraw- 
ing the nail. 


Bommer Brothers, Mfrs., Brooklyn, N. Y. 




















No. 170 NEY Carrier 


Lightest draft Fork Carrier made. 7-in. Roller 
Bearing Sheaves. Wide mouth permits the lift- 
ing pulley to carry near track. Made extra 
strong. Big seller. Good profit. 


We make the largest line of Haying Tools in 
the world. Send for New Catalog. 


The Ney Mfg. Company 
Canton, Ohio 
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LOOK FOR THE LABEL 
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Good as ALLEN’S,” many claim, 
nd, doing so, boost ALLEN’S fame. 
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{HCw pA; Mattocks 
cite As Sent: 
; and 
Grub Hoes 
phite 


Crow Bars. ee 
Wedges see 
Forgings ee 


Make your inquiries known to 
headquarters if you want prompt 
quotations — and also prompt 
shipments. 


Whitaker Brand Black Sheets 
will help you out of many a big 
difficulty. Write us now! 

Telephone and 
Telegraph Pole 
Line Hardware 


Wagon Hard- 


WHITAKER-GLESSNER CO. 
PORTSMOUTH WORKS 
PORTSMOUTH, OHIO 
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Tubular Rivets and Bifurcated Rivet 


Packed in CARTONS, Assorted 
Lengths 50 and 100 Rivets to 


Box. 12 Boxes to Carton 


TUTITTITYT 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


AUTOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


JUDSON L. THOMSON MFG. CO., Waltham, Mass. 
Chicago Branch: 316 North Michigan Ave. 
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Let Us Introduce | [ES something youcan | i | 
_ You to a New me — Eplace in practi <i | 


every home in your 


Carborundum Product community —its the , i 
Carborundum Kitchen | 
Knife Stone a 


and its mission is to make every knife in the 
household a sharp knife. The stone, fast, : 
clean cutting, is mounted permanently on a 
wood base. Two or three strokes and the 
knife is keen—the stone is just the right 
handy size and right grit for all kitchen and 


— q Every home needs it—the demand, the 
«ma ket, the profit are all there— suppose you 
Sk d : this stone to your Carborundum stock 


,* mm 2 
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_. iBPhie Carborundum Compan 
‘ii  — Niagara Falls, N. Y. : 
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The Hardware Merchants’ 
Card Index Record | 








A thousand live mer. 


chants throughout the 
country are saving energy, 
time and money using 
this complete system. Let 
ussend you our little book- 
let telling how to use the 
Card Index Record in in- 
creasing your profits. 





Please send information regarding the 
Card Index Record 


HardwareAge Book Dept. | 


an1-24}. Weet 39th Strect, Naw von (iy | eee eee; 

















g 
2 
= 
= 
2 
2 
2 
A 
= 
: 
e 
= 
: 


OCT 





STDIUNANOUUNSOUENUUUANSGEGUOUHSOUGU UL 0U LEU HAUSE 





POE ee nore 
* ow - 


40 HARDWARE AGE December 16, 1915 














on*"’s 





Fire! Fire!! Fire!!! 


Every disaster in school, theater or factory emphasizes 
i the necessity of providing for quick exit from buildings 
Side View of Tp Where people gather, in case of panic caused by fire or in 
Case Showing 
Auxiliary Latch. other ways. J[here are thousands of schools, factories, 
theaters, moving picture houses, churches and other public auditoriums 
which have doors that could not be opened quickly—perhaps not at all— 
in case of fire or panic. Al exit doors in such places should be 


equipped with the 
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REG. U. 8. PAT. OFF. 


Gravity Locking Fire Exit Bolt 





which is illustrated herewith. This Bolt is effective, simple and low in cost; it 
affords certain protection against entry from outside and operates instantly from 
the inside in case of necessity, opening the doors to their full width by pressure 
against the bar which extends across each door. It can be quickly reversed for 
either right or left hand doors and is easily applied. We furnish this Bolt for 
doors 8 feet high and 3 feet wide but it can be cut down by the carpenter to 
suit smaller doors. Each Bolt is packed, complete with its rod, in a separate box, 
a great convenience for the hardware man. 


The responsibility for the safety of your Get in touch with these people and call 
townsmen and their children rests with the their attention to the necessity of using 
school trustees, proprietors of theaters, every means possible to safeguard human 
church officials and others who have in life. We have a folder for distribution to 
charge buildings in which loss of life such people, which we will furnish in suit- 
might occur in case of fire. able quantities with the dealer's imprint. 


This Bolt can 
be supplied in 
Iron, Brass and 
Bronze as de- 
scribed below, 
the list prices 
being subject 
to a discount 
which will be 
quoted on ap- 
plication: 


35244 Cast Iron, Steel Tubing and Rods, Ivory Black Finish. The Arms, End 
Plugs, Guide and Working Parts in Top Case are Unpolished 
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Ci nah be Seba eee w eed becoceves Each $11.25 

D5248 Brass, Natural Color, Unpolished................0eceeeeeee: 4 17.00 

5248 Brass, Natural Color, Highly Polished................2e00ee8: ~ a 

5248 P Bronze, Natural Color, Highly Polished..................2225: % 25.00 

AB 5248 P Bronze, Antique Copper Finish, Highly Polished.............. ‘26.50 

No. RB5248P Bronze, Antique Copper Sand Finish...............0++eeeee8: tix (ae 


The operation is as follows: 


. Both top and bottom bolts are operated from inside of door only by slight pres- 
sure on the handle bar at any point. Inclosed in the top case is a device which 
holds the ends of the rod in position when they are withdrawn from the strikes by 
the operation of the handle bar, so that the door may be swung over a carpeted, 
marble or tile floor. 


When the door is closed the rod is instantly released by the auxiliary latch and 
returns, by gravity, to its locked position. 


Cannot be operated from the outside of door and no hardware is required on the 
outside. 


Sargent & Company, Manufacturers 


New Haven, Conn. New York Boston Chicago 
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E take pleasure in announcing that we have been 

appointed Sole Selling Agents in the states of New 

York (except Buffalo), Pennsylvania (except 
Philadelphia and Pittsburgh), New Jersey, Delaware, 
Maryland, Virginia, West Virginia, Kentucky, Georgia, 
Florida, Tennessee, Alabama, Mississippi, Louisiana, 
North and South Carolina and the District of Columbia 
for the seven brands of sash cord and all other Braided 
Products manufactured by the Silver Lake Company and 
the Whittier-Wellington Corporation. 


i 
titi Pe 


' 
4 


Silver Lake A is the sash cord with the 20-year guar- 
antee, made by the originators of braided cordage and 
favorably known wherever sash cord is used. 


We carry the largest assorted stock of polished twines 
in a great variety of colors. Also high grade twines of all 
other various fibers. 


Get our prices. Send samples of at least 10 feet each of 
the twines you are using. We'll be glad to match same 
with full sample and quotations. Our prices are based On 
net weight with all tare deducted. No obligation to buy. 
We only ask for an opportunity to contrast the quality and 
prices of our twines with those you are now using. 


i 
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DD. P. WINNE. ©O., Ine. 


The Oldest Established Twine House in New York 
TWINES OF EVERY DESCRIPTION 


105 Worth St. es New York 
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REAL REASONS!! 


There are real reasons why ‘‘Dietz’’ Lanterns are superior to all others. There are 
realreasons why you, Mr. Dealer, should handle‘*‘Dietz’’ Lanterns. There are real reasons 
why your customers will appreciate ‘‘Dietz’’ Lanterns, the original and not imitations. 


SOME REASONS? Two for Instance: 
: “DIETZ” QUALITY and “DIETZ” 


REPUTATION 


LANTERNS Quality signifies more than WN haa: 
the mere material that enters into 


the construction of an article. When we say 


DIETZ “QUALITY” LANTERNS 


we imply Quality Material, Quality Workmanship, Quality Design, Quality Experience, Quality Serv- 
ice, Quality Lighting, Quality Reputation and Quality Profits, a combination of Qualities Hard to 
Beat. And one more, Quality Satisfaction. Can you ask more? 

































REMEMBER DIETZ ‘‘ REAL REASONS’’ WHEN PLACING YOUR NEXT ORDER 


R. E. DIETZ COMPANY, New York, U. S. A. 


Largest Makers of Lanterns in the World Founded 1840 














Rubber Fly 


Swatter 


Sanitary—Flexible 
Effective 


Your Reputation 


OR quality depends partly 

on your persistence in 

mentioning it. Jo assume that 

everyone knows the merit of 

your goods will make you miss 
the bigger and richer market. 


Long after YOU think your case 
is understood there will still be need 
for telling your story. What seems 
old to you is just dawning on the 
minds of some others—or they may 
never have had need of you before. 
Everlasting repetition brings the big 
results. 


Readers of HARDWARE AGE 
are on the alert for money-making 
merchandise. Why not let them 
know about yours? 





Here is a fly-swat- 
ter that will sell itself 
when displayed on 
your show case next 
spring. There has 
been need for a sani- 
tary fly swatter for 
some time. This con- 
tains no metal any- 
where ; can be washed 
and easily cleaned; 
does not injure the 
finest furniture or 
fabric, etc. 


Write us today for 
our attractive offer to 














dealers. 
| Let us tell you how to use our 
. pages advantageously. 
ere — iit si pees es 
° ru re shipping cases 
achine Co. PE HARDWARE AGE 
HAZELTON, PA. i per caan Yometh of 239 W. 39th Street, New York 
| swatter 14 inches. 
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MORE BUSINESS 


The demand for paint is growing every day—because the 
uses of paint are multiplying daily—that means paint users 
are increasing also. The way for you to turn this increasing 
demand into bankable profit is to get ready to supply it. The 
moment you get the sale of 


Monarch Paint 100% Pure 


“The paint the people want’’ 


you are ready for more paint business—and you'll get it, too—we propose 


to help you. 
After the first sale the paint will bring the buyers back for more, and 


from that moment on you will begin to “cash in” a continually increasing 
profit on the “quality” we put in the paint. Get our plan to bring buyers 


into your store. 
The worth of our product and service is individual and you should write 


for our proposition. 


THE CAR TRE SENOE Co. 


\ 
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CHICAGO, — LINCOLN AND WINNIPEG 
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Make Them Pay 


Many a merchant has been forced to borrow money and 

even go out of business because he could not get his custo- 

mers to pay their bills. There are hundreds of ways to : 

make them come across and Mr. Frank Farrington tells = 

about a number of them in his new book entitled 
“Store Management Complete.’’ 


Witz 





it 








Every reader of hardware and retail literature knows Frank Farring- 
ton’s style. It runs along in an easy flow, with common sense facts = 
and conclusions presented from a standpoint of practical knowledge, = 
and always with that touch of human nature which marks the writer = 
of extensive experience. And with all, the book is analytical. For = 
example in the first chapter, ‘‘The Man Himself,’’ you learn what a = 
merchant is; the most desirable personality; mental and physical quali- = 
fications; how to be a merchant; overwork and its disadvantages; pos- 
sibilities of development; proper examples; the right line of growth; 
success-making qualities. 














The other chapters cover in equally as thorough manner— Where to Start, Store Management, The Buy- = 
ing End, The Store Policy, Clerk Management, Leaks, The Store’s Neighbors, Working Hours, Expenses, 
The Credit Business, What to Sell, Premium Giving. 252 pages, illustrated. Cloth bound, $1.00. 


_ HARDWARE AGE BOOK DEPARTMENT 


239 WEST THIRTY-NINTH STREET, NEW YORK = 
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throughout the United States. 


“square deal” business methods. 


sell against all com- 
petitors. 
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The reputation of Cyclone Fence and Gates | iff rt 
rests on years of uniformly conscientious work i il 
by high class mechanics in our factory, and on : PRE 


Public confidence and good reputation consti- 
tute a strong selling force for Cyclone goods % ‘a 
—make them preferred by the buyerandeasyto — oycrone Ria, 






ey 1/1/55 ANN 
TNL Cycl ONE \ 
































SERGEERERET 


oe 
as 
et 
pe 
pmae 4 


Piet titl 








CANN PRD ELENA Sarah Dig ek ; 


The name “CYCLONE” of Waukegan, IIli- 
nois, is a guarantee of superior quality in the && es 
minds of people who buy wire fence and gates fi] REAR 

aot a 4 . ) LAA 


RAAT Arr a WA 





WALK GATE—Every home owner 
in your town can use one or more of 
these gates. Has heavy high-carbon 
tubular steel frame, closely woven 
fabric of Full Gauge No. 9 wire 
pickets heavily galvanized. Built in 
pe age ther heights, with fittings for any 
ty 
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SUL WLM TO THE 


TRADE 






Cyclone Fence and Gates 
are made and backed by the 
largest factory of its kind 
in America. 

We guarantee every foot of 
fencing and every gate that leaves our factory 
to be up to our specifications in every particular— 
size of -wire, height, width and weight—quality 
of material ‘and workmanship. Any shipment 
that does not come up to all the specifications 
given in our literature may be returned at our 
expense. 


fencing true to gauge. 
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CYCLONE DOUBLE OR SINGLE DRIVE GATE—Com- 

bines strength and beauty. Frame of heavy high grade tubular steel, 

' with center bar support. Fabric closely woven. Supplied with fit- 

tings so that one-half of gate is held firm while other half may be 
used as walk gate. Built in sizes to fit any standard gate openings. 





Maintain your leadership among your customers by selling wire 
Cyclone dealers have found our free dealer helps effective business 


builders. Write us about them and get our prices. - 
Write for illustrated catalog and dealer agency prices. 


CYCLONE FENCE CO., VE 
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It is one of the penalties 
of our leadership that the 
Cyclone Fence Company of 
Waukegan, Illinois, should 
have imitators. 

To prevent deception by imitators with in- 
ferior products using half-gauge or even No. 10 
or No. 10% in place of No. 9 wire for pickets, 
we offer you free of charge a reliable wire 
gauge, pocket size, for your own protection, that 
will gauge full and half-sizes of wire. 
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CYCLONE “NATIONAL” FARM GATE is the lw- 
priced, ‘‘Common sense’’ farm gate which B aacd ———- will. buy 
on sight. Simple, light and strong. Frame of gh-carbon 
tubular steel with center-bar support, heavy wire fabric, that 
is chicken tight from top to bottom. Fittings for any style 
post. This is our ‘‘big drive’’ in farm gates. We build them 
by thousands and they sell by thousands. 

















Now Ready 


FOR DISTRIBUTION 








Our 1916 Catalogue 


SIZE 7} by 9 INCHES 
2000 Pages of Hardware Information 


HIBBARD. SPENCER, BARTLETT 5@. 
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FOR DISTRIBUTION 
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ur 1916 Catalogue 


SIZE 7} by 9 INCHES 
2000 Pages of Hardware Information | 
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Do you forget that every item 28 
you sell comes in for constant aie 
criticism and comment and ad- esa 


miration. Peer 


These little tours of inspection, 
for instance, when visitors come . 
to be “shown around the house” ce 
are really important occasions. ie 
Even so plain an article as a eee 
Push Plate can reflect your Bon 
Good Name. = 
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The National Push Plate is a 
new product with us. Made of Dias 
the finest cold-rolled _ steel, cues 


ROPE SUE eeenen- sey er 
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a ye wee ee ee 


highly polished—any finish. Its Len 


full-rounded edges furnish an es 
unusually attractive and massive 
appearance, bespeaking an in- Se 
built quality. Each plate is Soe 
§ = §=wrapped in anti-tarnish paper : 
——<—<—<—<< 3= complete with oval-head screws, ee 
No. 220 boxed in half-dozen lots. | 
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a Remember the National Route:—From us to you without 
stops. No jobber’s profit here. 
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BRATES THIRTIETH ANNIVERSARY 

















Interior of the Steel Hardware Company, Wichita, Kan. <' 


N its issue of Nov. 23, the Wichita Beacon 
| carried what is probably the largest single 
hardware advertisement ever published in this 
country. No record can be found of a larger one. 
It is unquestionably the largest ever carried in the 
West. The advertisement in question consists of 
four full pages and was used by the Steel Hard- 
ware Company of Wichita, Kan., to celebrate the 
thirtieth anniversary of that progressive and pros- 
. perous firm in the hardware business. It marks 
not only a new era in advertising, but it heralds a 
great revival in business conditions. 

People in Wichita watch Steel’s to find out what 
is going on, for there the pulse of business seems 
to beat its strongest. The home builder goes there 
to get the latest ideas in builders’ hardware, the 
housewife to see the newest percolator or electric 
toaster, and the newspaper to find out who is pre- 
paring to build and how the building is to be con- 
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structed. It’ the logical result of 30 years’ care- 
ful and painstaking service to an appreciative 
public. 

Way back in the year 1885 Alexander Steel went 
to Wichita and opened a small and lightly stocked 
hardware store. There was no blare of trumpets 
to announce his advent into the mercantile busi- 
ness. He was the type of safe and sane merchant 
who believed in establishing true friendships and 
in building on a solid foundation. He never acted 
on impulse, but gave to each part of his business 
careful thought and earnest consideration. Gradu- 
ally his business grew. People came to regard him 
as a friend to trust, and as a counselor to follow. 
He made quality the first essential of service and 
fair dealing the basis of every transaction, large or 
small. When he died after 12 years in the business 
harness he had thoroughly demonstrated the sound- 
ness of his principles. 
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ALEXANDER STEEL, 
Founder of Alex Steel & Son 
pela _, Five 
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J. ARCH LEWIS, 
Present Manager Stee] + nega 
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fhe YEARS AGO this store was wacieea under the name of Alexander Steel 
& Son. Twelve years later the firm. name.was changed to Steel Bros., composed of 
In. the spring of 1901 Geo. T. Steel bought out William 
H. Steel’s interest and the firm name was then changed to Geo. T. Steel, sole owner, 
who continued to operate the store until his sickness and death, three years ago. The 
business was then run by The Geo. T. Steel estate until June 1, 1914, at which time it 
was incorporated under the Kansas‘‘state laws as Steel Hardware Co., with J. Arch 
Lewis, one of the incorporators, a8 manager. 
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Casserolles 
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‘Royal Rochester 
Casserolles 


Anid.once you bake in one of 
these, you would never be witho- 
out one. p cee See seat 

le. Made in 


panies 
solid nickel plated frames 
aaa a lifetime. r etime. The in- 








‘What will take the place of nice 
crisp toast, done just to suit your 





We are pleased to call attention in this four-page section to many af the more important lines carried 
by us. Our stock is always complete and we cordially invite the public to inspect our up-to-date stock 


Carving Sets 


FOR THE THANKSGIVING AND 
CHRISTMAS TURKEYS 
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You know it takes a sure edge carving 


set is made by the Gueranay set, where the steel is keen and sharp, ° 
Co, the irget pottery howe with that cutting edge. Royal Rochester Chafing |}* 
“Gueransy.” ITS ONLY FOUNDIN SURE EDGE CUTLER¥ we Dish ' 
Electric Todsters 
nd I as a ll ee Soars hulp vidal bo planned will o Red Citing 
For the Morning Meal Royal Rochester Trays Dish. ce aa” aa Pa} 
entertaining guests. 


Makes a most satisfactory 
Christmas. Gift, “We have a 
large stock to select from and 
the price will suit you. 





eS 
SO he 


a 











Percolators 
See 
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We carry the Royal Rochester line 
in Stove, Cold Water Percolators, Elec- 
tric Percolators, Alcohol Stand Perco- 
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_ Tators. It’s for good wholesome coffee. 
The Royal Rochester Cold Water Per- 
eolator is the one for you.- -From $3.00 
up to $16.00. Perfect Coffee every timé. 
Always the same—Automatically made 
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Why not buy her one for 
Christmas? And let it be the 
ROYAL ROCHESTER. 
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When your 
you to ansker, 
on the 


HERRICK REFRIGERATORS 


neighbor asks you whet Refrigerator you woo, how delighted are 
“Herick”?—- And why? Because you have the very best Refrigerator 
eee ee ere eee eS  Seey Soe RENN. SeeoNe So 
. frigerati 
We have them in: White Odorless, Spruce-lined, 
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Enamel-lined and White Opal Glass-lined. 




















tors are not an experiment with us. We have handled the Herrick 


























The fret | page of the 4-page advertisement used by the Steel Hardware el a 


Then came his two sons, George T. and William 
T., with an inherited talent to follow in their father’s 
business footsteps. They possessed the conserva- 
tism which had won success for the father and an 
understanding of business conditions that pointed to 
a brilliant future. New ideas were installed and 
the business grew in proportion. In 1901 the broth- 
ers separated, William starting an independent 
business, while George remained at the helm of 
the original firm. 

George Steel was a great, business man in many 


ways, but in all probability the best example of that 
greatness was shown in his choice of employees. 
He seemed to have a faculty of always selecting as 
clerks men of ability and character. His ability 
along this line finally led to the employment of 
J. Arch Lewis, the present head of the firm. 
“Arch,” as he was known by all, was a youngster 
with a positive genius for popularity and business. 
He fairly radiated friendliness and good humor. 
The time of day never bothered him. If there was 
work to be done he was there to do it regardless of 
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time. Always a student, he absorbed the funda- 
mentals of business as a sponge absorbs water. He 
seemed to be all over the store at once, attending 
to the wants of a dozen customers at one time with 
a smile for each. Soon the customers began to ask 
for Arch. The farmer wanted his advice about the 
new barn. The farmer’s wife left the selection of 
the churn to him. The carpenters wanted his ver- 
dict on the tools they purchased. From the old to 
the young Arch was a favorite. And so it was that 
when George Steel died, and the business demanded 
a new head, Arch Lewis was the natural selection 
for the place. Mrs. Steel had long had the greatest 
confidence in his ability and honesty. For 13 years 
he had given both loyalty and service to her hus- 
band. He had saved his earnings and had added to 
them by careful investments. To-day he and Mrs. 
Steel are the principal stockholders in the incorpo- 
rated business. The others are J. W. Herlocker and 
Charlotte Herlocker of Winfield, and P. C. Lewis of 
Wichita. 

From a one-horse delivery wagon the firm has 
advanced to the ownership of two up-to-date auto- 
mobile deliveries, which are never idle during 
working hours. Service is the motto of the Steel 
Hardware Store. “Goods purchased should beat the 
customer home’ is the belief of Mr. Lewis, and he 
lives closely to that belief. He caters especially to 
contractors and carpenters, and has won a name 
among this class of trade as a man who can always 
be depended upon. He studies business conditions 
and is always alert to the changes in market condi- 
tions as well as to the newer styles in hardware. 


Mr. Lewis possesses ‘in a wonderful degree the 
faculty of winning the loyalty and support of the 
men who work for him. His salesforce is all one 
little family working together for the success of 
the store. There is no feeling among them that 
they are working for a boss; they feel that they are 
helping a friend. Arch is a real pal to every man 
in the store, from the delivery man up. When any 
of them want to consult the manager they follow 
the good old custom of using his first name. He 
is Arch to everybody in Wichita, and that fact 
alone is a tremendous business asset. It doesn’t 
hurt his dignity or impair his efficiency one whit 
either. | 

The selling force of this progressive firm con- 
sists of Paul C. Lewis in charge of the household 
goods department, Charlie Hamilton who looks 
after the tools and contractors’ supplies, and Mark 
Lewis who acts as general salesman and office as- 
sistant. Oh, yes, I nearly forgot, there is also Miss 
Lulu Wynn, bookkeeper and stenographer, who Mr. 
Lewis refers to as “the best ever” in the line of 
office work. She makes the paying of a bill a real 
pleasure to customers and her tact in straightening 
out tangles keeps the customers in line. 


E. A. Vail has charge of the stove and range 
department and Guy Willis looks after shipments 
and deliveries. 

Every man in this store is an expert in his line. 
Mr. Lewis demands this, first, last and all the time. 
They all understand the value of politeness and cour- 
tesy and the need of co-operation. There is team 
work in this store that would make a college foot- 
ball coach howl with enthusiasm. They work to- 
gether for the good of the store. 

While service is the store slogan, quality is al- 
ways a consideration, and an inventory of the mer- 
chandise carried by the Steel Hardware Company 
will show as great a volume of real quality goods 
as any store of its size in the country. Every arti- 
cle that leaves the store carries a guarantee. If it 
isn’t satisfactory there is no quibble over exchange 
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or refund. The customer must be satisfied at any 
cost. 

The Steel Hardware Company has one of the best 
locations in the city of Wichita, an up-to-date 
building, and beautiful fixtures. The show win- 
dows are modern in every detail and are always 
attractively trimmed. 

The Steel Hardware Company is to be congratu- 
lated on the successful culmination of 30 years’ 
business building, and HARDWARE AGE wishes it all 
the prosperity its efforts deserve. 

L. S. SOULE. 


Will T. Hedges Resigns 


Was T. HEDGES, nearly two years vice-presi- 
dent and director of sales of the American 
Stamping and Enameling Company, Bellaire, Ohio, 
has resigned. A movement is said to be afoot to 

















Will T. Hedges 


establish somewhere in the Bellaire section a huge 
enamelware factory. It is said that the promoters 
have all the capital at hand they will need, and if 
they decide to go ahead, their enterprise will be a 
valuable addition to the industrial life of the com- 
munity. Mr. Hedges, owing to his successful rec- 
ord and long experience, will most likely be at the 
head of this concern. 

Mr. Hedges’ connection with the American 
Stamping and Enameling Company began March 1, 
1914, when he was elected vice-president and 
director of sales. He was re-elected to the same 
office at the annual meeting a year later. 

Previous to this Mr. Hedges had been promi- 
nently associated with several well-known manufac- 
turing companies. He had charge of the sales room 
of Landers, Frary & Clark in Boston in 1901, and 
while in Boston was very active in the Chamber of 
Commerce of that city. He was elected first presi- 
dent of the New England Hardware Association 
which he helped to organize, and which is composed 
of some 500 manufacturers and jobbers’ salesmen. 

In January, 1913, he took charge of Landers, 
Frary & Clark’s New York City and metropolitan 
business in New York. From there he went to the 
American Stamping and Enameling Company. 


THE TRUMBULL SuPPLY COMPANY, Warren, Ohio, has 
been incorporated to manufacture stoves, with a capi- 
tal of $10,000. The incorporators are P. R. Vautrot, 
Chas. Myers, J. G. Callender, R. C. Baxter and J. G. 
Gates. 




















WASHINGTON NEWS 


Congress to Try to Tax Mail Order Houses—Postmaster’s 
Annual Report 


By W. L. 


WASHINGTON, D. C., Dec. 13, 1915. 


WHIRLWIND campaign to compel the mail 
A order houses to bear a share of the burden 
of supporting the Federal Government by 
returning to the Treasury in the form of a tax 
a small part of the gigantic bonuses they have re- 
ceived through the operation of the parcel post and 
rural.free delivery laws has already been under- 
taken in Congress. On the first day of the session 
three members of the House, namely, Representa- 
tives Roberts of Nevada, Fuller of Illinois and 
Brown of Wisconsin, introduced similar bills im- 
posing a tax of 2 per cent on the total cash value 
of all goods sold and shipped from one State to 
another. Transactions wholly within a State do 
not come within the purview of a Federal statute. 
Congress is proposing to tax the incomes of the 
small business men and even of the clerk who holds 
a position of any responsibility. The President has 
recommended a tax of 50c. per horsepower on the 
farmer’s little gasoline engine with which he cuts 
his feed, threshes out his small crop of grain or 
runs the back-breaking churn for his overworked 
wife. If the President’s suggestions are adopted 
Congress will impose a tax of 25c. per ton on the 
pig iron made by every little merchant furnace in 
the country, while the big steel works which makes 
its products by continuous processes from the ore 
would probably escape this tax. Every retail hard- 
ware merchant in the land, if the President has 
his way, will have to figure around an increase in 
the cost of his wares due to the imposition of a tax 
of 25c. per ton on manufactures of iron and steel 
superimposed upon the pig iron tax. 

Why not a tax on the business of the mail order 
houses? Uncle Sam has presented them with many 
millions of dollars during the past two years in 
the form of reduced postage rates via parcel post. 
Is it not time they came across with a modest little 
2 per cent? 


Provisions of First Catalog House Tax Bill 


Here is the text of Representative Robert’s bill, 
which is typical of these measures: 

“Be it enacted, that all persons, firms, or corpo- 
rations in the United States which are now conduct- 
ing, or which may hereafter conduct, an interstate 
mail order business for the purpose of selling goods, 
wares, and merchandise direct to the consumer shall 
pay a tax of 2 per cent upon the total cash value 
of all goods, wares, and merchandise sold within 
any State. 

“Sec. 2. That every person, firm, or corporation 
conducting a mail order business as defined in sec- 
tion one of this Act shall keep in proper books, 
to be provided by the Secretary of the Treasury of 
the United States, an accurate and complete account 
of all goods, wares, and merchandise of every char- 
acter and description so sold, together with the 
actual selling price of the same. 

“Sec. 3. That on the thirty-first day of December, 
after the passage of this Act, and on the thirty- 
first day of December of each succeeding year, every 
person, firm, or corporation engaged in such busi- 
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CROUNSE 


ness shall render a full and complete statement to 
the Secretary of the Treasury, upon blanks to be 
furnished by him, of the. total cash value of all 
goods, wares, and merchandise sold during the year 
in the various States of the United States. 

“Sec. 4. That the Secretary of the Treasury shall 
determine the amount of the tax to be paid by each 
person, firm, or corporation (at the rate of 2 per 
cent upon the total cash value of all goods, wares, 
and merchandise sold within any State) engaged 
in such mail order business, and shall give notice of 
the amount of said tax due and payable, pursuant 
to the terms of this Act in such manner as in his 
judgment is most practicable. 

“Sec. 5. That every person, firm, or corporation 
subject to said tax under the provisions of this 
Act shall pay said tax on or before March 1 of 
each year and every year after this Act shall be- 
come a law. 

“Sec. 6. That the Federal courts of: the United 
States shall have power to enforce the collection of 
said tax upon the application of the Secretary of 
the Treasury. 

“Sec. 7. That the Secretary of the Treasury shall 
apportion said tax among the several States in the 
ratio of the actual amount of goods sold in each 
State. 

“Sec. 8.* That the tax so apportioned shall be paid 
by the Secretary of the Treasury to the various 
State treasurers entitled thereto; said tax to be 
used for the construction and maintenance of pub- 
lic roads, under such rules and regulations as the 
said States may by law direct.” 

If you think the big catalog concerns should do 
their share in paying for the national defense write 
to your Senators and Congressmen and tell them 
so. The big burden ought to be evenly distributed 
and those whom the Government has helped should 
in turn help the Government. 


Postmaster General Burleson’s Annual Report 


After more than five months’ patient waiting 
the taxpayers of the country will learn, through 
the publication of the forthcoming annual report 
of Postmaster General Burleson, that instead of 
producing a surplus of about $3,000,000, as in each 
of the two preceding years, the postal service for 
the fiscal year ended June 30, 1915, incurred a 
deficit of $11,333,309.97. This is the largest short- 
age recorded in a quarter of a century with the 
exception of two or three years when the postal 
revenues were fairly looted through the reckless 
extension of rural free delivery service. 

The Postmaster General ascribes a part of this 
deficit to the war and the remainder to “certain 
large increases in postal expenditures which were 
mandatory under the law,” which is probably an 
euphonious way of describing the outgo on account 
of parcel post. In the same breath he states that 
the decrease in receipts for the year 1915, as com- 
pared with 1914, was only $686,400. Ascribing 
this small decrease, amounting to less than one- 
fourth of 1 per cent, wholly to the European war— 
for certainly no part of the increase in gross ex- 
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penditures can be account for by a shrinkage in 
receipts—it would appear that nearly $11,000,000 
of the big deficit must be charged to the parcel 
post. : 


How the Parcel Post Helps the Catalog Houses 


It will be worth the while of every retail hard- 
ware dealer in the United States to read carefully 
what Mr. Burleson has to say about the parcel post 
in his report. Never before has the subject been 
handled by the postal officials with such frankness 
and never before have the retail merchants of the 
country been given a clearer idea of what the Gov- 
ernment is doing to assist the mail order houses in 
the distribution of their merchandise at the lowest 
possible cost. The enormous volume to which the 
parcel post service has arisen since it was instituted 
and the steps that have been taken to insure its 
growth in the future are set forth by the Postmaster 
General as follows: 

“These statistics indicate that the Postal Service 
is now handling 1,000,000,600 parcels annually. 
When it is considered that prior to the establish- 
ment of the parcel post not more than one-fourth of 
that number were handled, the immense popularity 
and growth of the service is at once apparent. It 
is also highly gratifying that by the adoption of 
more efficient methods, predicated upon experience 
gained since the establishment of the service, the 
department has been able to greatly reduce the 
average cost of handling parcels. In connection with 
the transportation and handling of this immense 
volume of mail, many difficult problems have arisen. 
However, they have been successfully solved, and 
notwithstanding the tremendous growth of the 
service, which has exceeded all expectations, the par- 
cel post has been handled expeditiously and without 
delay to other mail. Even during the holiday sea- 
sons, when the number of parcels at many offices 
was several times the usual number, deliveries were 
made promptly and no congestion resulted. While a 
still greater volume is anticipated during the com- 
ing Christmas period and the service no doubt will 
be taxed to its utmost, no difficulty is anticipated 
as preparations have already been made to handle 
the traffic without delay. 


The “Intentions” of the Parcel Post Law 


“Every effort has been made to carry out one of 
the original intentions of the parcel post act—that 
of placing the producer and consumer in closer touch 
with each other. The results thus far obtained 
clearly demonstrate that the belief that the parcel 
post in time will become an important factor in im- 
proving and cheapening the food supplies of the 
large cities was well founded, as the parcel post, 
with its millions of miles of rural service, provides 
excellent means for such shipments, which were not 
heretofore enjoyed. A large number of offices have 
been designated to test the “farm-to-city” service, 
where farmers are entitled to register, without 
charge, their names and designate the commodities 
they desire to sell, from which lists are compiled 
and distributed generally to patrons of city offices. 
This experiment has been beneficial both to the 
farmer and the consumer and has resulted in ma- 
terially increasing the traffic, but much remains to 
be done toward the standardization of products and 
prices. It will be necessary for rural shippers to 
adopt the business policy characteristic of com- 
mercial enterprises in order to make this experi- 
ment a success and start the flow of traffic that will 
benefit both the farmer and the city purchaser. The 
Department of Agriculture has been working in 
conjunction with this department in bringing this 
about, and the results thus far obtained are exceed- 
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ingly gratifying. Exhibits have also been author- 
ized by the department at county, State, and other 


' fairs, where the advantages of the parcel post, the 


kinds of merchandise that can be shipped, and the 
proper method of packing are brought to the at- 
tention of the public in a very forceful manner.” 

Mr. Burleson cites the provision of the parcel 
post law giving the Postmaster General, with the 
consent of the Interstate Commerce Commission, the 
right to change weight limits, zones, rates and other 
conditions and then with much zest described the 
successful efforts of the department to provide the 
mail order houses a cheaper rate for distributing 
their catalogs than they could possibly obtain by 
shipping them by freight or express. He says: 

“One of the earlier modifications was to change 
the classification so as to admit books to the parcel 
post. This action not only met with universal ap- 
proval, but was taken at an opportune time, as it 
enabled the department not only to retain a large 
amount of traffic which would otherwise have been 
lost, but, in addition thereto, greatly increase the 
volume of business. Experiments by large mail 
order establishments were already being made in 
withdrawing books and catalogs from the mails and 
shipping them to their destination by freight or 
express, where distribution was made by local par- 
cel delivery companies. Under this plan books and 
catalogs were not only delivered at approximately 
one-third the cost of sending them by mail, but a 
receipt was obtained from the addressee at the time 
of delivery as well. This experiment had proved 
so successful that one firm had already taken steps 
to withdraw practically all its catalogs from the 
mails except in those cases where the distance trans- 
ported was very great and the delivery very costly. 
When the classification of books was changed this 
experiment and proposed action was abandoned. 
Statistics compiled several years ago, after a most 
careful investigation, show that the cost of handling 
third-class mail, of which books were formerly a 
part, was greater than the revenue therefrom. 
Books were therefore handled at a loss to the de- 
partment prior to the time of their shipment by 
parcel post. While the rate on those weighing 8 oz. 
or less has not been changed, the parcel post rates 
apply to those weighing more than 8 oz. These 
rates are so adjusted that no matter to what zone 
a parcel is shipped, except possibly the eighth, the 
profit is practically the same. It is therefore obvi- 
ous that the department is now handling at a profit 
a class of mail which it was heretofore handling at 
a loss.” 

This will remind you of the old story of the 
grocer who bought sugar for 5c. a pound and sold 
it for 4%4c., but made money because he sold so 
much of it! Just how the department has been 
able to handle at a profit business which was form- 
erly handled at a loss by merely reducing the rate 
is one of those mysteries which the average busi- 
ness man should not undertake to solve. They are 
beyond his arithmetic and doubtless belong to the 
higher realm of mathematics with which no one is 
familiar except the parcel post experts and a few 
world-famous astronomers. 


How the Limits of Weight and Size Were Increased 


The Postmaster General also describes with great 
apparent satisfaction the increase in the limits of 
weight and size he has made since the service 
was instituted. He says: 

“At the time the service was established the 
weight limit was fixed at 11 lb. and the limit of 
size at 72 in. in length and girth combined. Experi- 
ence soon demonstrated that the limit of weight 
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was such as to preclude the shipment of any arti- 
cles desirable, and in order that the service might 
fulfill its mission, it was necessary to increase the 
weight limit materially, which has been done until 
it is now fixed at 50 lb. for the first and second 
zones and 20 lb. for the remainder. This increase 
in the limit of weight was not attended by any 
increase in the limit of size, because it was believed 
that the department should successfully demonstrate 
that it could handle the immense volume of busi- 
ness which would be the natural result from an in- 
crease in the limit of weight before any change 
was made in the size. The limit of size has, how- 
ever, prevented the mailing of many articles which 
would otherwise have been transported by parcel 
post. The public has, consequently, been deprived 
not only of this facility but the department has 
lost the revenues which would have resulted from 
this additional traffic. The limit of size greatly re- 
stricted the shipment of farm products by mail, 
as they are usually placed in containers slightly in 
excess of 72 in. in length and girth combined. The 
demand for the admission to the mails of larger 
parcels became so insistent that the Interstate Com- 
merce Commission was requested and its consent 
obtained to increase the limit of size from 72 to 
84 in. in length and girth combined, and an order 
was issued making this change effective July l, 
1915. 


Compelled to Raise Some Rates 


Mr. Burleson is forced to admit that in certain 
regions where the mail routes, owing to interven- 
ing mountains or other natural barriers, are some- 
what circuitous, the regular rates on parcels have 
not been sufficient to cover the cost of the service; 
hence, with the consent of the Interstate Commerce 
Commission, a new schedule has been issued in- 
creasing the rate to 6c. for the first pound and 2c. 
for each additional pound or fraction thereof on 
parcels transported between offices in the first and 
second zones where the distance over the shortest 
regular mail route was 300 miles or more. 

During the fiscal year 1915, 18,000,000 parcels 
were insured, an increase of 34.78 per cent over 
the preceding year, the rates being 5c. for indem- 
nity not exceeding $25 and 10c. for indemnity not 
exceeding $50. The increase during 1915, the Post- 
master General says, “clearly demonstrates that the 
usefulness of this important feature of the service 
should be further extended, so an order was issued, 
effective Sept. 1, 1915, providing for additional rates 
of insurance—one a fee of 3c. where the indemnity 
did not amount to more than $5, and another, a fee 
of 25c. where the indemnity did not exceed $100, the 
effect of which will be to greatly increase the num- 
ber of insured parcels during the coming year.” 

The operation of the C. O. D. service for its 
second year, Mr. Burleson says, shows even a greater 
increase in business than the insurance feature, the 
total number of collect on delivery parcels exceed- 
ing 4,000,000, an increase of 57.66 per cent over 
the number handled in 1914. 


The New Receipt Regulation 


Concerning the new regulation providing for 
receipts for parcel post packages the Postmaster 
General says: 

“Ever since the service was established there 
has been a demand from some patrons for evi- 
dence as to the mailing of parcels. In fixing the 
rates it was not believed that the large number of 
patrons who did not desire such evidence should 
be taxed to pay the cost of those who did, so the 
cost of this feature was not included in the rates. 
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To meet the demand, however, of those who desired 
such receipts an additional parcel post feature 
was inaugurated on Sept. 1, 1915, whereby the 
sender of a parcel may obtain a receipt for the 
parcel at the time of mailing on payment of a fee 
of le. The payment of this fee, however, does not 
provide for any indemnity in case of loss, the re- 
ceipt being proof only of the fact that the parcel 
was deposited in the post office for transmission 
in the mails.” 


Mr. Burleson’s Parcel Post Policy 


The further extension of the parcel post in vari- 
ous directions is foreshadowed in Mr. Burleson’s 
closing remarks on the subject, which should be 
carefully read “between the lines.” He says: 

“The Congress charged the Postmaster General 
with the duty of administering the parcel post law 
in the interest of the public and it is the desire to 
make this service of the greatest possible benefit to 
the people and at the same time render it at the 
lowest possible cost. As a governmental function 
the facilities must be extended to the unprofitable 
as well as the profitable territory, as the Govern- 
ment must serve all the people; also, in fixing the 
rates and promulgating the regulations no charge 
should be superimposed for taxation, but the service 
as a whole should be self-supporting, as the law 
directs. By following this policy the parcel post 
will meet the needs of the public and at the same 
time fulfill the purpose for which the law was 
enacted.” 

It is safe to say that in view of the deficit, 
amounting to nearly a million dollars a month, which 
accrued during 1915, the mail order houses cannot 
complain that any charge upon their merchandise 
has been “superimposed for taxation.” It would be 
interesting, however, to have a somewhat detailed 
exposition from the Postmaster General’s facile pen 
as to how he conceives he has made the service 
“self-supporting, as the law directs.” 














George M. Gray 


GEORGE M. Gray, Coschocton, Ohio, secretary and 
treasurer of the Ohio Hardware Mutual Insurance 
Company, has been elected President of the Coschocton 
Chamber of Commerce. Mr. Gray is well known to the 
hardware trade throughout the country. 











THE MAN BEHIND THE COUNTER 


‘The Key To Christmas Profits 


I’S getting around that time of year when good 
| old St. Nicholas puts his shoulder to the pur- 
chasing wheel and injects a little speed into the 
business machine. Sometimes he pulls the wrong 
lever and the old engine tunes up on wearing ap- 
parel, purple socks and gaudy neckties. Sometimes 
the belt slips and the drug store end of the machine 
gets busy turning out family albums and useless 
gimcracks made to sell but not to use. Sometimes 
he seems to forget to start the old machine at all and 
the great American public slumbers along till a few 
days before the day of gifts and then makes frantic 
grabs for anything from candy to poor cigars. 

He’s a queer old codger, this patron saint of the 
winter holidays. In our boyhood days he was a real 
being, with long white whiskers, a red suit and a 
reindeer team. As we grew older he became a 
visionary excuse for a check from Dad, and finally 
as we assumed the reins of our own government he 
became real again as a mighty expensive luxury. 
Even at that we would hate to see him wiped off 
the yearly map. The fact that he is rated in the 
expense column has made him a business asset and 
those of us with our weather-eye peeled for busi- 
ness, have learned to take toll from his yearly visit. 
I say those of us with an eye for business, be- 
cause there are still some of us who rustle hard- 
ware for a living, who fail to get in on the ground 
floor in this little game of catering to the man who 
gives. We either fail to see the door to Christmas 
profits or we have lost the key. 

Twenty years ago the hardware man classed 
Christmas with a bunch of other holidays, as a time 
to close up the store and dig into, his pockets. The 
bright side was all in the “cheerful giver” end of 
the game. Nobody ever thought of going to a hard- 
ware store for gifts. That was considered a place 
for nails and dusty tinware. And the hardware 
man was blind enough to his own interests to foster 
the idea. There has been a lot of those false ideas 
knocked out of the hardware man’s head in the last 
few years by the brass knuckles of competition. The 
druggist formed a habit of taking the cream of the 
shaving business along with the long profits on 
fancy cutlery and nickle plated novelties. The 
racket store got busy with toys and followed up 
with a selling crusade of household novelties and 
cheap tools. The department store began reaching 
out for anything in the hardware line that carried 
the least odor of profits. There was a general awak- 
ening of sleepy nail dispensers. The hardware man 
began to realize that the profit-bearing side of his 
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business was packing its trunk and looking for a 
new location. Some of them failed to crawl out 
when the alarm went off and were carted out with 
the business garbage. Some went to work with 
sleep still in the corners of their eyes and only got 
far enough along to stall off failure. A few woke 
up with a start, washed the accumulation of sleep 
out of their eyes, and tore into the game right. The 
business wolf no longer howls at their back door. 

The old ideas of Christmas have changed with the 
advent of salesmanship in business. It has been 
found that people’s desires can be shaped along any 
line backed by hustle and determination. The hard- 
ware man has learned that a good saw, a fancy tool 
set or even a hammer can be made a much appre- 
ciated Christmas gift. The secret is all in bringing 
the matter to the attention of the buyer. 

Hardware stocks to-day are filled with articles 
that form ideal gifts, and only a careful advertising 
of the fact is necessary to switch the Christmas 
coin from purple socks to safety razors or aluminum 
tea kettles. Try a little hustle along these lines this 
year and see how much racket store money rolls into 
your cash drawer. Fill your show cases from now on 
till Christmas with goods that carry a holiday sug- 
gestion. Trim one case with tools for the man who 
likes to improve conditions at home, and put in a 
card “Gifts for the Handy Man.” Trim another 
with high class cutlery and let your card read 
“Gifts for the Man who Cares.” Put shaving sup- 
plies in another and call.attention to them with a 
card reading “Gifts for the Home Barber.” 

Pile a table with aluminum ware, nickle-plated 
goods or electric kitchen appliances and decorate it 
with a card to read “Useful Gifts for Mother.” 
Put a card in the fountain pen case “Sister would 
like a Fountain Pen for Christmas.” Get the toys 
in the window. Make the background suggestive 
of winter sports; pile in sleds, skates, mechanical 
toys, and structural building sets. Don’t forget the 
little sisters. Have a display of small tubs, wash- 
ing sets, toy stoves, and dishes. You can put the 
racket store on the run in a week’s time with a well- 
displayed , stock. Even automobile accessories, 
washing machines, and bathroom accessories can be 
tagged with Christmas cards and sold for Christmas 
profits. 

Use your newspaper space to call attention to the 
annual waste of money in buying presents for looks. 
only, and feature the fact that your hardware pres- 
ents are useful as well as beautiful. I know a hard- 
ware store that two years ago didn’t carry a thing 
in the Christmas line. There was no attempt to 
get any Holiday money except in the line of the regu- 
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lar trade. Last year the firm had a new manager. 
He put several hundred dollars into Holiday goods 
in the face of opposition. He worked up enthusi- 
asm among the clerks, and put the windows and 
show cases to work. There was a net increase of 
over $1,000 in the business for the month of De- 
cember over that of the same month the preceding 
year. That man had found the key to the Christ- 
mas profit. | 

That same key is around somewhere in a dark cor- 
ner of your store and a careful sweeping with the 
Holiday sweeper will bring it to light. You won’t 
have to change the door or file the key. Just grease 
it with Christmas enthusiasm and turn it once to 
the right. 

Yours for St. Nick and Christmas profits, 

THE MAN BEHIND THE COUNTER. 


Coming Hardware Conventions 


WESTERN RETAIL IMPLEMENT, VEHICLE & HARD- 
WARE ASSOCIATION CONVENTION, Kansas City, Mo., 
Jan. 11, 12, 18, 1916. The meetings will be held at 
the Century Theater and the convention headquar- 
ters will be at the Coates House. H. J. Hodge, sec- 
retary, Abilene, Kan. 

PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Spokane, Wash., Jan. 19, 
20, 21, 1916. E. E. Lucas, secretary, Hutton Build- 
ing, Spokane, Wash. 

INDIANA RETAIL HARDWARE ASSOCIATION CON- 


VENTION, Indianapolis, Jan. 25, 26, 27, 28, 1916.°* 


M. L. Corey, secretary, Argos, Ind. 

TEXAS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Houston, Jan. 25, 26, 27, 1916. Henry Marti, 
secretary, Dallas, Tex. 

WEST VIRGINIA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Clarksburg, Jan. 25, 26, 27, 1916. 
J. H. Morgan, secretary, Morgantown, W. Va. 

OREGON RETAIL HARDWARE AND IMPLEMENT DEAL- 
ERS’ ASSOCIATION CONVENTION, Portland, Jan. 285, 
26, 27, 28, 1916. Headquarters, Imperial Hotel. 
H. J. Altnow, secretary, Milwaukie, Ore. 

SOUTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION AND EXPOSITION, Sioux Falls, Feb. 1, 
2, 3, 4, 1916. E. C. Warren, secretary, Mitchell, 
S. D. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, Feb. 2, 3, 4, 1916. P. J. 
Jacobs, secretary, Stevens Point, Wis. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBIT, Chicago, Feb. 8, 9, 10, 11, 
1916. Leon D. Nish, secretary, Elgin, Ill. 

NEBRASKA RETAIL. HARDWARE ASSOCIATION CON- 
VENTION AND EXPOSITION, Lincoln, Feb. 8, 9, 10, 
11, 1916. Headquarters, Lindsee Hotel, Nathan 
Roberts, secretary, Lincoln, Neb. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION CONVENTION, Pittsburgh, Pa., 
Feb. 8, 9, 10, 11, 1916. Headquarters, William Penn 
Hotel. Exhibition floor will be at the Motor Square 
Garden, Baum Boulevard and Beatty Street. W. P. 
Lewis, secretary, Huntingdon, Pa. 

KENTUCKY RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBIT, Louisville, Feb. 15, 16, 17, 
1916. Headquarters, Louisville Hotel. J. M. Stone, 
secretary, Sturgis, Ky. 

MICHIGAN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Grand Rapids, Feb. 15, 16, 17, 18, 1916. 
A. J. Scott, secretary, Marine City, Mich. 

MissourRI RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Louis, Feb. 15, 16, 17, 18, 1916. F. 
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X. Becherer, secretary, 5136 North Broadway, St. 
Louis, Mo. 

NEW YORK RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Buffalo, Feb. 15, 16, 17, 18, 1916. John 
B. Foley, secretary, Syracuse, N. Y. 

NORTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION AND EXPOSITION, Grand Forks, Feb. 
16, 17, 18, 1916. C. N. Barnes, secretary, Grand 
Forks, N. D. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul, Feb. 22, 23, 24, 25, 1916. H. O. 
Roberts, secretary, Minneapolis, Minn. 

OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Cleveland, Feb. 22, 23, 24, 25, 1916: Head- 
quarters at Hollenden Hotel, exhibit in Central 
Armory. James B. Carson, secretary, Dayton, Ohio. 

ARKANSAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Little Rock, Feb. 22, 23, 24, 1916. Grover 
T. Owens, secretary, Little Rock, Ark. 

IOWA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBIT, Des Moines, Feb. 29, March 
1, 2, 3, 1916. A. R. Sale, secretary, Mason City, 
Iowa. 

AMERICAN IRON, STEEL AND HEAVY HARDWARE 
ASSOCIATION CONVENTION, Pittsburgh, Pa., May 24, 
25, 26, 1916. Headquarters, the new William Penn 
Hotel. John G. Purdie, secretary, Marbridge Build- 
ing, New York. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION AND EXHIBITION, June 12, 13, 14, 15, 
1916. George A. Fiel, secretary, 176 Federal Street, 
Bostou, Mass. 

NATIONAL RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Boston, June 13, 14, 15, 1916. M. L. 
Corey, secretary, Argos, Ind. 





Hamp Williams Approves of 
Washington News 


HoT SPRINGS, ARK. 
To the Editor: 

In your issue of Dec. 2, under the head “Wash- 
ington News,” you have just about the amount 
that I like to read of the workings of Congress. 
It is boiled down and made interesting all the 
way through. A busy man does not care to read 
several thousand words to get a very few ideas 
and if you continue to write up the workings of 
Congress in the way you have started, the read- 
ers of HARDWARE AGE will get the essential 
points without having to devote so much time to 
the reading of detail and routine work which is 
not interesting nor instructive. 

Yours very truly, 
HAMP WILLIAMS. 











W. A. Chenoweth Sales Manager 
for Henry Disston & Sons, Inc. 


W A. CHENOWETH has been appointed man- 
¢ ager of sales of the hardware department 
of Henry Disston & Sons, Inc., the appointment to 
take effect immediately. 

Mr. Chenoweth has been connected with the com- 
pany for a period of twenty years, and for the past 
six years has been southern manager of sales of 
the hardware department. 

The gratifying results which have attended Mr. 
Chenoweth’s work in the South are ample assurance 
of a successful administration of the company’s 
affairs in the broader field of activity. 








THE WEEKLY REVIEW 


Articles on this Page Are Taken from the Press of the Country 


Advertising—Honest and Other 


| sacguere- soendphalaghatedey ADAMSON of Georgia has 

drafted an amendment of the interstate com- 
merce laws that is at least interesting. Its large 
and admirable purpose, as it laboriously announces, 
is to prevent the making, uttering, using, or circu- 
lating, by means of anything printed, false state- 
ments as to the character, quality, quantity, or value 
of any sort of goods offered for sale. In other 
words, Mr. Adamson purposes to penalize dishonest 
advertising. 

He will have the approval of all honest people, 
but one notices that he felt obliged, as has every- 
body else who undertook the same task, to recognize 
the fact that an advertisement may be unintention- 
ally inaccurate and deceptive, and therefore he 
added to his bill the saving clause, “with intention 
to cheat and defraud.” 

Probably that addition was justifiable, or even 
necessary, to avoid inflicting cruel hardships, but its 
effect will be to leave the advertising situation just 
about where it is now. The proving of intention, 
always a difficult task, is often an impossible one, 
and a law thus qualified has never terrified any ex- 
cept the most timid of deluders. 

Until every advertiser can be held responsible for 
all his statements, regardless of his motives and his 
knowledge, only the ordinary legal processes can be 
applied to the business of advertising. Theoretical- 
ly that ought to be done, but practically the seller 
will be allowed for some time to come a certain 
twilight zone in which his natural enthusiasm can 
operate.—New York Times. 


The Taxed Automobilist 


To the Editor of the Evening Post: 
S1r.—President Wilson suggests a tax on auto- 
mobiles of 50c. per horsepower. I beg to remark 
that I have an automobile, value $1,500, on which 
the few taxes will be: national tax 50c. per horse- 
power, $15; New Jersey license tax, $15; personal 
tax, $2.20 per thousand, $33. Now add to this a 
gasoline tax, and you make it about $10 more, to 
say nothing of license for driving car. 
Automobiles are not now used exclusively by 
the rich. Possibly it did not occur to the budget- 
makers to tax tires, rims, horns and spark plugs. 
While casting about for revenue, why not tax strict 
luxuries, such as jewelry, candies, or such articles 
as watches, clocks, or specialties for Ford cars? 
EDGAR U. WRIGHT. 
Newark, N. J., Dec. 8. 


Northwest Faces Shortage of Coal 


HE American Northwest faces a 3,000,000-ton 
shortage of coal this winter, says the Duluth 
New-Tribune. 

Only about two-thirds of the 9,000,000 tons, both 
hard and soft coal, usually on Duluth and Superior 
docks at this time of the year have been received. 
Receipts to Oct. 1 were 1,250,000 tons short of those 
of 1913 and 1914. 

Fuel company officials point out, says the St. 
Paul Despatch, that the 9,000,000 tons on hand on 
docks at Duluth a year ago was an unusually large 
amount. A considerable percentage, they say, was 
not disposed of last winter and had to be carried 
over. 
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A Virginia Boom Town 


| Pratgg many a boom mining town, Hopewell, Va., 
was wiped out by fire in a night. It had sprung 
up almost overnight when the powder mills were 
located there. On a larger scale it was the kind 
of settlement that Alaska and the Far West so 
often have seen suddenly rise and disappear. The 
huge collection of flimsy wooden buildings was 
good enough for temporary use. Once the flames 
started, they made a quick-running bonfire. 

On the Yukon when a prospector strikes gold 
and the word spreads, miners, speculators, gamblers 
and saloon-keepers join the rush to the new dig- 
gings. So long as it is a lively camp, they make 
the most of their chances; when the boom peters out 
they pack up and move on. At Hopewell the powder 
company found a place to fill some of its war con- 
tracts; it had no intention of staying there longer 
than circumstances required. . Thousands of work- 
men were attracted there by the prospect of high 
wages, and in their wake came the usual crowd of 
all classes. 

At the start it was a wide-open town, lawless and 
disorderly, given over to cheap pleasure, flaunting 
vice and frequent crime. The variety of prosperity 
that flourished there is not difficult to please in the 
matter of amusements nor over-nice in its outward 
or private morals. There is no strong evidence that 
the company responsible for the boom concentrated 
much effort on social uplift. Reform had had little 
time to venture abroad in the town when it was 
purified by fire. 

A new Hopewell may arise where the old one 
stood. The war boom is not yet played out. The 
East seldom gets a near view of this raw sort of 
community. It is an old story in the West, which 
is dotted with ruins of the old days of romance.— 
New York World. 


Argentine Views of Message 


UENCE AIRES, Argentine Republic, Dec. 10.— 
Argentine newspapers speak in eulogistic 
terms of President Wilson’s message. La Prensa 
regards it as being equal in importance to the 
enunciation of the Monroe Doctrine-——New York 
Evening Post. 


(er OR FERGUSON of Texas, speaking here 

yesterday, finds cause for a new popular mis- 
trust or discontent in the awful fact that our “finan- 
cial interests” have lent a billion dollars to European 
nations within a year and are likely to lend as much 
more in another year. If only the same amount 
were lent to our own farmers! But the facts are 
even better than that. This vast amount of money 
simply represents deferred payments from Europe 
for the surplus products of Texas and other farms. 
That means that our financial interests take the 
risks of future collection, while the farmers get the 
money now, and not as a loan but as their own to 
lend.—New York World. 


A TRIFLE like $50,000,000, which the War Col- 


lege wants at once for the army, could be raised 
by a poll tax of $5 apiece for every man, woman and 
child in the United States. All in favor will begin 
paying at once and avoid the rush—New York 
World. 
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Brooklyn Hardware Dealers Meet 


f hese Brooklyn Hardware Dealers’ Association of 
Brooklyn, N. Y., held its regular monthly meet- 
ing on Thursday evening, Dec. 9. A dinner com- 
mittee, which had been appointed to attend a recent 
meeting of the Metropolitan Association to decide 
on the date for the annual dinner and whether it 
should be held as a separate affair by the six organ- 
izations comprising the Metropolitan Association, 
or a joint affair, reported that the date of this 
dinner was fixed for Jan. 18 at the Hotel Astor, and 
that it was decided to hold it in the name of the 
Metropolitan Hardware Association as usual. The 
price of this dinner to members is $5 a plate. 

Two ordinances which went into effect on Dec. 1 
were brought to the attention of the meeting. One 
is that a. horse-drawn vehicle cannot be left at the 
curb without a driver unless the wheels are chained 
and that an automobile cannot be left with the 
engine running unless a driver is on hand. An- 
other new ruling demands that a red lantern shall 
be fastened to every vehicle so that the red light 
will show from the rear. 

One of the members of this organization some 
time ago conceived an idea of co-operative adver- 
tising and the matter, after deliberation among 
the members, was referred to C. Ironmonger of the 
Ironmonger Advertising Agency, who drew up a 
complete plan of co-operative advertising and pre- 
sented it at the meeting. Mr. Ironmonger warned 
the gathering that most schemes for co-operative 
advertising usually fail because of the half-hearted 
efforts of those taking part. 

By combining their efforts the cost to each 
individual dealer would be very slight. The plans, 
however, were not ready for the association to take 
action upon, and they were laid over until the next 
meeting when the association will arrive at a deci- 
sion. Meanwhile, when complete and detailed plans 
have been drawn up, which will be in about a week, 
the secretary will communicate with all the mem- 
bers so that they may be prepared to vote upon 
the matter at the next meeting. 


Western Dealer Protests Against 
War Prices 


NEBRASKA CITY, NEB. 
To the Editor: 

Having been in the hardware and implement 
business for twenty-six years and in your last issue 
noting the market on steel and wire products, and 
the way prices are soaring on all wire goods, I 
can’t help but say it is all wrong and uncalled for. 
As a Western dealer sees it, all wire goods have 
been manufactured and sold at a profit by manu- 
facturers, and now because they are getting war 
orders is it any reason that the smaller dealer 
should be sidetracked and pay a higher price for 
his goods, and take them as the factories see fit to 
let him have them? The principle is all wrong. 
All of the steel and wire mills have got their busi- 
ness out of jobbers and retailers, and they are the 
people who should be first looked after in getting 
goods at the right price. 

For instance you have been charging a certain 
price for wire fencing, and a customer comes in 
your store. You ask him 10 per cent more now 
‘ for the same fence than you did in the spring. You 
have a fine quarrel on your hands, and it will 
take you a long time to make a farmer believe that 
war in Europe has got anything to do with price 
of wire fence in the United States. : 

Yours truly, 
E. L. OVERTON. 


/ 
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Hardware Age a Great Help in 


Conducting Business 


MOUNTAIN VIEW, Mo. 
To the Editor: 

We are enclosing a copy of The Mountain View 
Standard in which you will find our ad for last 
week. In this ad you will notice we are pushing 
the furniture line; in other ads we place our 
other lines at the front. 

We will be pleased to have you give us your 
opinion in any way you wish on this ad, as we 
are anxious to make improvements in our adver- 
tising. We have usually about 200 hand bills 
printed each week, the same as the ad, so we can 
reach those that do not read the paper. 

HARDWARE AGE is a great help to us in con- 
ducting our business. 

Yours very truly, 
SAM WEAVER. 











Obituary 


JOHN A. GARVER, SR., founder of the Garver Hard- 
ware Company, and identified with the business inter- 
ests of Des Moines, Iowa, since 1881, died at his home 
from pneumonia, contracted a short time ago. Mr. 
Garver started in business in 1852 at Bryan, Ohio, 
until 1881, when he moved to Des Moines. He was one 
of the organizers and directors of the People’s Savings 
Bank. He is survived by a widow, three daughters and 
one son. 


CHARLES LEWIS HOLMES, aged seventy-two years, a 
former president of the Louisville Tin & Stove Com- 
pany of Louisville, Ky., died of apoplexy, at Harrods- 
burg, where he had gone on business. Mr. Holmes 
was born at Cloverport, Ky., and went to Louisville 
when a young man. About twenty years ago he aided 
in the organization of the Louisville Tin & Stove 
Company. 


JACOB MAYER, a hardware merchant of St. Anthony, 
Iowa, died recently. Mr. Mayer was born in Germany 
in 1865, and had been engaged in the hardware business 
for the past twenty-one years. He is survived by a 
widow and nine children. 


NATHAN TROTTER, a well-known manufacturer of tin 
plate, died at his home at Chestnut Hill, Philadelphia, 
Pa. He was sixty-three years old, and had been ill for 
less than a week. 


G. A. ARNESON, a former resident of Cottonwood, 
Minn., died recently following an operation for appen- 
dicitis. For many years he was actively identified with 
the Minnesota State Retail Hardware Association. 


JOHN A. KERR, died at the Oak Park Hospital, 
Chicago, Ill. Mr. Kerr was in the hardware business 
and is survived by a widow and four children. He was 
in his sixty-fourth year. 


PuHIuLip S. GREENAWALT, a retired hardware merchant 
of Lebanon, Pa., died recently, aged eighty-one years. 





THE CINCINNATI CAN COMPANY, Cincinnati, has been 
incorporated with $100,000 capital stock by E. W. Ed- 
wards, H. W. Edwards, G. R. Edwards, G. D. Myers, 
O. S. Larkby, J. C. Miller, Morgan Walmsley, H. A. 
Greening and Daniel McLaren. The company, which is 
closely associated with the Edwards Mfg. Company, 
will occupy the former Ritter Folding Door Company’s 
plant on Carthage pike, and will manufacture sheet 
metal specialties, including ice cans, oil cans, ete. A 
considerable amount of special metal-working ma- 
chinery will be installed. 








THE TIME LIMIT 


A Few Pertinent Suggestions on Hardware Activities Between Now 
and January 1 
By THE ASSISTANT MANAGER 

















H. E. Stirn of Morristown, N. J., does an enormous tool business every December because he recognizes that 
hundreds of high class Christmas gifts are in his regular stock 


HIS is going to be a straight, short, snappy 

- business story. I have a train to catch in just 

30 minutes, and I am already.in the mood for 

the dinner that’s waiting for me at the other end 
of that nightly trip. 

Christmas is almost here. I don’t expect to be 
rated as one of the Three Wise Men for that state- 
ment, but I have an idea or two about Christmas 
hardware business that I want to transplant be- 
fore I join the evening stampede from New York 
City to its great New Jersey bed chamber. 

I met a fellow yesterday who said he wasn’t 
doing much for Christmas because he didn’t carry 
a line of toys. That fellow’s face looked like a 
break in the market, and his energy with the corn- 
ers of his mouth was at low ebb. I happen to know 
his store, and for its size it’s a pippin. He carries 
a line of tools that would make the man with a 
tool hobby think he had dropped into paradise itself, 
and his stock of general hardware fairly sparkles 
with gifts any practical person would be mighty 
glad to get. 

I told him he should take a chapter from the ex- 
periences of two New Jersey firms. One is H. E. 
Stirn of Morristown, N. J., and the other is Lud- 
low & Squier of Newark, N. J. These stores carry 
stocks similar to that of my friend who will do 
“nothing special” to get Christmas business. 

Here’s Ludlow & Squier’s window. It is so 


a9 


simple that a cub clerk blessed with a little time 
and a lot of desire could reproduce it in a single 
evening. The 25-cent tool handles in the fore- 
ground were leaders. They cost 23 cents, but they 
stopped the crowd and proved a boon to the tool 
business on Christmas week of last year. Note how 
few tools are used to make this display, and note 
further that the show cards are all machine made. 
Ludlow & Squier have a show card machine which 
grinds out cards by the stencil route. They believe 
in plain prices 6n every item displayed in their 
windows. : 

This concern doesn’t handle toys. They never 
fitted up a cut glass or hand-painted china depart- 
ment. They have never catered to the jam that 
comes with a kid Christmas tree in the store. They 
are a big, broad, plain, dignified hardware house, 
and not at all given to “hurrah boys” methods, but 
they do make special efforts to attract Christmas 
trade. They do trim their store each year to re- 
flect the Christmas spirit. They do spread the glad 
tidings that tools are proper Christmas gifts, and 
to this end use their display space and their news- 
paper space vigorously. 

H. E. Stirn started a hardware store in Morris- 
town, N. J., a long time after that little difference 
of opinion between the British and the Colonists 
had been settled in that neighborhood. 

Stirn is another merchant who runs a good hard- 
ware store, without a toy department, but if you 








a Re IONE 66 9 0 nla le RN EE SN I Nl ey Le RS 








Tr tea 
a See 


wre 








60 





Hardware Age 

















Ludlow & Squier’s Christmas appeal 


should suggest to the boys in the store that they 
“make no special effort to attract Christmas trade” 


.., « they would either classify you as a nut or a green- 


horn. 

The manner in which their window has beén 
trimmed is good. The background of tools is 
strong and the variety of goods shown in the bot- 
tom of the window is great, yet every item seems 
related to its neighbor. The shelves at the back 
of this window give a splendid opportunity to show 
still other lines without confusion. It is a power- 
ful appeal for Christmas business. 

We have never faced a Christmas season more 
full of the promise of good business. It is high 
time every one of us was up and doing. It is time 
to get action on the resolves we made right after 
Christmas week last year. The man who “makes 
no special effort” is a dead issue. If he insists on 
Rip Vanwinkling his way through life let him do 


centered around the-r tool department 


it alone, and when he wakes up to dig the cobwebs 
from his eyes let him see in your store the change 
that has taken place. 

Turn your mind inward before you leave your 
chair. Run your thoughts through your stock. You 
know that sleds are a drug on the market after Dec. 
25. You don’t need my assurance that skate sales 
will be as slow as tar in January after the begin- 
ning of that momentous month. You don’t need a 
column of advice on cutlery, carvers, chafing dishes, 
guns, athletic supplies, and a hundred other items 
I could mention. You know better than I do that 
your annual inventory follows so closely on the 
heels of Christmas that there is hardly a breathing 
spell between. You want your stock as clean as a 
whistle, and so do I. That’s why I urge every live 
wire in every hardware store reached by this mes- 
sage to hustle and hustle everlastingly to sell while 
Christmas purse strings are loosened. 





Ohio Convention Promises to Be 
Successful 


D any B. CARSON, secretary of the Ohio Hard- 
ware Association has called a meeting of the 
directors to be held at the Hollenden Hotel, Cleve- 
land, on Dec. 8, at 4.30 p. m. 

This will be the last meeting of the directors be- 
fore the annual State convention that is to be held 
in Cleveland, Feb. 22 to 25, 1916, and final details 
will be gone over by the directors. Among the 
directors who will attend from Cincinnati are 
Charles Lammers, Charles Kobmann and Albert 
Boebinger. 

Secretary Carson advises that out of a total of 
134 booths, 110 were sold up to Nov. 29, leaving only 
24 spaces to be disposed of. This is a-record that 
has not heretofore been equaled since the Ohio As- 
sociaticn was organized. 





Hardware Age Worth Much 
More than It Costs 


BRECKENRIDGE, Mo. 
To the Editor: | 


We have your communication of the second in- 
stant, enclosing copy of an article by T. O. Mor- 
ris. We thank you for your courtesy and atten- 
tion in this matter. 

We have always found your paper well worth 
the money that it costs us; in fact, worth much 
more to us than the money that it costs. 

We enclose herewith two dollars to apply on 
our subscription. 

Very truly, 


MorRRIS HARDWARE COMPANY. 




















THE ENTERPRISE GOLDEN JUBILEE 





Left to right: 
W. Asbury, who with Harry E. 


hardware manufacturing where the only higher 

place was proprietorship, that the late T. 
Henry Asbury took the step which led to the or- 
ganization of the Enterprise Manufacturing Com- 
pany of Pennsylvania, and thereby laid the founda- 
tions of the Enterprise hardware specialties, as 
known to the people of the present day. His first 
independent undertaking, in the year just noted, 
was the production of a screw-cutting indicating 
device for attachment to lathes, of which he was 
the inventor. But it was characteristic of T. Henry 
Asbury that he should become restless under the 
limitations of the market for such a device. He 
was as “a strong man, ready to run a race.” En- 
dowed with a splendid gift of imagination, he needed 
room for the exercise of his faculties. Moreover, 
his was the capacity to dream dreams and make 
them come true! 

His growing impatience gave birth to a new ideal 
of service, in hardware manufacturing, whereby 
real and direct benefits would be conferred upon the 
public. This meant a big broad-gaged, long-run 
proposition; and, in the estimation of T. Henry 
Asbury, no one-man job. Therefore, he invited cer- 
tain of his business friends to join with him; and 
so clear-cut were his convictions, so firm his con- 
fidence in his vision of the future, that they un- 
hesitatingly cast their lots with his. 

Accordingly, in the year 1866, the Enterprise 
Manufacturing Company was formed by T. Henry 
Asbury, John G. Baker, John R. Selltzer, Lewis W. 
Klahr and J. K. Smith. Of these original incorpora- 
tors, the only remaining member is Lewis W. Klahr, 
and of him it is said by the graybeards in the trade 
that the hardware industry never produced another 
salesman like him. 

Thus organized, the company began business in 
1866, on the second floor of the old colonial building 
at the southwest corner of Fourth and Library 
Streets, Philadelphia, Pa.—within the shadow of 
Independence Hall. And there, with the beginning 
of the company, new ideals were inaugurated in 
hardware manufacturing. 

While the real beginning was the wsaclitiin tool, 
which had been invented by T. Henry Asbury, yet 


L was in 1864, after achieving a position in 
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Harry E. Asbury; the late T. Henry Asbury, founder of the Enterprise Mfg. Com 
Asbury are the present executive officers of the Enterprise 


oe Hig, Charles 
g. Company. 


it should be set down, as a matter of historical rec- 
ord, that the first specialty introduced by the com- 
pany was the molasses measuring faucet. 

In 1870 the company moved to its own factory 
building, which it had erected at Dauphin and Amer- 
ican Streets and which, at the time, was regarded as 
a model structure for hardware manufacturing 
purposes. 

This, indeed, was a plant which grew by all di- 
mensions—in size, in spirit, in quality and in va- 
riety of its specialties. Wherever T. Henry Asbury 
and his associates could invent or improve, they in- 
vented and improved. Whenever an outside inven- 
tor—like the wise and able Mrs. Potts—came along 
with an implement which saved time, lightened 
labor and enhanced efficiency, they bought. The 
factory kept on growing and growing; the materials 
kept on refining and refining—while the manufac- 
turing processes whittled down error’s possibility. 

Measuring faucets were followed by coffee mills, 
and the Enterprise coffee mills have grown into 
every form and size of grinding and pulverizing 
mills, from the kitchen type to the wholesale roast- 
er’s. Next in order was the original and famous 
Mrs. Potts’ sad-iron. Then the Enterprise meat- 
and-food choppers—which have come to range from 
the kitchen tool to the great, power-driven machines 
required in the biggest of packing houses, and which 
have branched intd special specialties, like bait chop- 
pers for fishermen and a combination of pulverizing 
mill and meat chopper. There have.come sausage- 
stuffing machines that not only save time and labor 
in sausage-making and ensure better quality sau- 
sage, but which at the same time are the most effi- 
cient of lard presses and fruit presses. There have 
come also grist mills, dried beef shavers, improved 
bung-hole borers and tobacco cutters; a nut cracker 
that really gets the best of the pecan; a tincture 
press and a cork press; lawn sprinklers, meat juice 
extractors, and fruit, wine and jelly presses; cherry 
stoners, raisin and grape seeders, vegetable slicers, 
ice shredders, porch supports, flag-pole holders, cob- 
blers’ kits; etc. Whole lines of machines have been 
established on the basis of electrical application of 
power. 

From the continual appearance of new specialties. 
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The present Enterprise plant, covering two city blocks in Philadelphia 


the public may entertain the impression that the 
Enterprise experimental department is ever turning 
out novel inventions. True, it does its share; but 
the experiment shop seems to take its chief delight 
in brutally manhandling the specialties already in 
use—with a view to learning whether, by any pos- 
sibility, human ingenuity can make them more ef- 








First factory erected by the Enterprise Mfg. Com- 
pany, American and Dauphin Streets, Philadelphia, 
and occupied in 1870 


ficient, more durable and more thoroughly satis- 
fying to the ultimate user. To the housewife “En- 
terprise’” means energy and invention exercised in 
her service. 

The Enterprise Manufacturing Company of Penn- 
sylvania was conceived as a national institution. At 
no time was it thought of as a local enterprise. Its 
growth became not only national but world-wide. 
By the year 1883 Enterprise specialties were being 
exported to virtually all of the countries of the earth. 
The “model” factory of 1870 has developed into the 
present great manufacturing plant, covering two 
city blocks. 

This extensive industry is now directed by the 
founder’s sons, Harry E. Asbury and Charles W. 
Asbury. They entered the business via the molding 
shop and foundry, starting at the. signal of the 
morning whistle. Their apprenticeship in the actual 
making of the goods continued for four years. In 
1890 the sons received responsibilities in the man- 
agement. Soon after, they were elected to the board 
of directors. In 1897 they were given complete ex- 
ecutive control, at which time the father, T. Henry 


Asbury, assumed an advisory relation to the affairs 
of his company, in which capacity he continued until 
shortly before his death in 1907. 

In celebrating its golden jubilee the company can 
look back upon policies—or business ideals—main- 
tained for fifty years. And, to quote the founder’s 
sons and successors, ““The company expects to main- 
tain its established policies for many years into the 
future.” 

An instance of manufacturing policy is the main- 
tenance of a tool equipment in standard gages which 
cannot vary from one year to another. The parts 
made next year will be absolutely the same as the 
parts made this year. Thus the retailer is enabled 
to carry a stock of duplicate parts for which he finds 
a demand, because these parts are interchangeable 
and they will fit the machine for which they are pur- 
chased, whether the machine was made the same 
year as the parts or in any other year. And this 
instance is illustrative of the concern’s entire manu- 
facturing policy. An example of the merchandis- 
ing practices upon which Enterprise success has 
been built is to be found in the fact that the com- 
pany does not make goods under any other name 
than its own. 


Cleveland Association Dines 


A DINNER took the place of the regular monthly 

meeting of the Cleveland Retail Hardware 
Association, Cleveland, Ohio, Dec. 10. The innova- 
tion was adopted a month ago when the members 
had a dinner at one of the hotels, but at that time 
only the men were present. It was decided then to 
have a second banquet a month later and have the 
ladies take part. 

The banquet was held at the Hollenden Hotel with 
an attendance of about sixty, most of the members 
being accompanied by their wives. The speakers 
of the evening were the Rev. W. W. Bustard and 
John J. Sullivan, an attorney, both of whom deliv- 
ered eloquent and interesting addresses. H. B. Mc- 
Grath, president of the State Association, told of 
the plans that are being made for the coming meet- 
ing in Cleveland next February. Mrs. J. C. Eucher 
was appointed chairman of the women’s committee 
that will look after the entertainment of the ladies 
who will attend. 








a 


we 
~~ 


ans Ag ma 


ae — 







“Saag 


Ny 


a » 


. NN Ww 
ee 
WS Mw 


RNA 
ee es 
QO 


oN 















aS! OO 
Wacom 










J 
aananee® 
*' 





awww 
vr 
WOW 
Rw’ 


“E] TRICA L 


Miran IW Wine OMA. 


ee ne 











TI Wax ctteeee uy 
a 
OAANN 
irene sso iis 
WAAN AR Bees 














Nooseeomaggge 





SELLING ELECTRICAL APPLIANCES 


An Easy Proposition for the Dealer Who Sells Housewares 


I has been predicted by men who are in a posi- 
| tion to know, men who have had practical ex- 
perience in the selling of electrical appliances 
and who are in close touch with conditions in many 
parts of the country, that the dealer in electrical 
supplies of the future will be other than the present 
day electrical contractor and dealer. Already a 
great deal of the trade on appliances has gone into 
the hands of the hardware man, and the department 
store. The present indications are that before long 
the bulk of. this business will be handled through 
those two mediums and that the electrical contractor, 
so far as the actual selling of electrical appliances 
goes, will be a negligible factor. As a rule his 
shop is located on a side street away from the 
volume of traffic and he has not the knowledge of 
merchandising and the store methods that are 
necessary to the success of any retail department. 
A department devoted to electrical appliances and 
electrical supplies is a natural outgrowth of the 
housefurnishing department. To the dealer whose 
stock includes cooking utensils and home necessi- 
ties the sale of these appliances is an easy proposi- 
tion. The women in his community are in the 
habit of going into his store for their kitchen and 
household needs, and when they have reached the 
point where old-fashioned’ cooking methods no 
longer appeal to them it is only natural and logical 
that they should turn to the former source of supply 
for their new appliances. 

Whether that dealer shall continue to supply 
their wants as they learn more fully the conven- 
ience of electrical methods depends upon whether 
he has kept pace in the march of progress with 
prominent and constant displays of “Things Elec- 
trical” or whether he has been contented to do busi- 
ness in old-fashioned lines and in an old-fashioned 


way and is willing to let the ever-increasing profits 
of electrical appliances go to the department store 
or the electrical shop. 

The material for the beginning of an electrical 
department is already in most hardware stores. It 
might be started with flashlights and batteries and 
electric lanterns that operate on dry cells. There 
is a ready sale for them in any town, no matter how 
small, and the margin of profit makes the sales de- 
cidedly worth while. Next perhaps in general ap- 
peal are electric irons and toasters. Flatirons were 
the first of electrical appliances to come into com- 
mon use, and to-day they are as much a part of a 
hardware store as bolts and tin pans. The con- 
venience and practicability of electric toasters has 
made them close rivals for the popularity which 
electric irons to-day enjoy. 

The items that can be added when space and 
conditions permit are almost without limit. Promi- 
nent manufacturers have put out and advertised 
under well-known brands electric chafing dishes, 
grills, stoves, percolators, curling irons, warming 
pads to replace hot-water bottles, motors for sewing 
machines and for household grinding purposes, 
electric toys and transformers for their operation. 
Every day sees new items electrified, and every day 
sees the opportunities for extra profits increased. 

It is only natural that electrical appliances should 
sell at a figure much in advance of the price asked 
for corresponding utensils with which electrical fit- 
tings cannot be used, but the convenience and saving 
inoperation often to be effected are the selling points 
that overcome the advance in price. But this in- 
crease means the chance for a larger sale and cor- 
respondingly larger profits. It is surprising how 
little effort is necessary to sell an electric chafing 
dish for $14 or $15 to the young chap who comes in 

















The Geo. Worthington Co., 
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Cleveland, Ohio, featured Mazda Lamps in a display for Thanksgiving and for Elec- 
trical Prosperity Week 
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to buy his best girl a Christmas present if the sales- 
man has the selling points well in hand. It’s no 
great task, either, to make the mother of a young- 
ster who has to be fed in the middle of the night 
see the reason why she should have an electric 
immersion heater. | 

The week of Nov. 29 to Dec. 4, Electrical Pros- 
perity Week, originated and fostered by the Society 
of Electrical Development with a view of bringing 
about a more universal use of electrical appliances, 
probably saw more national advertising of electrical 
appliances than any other week in the history of 
advertising. Many prominent magazines featured 
this week, and a good part of their advertising was 
from electrical manufacturers. 

The result of the combined efforts of the Society 
of Electrical Development and of the prominent 
manufacturers is far-reaching, and results will con- 
tinue for many months. Coming as it did just a 
short time before the Christmas season, it drove 
home the now familiar slogan, “Let This Be An 
Electrical Christmas,” and the dealers who con- 
nected themselves with this national event by win- 
dow displays and extra effort along the line of elec- 
trical appliances are feeling strongly the results of 
this tremendous amount of publicity. 


A New Trademark 


Hardware Age 


The electrical department of the George Worth- 
ington Co., Cleveland, O., combined Thanksgiving 
and Electrical Prosperity Week by a display. 

A showing of Mazda lamps as a Thanksgiving 
display is in direct opposition to the old idea that a 
display at that season of the year should be buiit 
around carving sets, when the facts of the case are 
that Christmas is the real harvest in that line and 
that Thanksgiving is no better time of the year to 
sell carving sets than any other time, but it shows 
how very little is needed to make a Thanksgiving 
display out of any window. The cornstalks bor- 
dered around the picture, the turkey and the pump- 
kins, combined with the lamps, make a Thanksgiv- 
ing window without a single carving set in it. 

The word Mazda was spelled with ears of corn, 
and the picture on each side called strong attention 
to Electrical Prosperity Week, which followed that 
of Thanksgiving. 

Now, as an eleventh hour suggestion—play up 
“Things Electrical’ every minute that is left to you 
before Christmas, and don’t let your enthusiasm 
00ze away with the coming of the new year and in- 
ventory time. Keep hard at it, and a year from now 
you’ll wonder how you happened in the past to over- 
look such a genuine opportunity. 


prosperity may have originated with war orders 
but it has grown to such an extent that, save for a 
slight pause for re-adjustment in some lines, it 
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§ eer Morgan Spring Company, 

Worcester, Mass., of which 
company Evan F. Jones is treas- 
urer and general manager, has 
just adopted a new trademark, 


would run on even if the war should stop to-mor- 
row. However, in view of a $25,000,000 contract 
for powder which has recently been placed for de- 
livery in 1917 and a $60,000,000 contract for smoke- 
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for use in connection with the 
goods the company manufac- 
tures. 

The Morgan Spring Company 
was established in 1881, and its 
principal output has been wire and springs, but re- 
cently it has gone into the manufacture of wire 
goods and wire specialties on a large scale and this 
trademark was brought about with the idea in mind 
of a full guarantee for value received on all of the 
goods manufactured. 

The company has facilities for drawing the wire 
that is used in the various articles. This enables 
it to select the proper grades of wire. 

The regular line of wire, springs and wire spe- 
cialties has been increased by the addition of wire 
garment hangers, potato mashers, wire forks, soap 
dishes, Dover egg beaters, jack chain, safety chain, 
molding hooks, bird cake hooks, etc., a line that is 
suitable for the hardware and department store 
trade. 





The new 
Trademark 


Present Prosperity Not Based On 
War Orders 


PITTSBURGH, PA. 
To the Editor: 

Each month for months to come will, beyond 
the shadow of a doubt, add to the enormous de- 
mands which are even now being made upon con- 
tractors, manufacturers and railroads of this 
country. Contrary to popular belief, the present 
prosperity is not based upon war orders, for Bab- 
son, the statistician, states that “even our present 
tremendous exports amount to less than 5 per 
cent of this country’s total business.” The era of 


less powder, gun cotton and picric acid for 1917 
delivery which is pending, the possibility of a cessa- 
tion of hostilities before 1918 is slight. Moreover, 
the orders for shells in which to use these products 
must surely come in the near future. 

Another increase in unfilled tonnage in the U. S. 
Steel Corporation, this time amounting to 847,000 
tons, was reported for Oct. 31: This brings the 
total to about 6,100,000 tons of unfilled orders on 
their books. Other steel companies are in rela- 
tively the same condition. The demand for iron 
and steel products is increasing daily; “plates, 
shapes and bars are being contracted for at prem- 
iums of from $3 to $4 per ton.” Since June, pig 
iron has advanced 17 per cent; iron, No. 2 foundry, 
141%4 per cent; Bessemer steel billets, 31 per cent; 
open-hearth sheet shovel steel, 43 per cent; open- 
hearth bar shovel steel, 39 per cent. The advance 
in steel alone figures an added cost to us in shovels 
of about 40 cents per doz. The country has pro- 
duced bumper crops; enormous building and con- 
struction work is under way; railroad earnings 
are rapidly improving; copper demand is sweep- 
ing away the producers’ stocks of metal, and the 
banking houses throughout the country are loaded 
with money.. Taking all these things into consid- 
eration who can doubt for one instant the absolute 
certainty of unprecedented prosperity for this 
country during 1916 and 1917. Surely the hand- 
writing on the wall is spelling out, for the future, 
better business at far higher prices. 

. Yours respectfully, 

THE HuUSSEY-BINNS SHOVEL COMPANY. 


WILSON T. WHIFFEN, who has been connected with 
the Peninsular Stove Company, Detroit, Mich., for 
many years as Western manager, will become identified 
on Jan. 1, with the Moore Brothers Company, Joliet, 
Ill., in the same capacity. 








December 16, 1915 65 
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What Hardware Merchants 
Should Be Thinking About at 
This Time 


ECOVERY in the building trade is a 
fairly sure sign of existing confidence. 
Comparison with last year at this time, 

as with the railroads, is hardly a fair indica- 
tion, because when the war started, activity 
was curtailed as rapidly as possible. Build- 
ings then in course of construction, however, 
had to be finished and the low mark in build- 
ing construction did not arrive until Novem- 
ber. Dun’s comparison this month, of build- 
ing permits taken out during November, with 
those of November a year ago—$56,000,000 
this year to $33,000,000 last year, an increase 
of 70 per cent—must not be translated as 
showing a wild revival in building. The 
building trade began to recover in March of 
this year, but did not, until August, reach the 
averages of a year ago. But the gains made 
in this November and in the two preceding 
months have more than made up for the 
falling off in the earlier months, and the 
total is not only greater for the year to date 
than in 1914, but is also well up to that of 
the active year 1913. Dun’s figures are from 
the building departments of 79 leading cities 
in the United States. 


New York City indicates a marked revival 
in activity, permits for new construction at 
that center being valued at $12,848,037, 
against $4,537,059, a gain of 183.2 per cent 
over a period when nobody thought of carry- 
ing on any building that was not positively 
necessary. All the boroughs, according to 
Dun’s, contribute to the favorable exhibit, but 
the improvement is especially noticeable in 
Manhattan, the Bronx and Brooklyn, in all 
of which the increases are considerably over 
$2,000,000. The 78 cities outside of New 
York, as a whole, show an expansion of 52 
per cent over last year’s same months. Fif- 
teen cities show contraction; but only 4 of 
these show loss in excess of $200,000. 

Prices of wholesale commodities have had 
a rapid advance, which continues and bids 
fair to do so further. Dun’s index number is 
$133.146 for Dec. 1, against $130.467 for 
Nov. 1 and $124.183 on Dec. 1, 1914; at that 
date the trend was downward. Dun’s Re- 


view states that in some instances the 
strength of the leading articles of consump- 
tion has been accentuated by scarcity of sup- 
plies; yet, notwithstanding the pronounced 
rise in prices—the index now being at much 
the highest point in several decades—de- 
mands practically in all lines continue to 
broaden, and apparently the end of the ad- 
vance in quotations is not yet in sight. The 
following table gives Dun’s index number 
Dec. 1, with comparisons for earlier dates: 











Dec. 1, Nov. 1, Dec. 1, 
1915. 1915. 1914. 
Breadstuffs .. $25.164 $24.024 $24.426 
ae ait 10.551 11.392 11.324 
Dairy and ‘ 

Garden ... 20.971 20.616 19.825 
Other Food.. 11.224 10.956 10.548 
Clothing .... 22.808 22.325 19.883 
Metals .. 18.328 17.276 16.134 
Miscellaneous. 24.100 23.878 22.043 

Total .....$133.146 °$130.467 $124.183 


We are in a period of advancing prices and 
broadening demand, and this must mean 
good profits in business. It is a long time 
since American business has been confronted 
with these favorable conditions. And latent 
energy coming to the front is evidence that 
the American business man is aware that 
the time to make money is while the sun is 
shining. 


The Fallacy of Fear 


EAR is a factor that tends toward fail- 
HK ure. Whether it be fear of ill-health, 
of future loss, of coming calamities, or 
that eternal bugbear of retail merchandising, 
fear of competition, it has an inevitable 
tendency to reduce efficiency. There is noth- 
ing real about fear. It is an unreality born 
of unrealities. The things we fear are the 
things that never occur. It is the unexpected 
that always happens. Preparation for event- 
ualities is a wise precaution, but a constant 
fear of things which as yet do not exist 
renders the fear victim unfit to combat even 
the common obstacles of life. 

The absurdity of a fear of competition 
should be apparent at once to a man who 
thinks. If a customer is at all inclined to 
swerve from his allegiance, the advent of 
another merchant in the field has little or 
nothing to do with the final result. There 
are a thousand places where his wants can 
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be filled, just as there are a thousand ways 
in which his custom may be replaced. The 
very fact that we fear competition lessens 
our ability to combat it. We waste our 
energy in useless worry, when a carefui 
systematic fight for success would prove the 
fallacy of our fears and increase the busi- 
ness in hand. Fear is in no sense con- 
structive. It never creates ambition or in- 
itiative. It is destructive to both mind and 
body. It tears down the labor of years, and 
renders the architect unfit to superintend 
the rebuilding. The path of business is 
strewn with the bones of fear-killed failures. 

Clean competition is an economic benefit. 
It spurs us to greater endeavors and event- 
ually creates new business. If it is in any 
way unclean, the very fact of its uncleanness 
will re-act to make the honest merchant 
stronger in the public mind. Confidence is 
the basis of all creative sales, and confidence 
alone begets confidence. .If we believe in suc- 
cess, then ultimate success is sure. If we 
fear failure and yield to that fear, we weaken 
the armor of confidence, and the intangible 
dangers conceived in the mind become real- 
ities. We lose, not through competition, but 
through lack of courageous effort. 

What has any other merchant to offer that 
you yourself cannot furnish? Does he make 
his store attractive? You can do the same. 
Does he use courtesy in his business dealing? 
There is no copyright on courtesy. Does he 
trim his windows neatly and use trade-draw- 
ing show cards? You have the same oppor- 
tunity. Does he advertise quality? You 
are in position to do the same. Does he de- 
pend on price? Surely your prices are as 
good as his. Is he banking on salesmanship? 
Yours can be advanced to as high a level. 
Where is the fearsome advantage he is sup- 
posed to have over you? It is in your mind 
alone. You may imagine that his buying 
facilities are greater than yours. There is 
always fallacy in this idea. You can buy 
just as well as he can. You are acquainted 
with the people of your community; you are 
conversant with their wants and needs. You 
do not have to try out expensive experiments, 
since experience has taught you what things 
will sell and what will not. All these things 
he has yet to learn at a certain fixed cost. 
Where then is the cause of the fears and 
worry? Are they not merely phantoms of 
the mind? 

When a new merchant comes into your 
community he constructs new business. True 
he draws a certain percentage of trade from 
you, but at the same time his peculiar sys- 
tem and his personality popularize goods 
never before sold in that community. He 
increases the gross volume of sales, and you 
gain your part of that increase. Perhaps his 
methods tend to draw trade from the mail- 
order house; perhaps his advertising leads 
people to see the economy of trading at home. 


The results of those methods or that adver- 
tising accrue to your benefit as well as his. 
One thing is absolutely certain. His ad- 
vent in the field will spur you to greater en- 
deavor, if you have the spirit that deserves 
success. It will cause you to watch closer 
the details of your business; to cultivate 
the good graces of your customers; to foster 
neatness and attractiveness and to search for 
new business. The actual new desires created 
in a community have been known to more 
than offset the advent of a competitor. Three 
years ago, in a North Dakota town there was 
one hardware store and it was barely pay- 
ing expenses. To-day there are two firms 
engaged in selling hardware and both are on 
a paying basis. The size of the community 
has not materially increased, and times have 
not been at their best. What are the causes? 
The new arrival in the field was a hustler. 
He worked for community interests. He in- 
troduced new goods and created new desires. 
The old established merchant was no cow- 
ard. He met the competitor on a friendly 
basis, yet fought for his custom. He took 
advantage of the other dealer’s aggressive- 
ness and helped reap the crop of new sales. 
The coming of competition has increased his 
usefulness to his town. It has forced him 
to carry a better and a more varied stock, 
and incidentally it has greatly increased his 
business. Had he feared competition, and 
hung back in the trenches, instead of fight- 
ing for the trade he needed, there might 
have been two failures in that little town 
where success now reigns. 
The man who falls before the onslaught of 
a competitor is usually of the class that 
cries ““Enough” before the first blow is struck. 
He is licked even before the call of time. 
John L. Sullivan is said to have won many 
battles by instilling fear in the minds of 
his adversaries. Finally a young athlete re- 
fused to be afraid, and the Gibraltar of the 
prize ring went down to defeat. Our health, 
our pleasure, our business life, all depend 
on a clear, courageous outlook. Fear offers 
no inducements for its acceptance. Its rec- 
ord is one of sickness, despair and failure. 
A realization of the fact that fear is noth- 
ing more than 4 dragon of our own concep- 
tion, and a determination to do our best in 
our endeavors regardless of fancied dangers, 
will put the retail business on a higher plane. 
It will in a measure reduce price-cutting and 
unfair methods since these tactics usually 
arise from a fear of being unable to meet 
competition by straight business methods. 
It will reduce mail-order buying since it will 
give the time used in worry to the building 
up of service. And finally it will lead to 
genuine retail co-operation, since fear is the 
one real obstacle to confidence that makes 
co-operation possible. We offer as a prime 
New Year’s resolution, this motto, “I shall 
not FEAR.” 
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The Warm Bath 


MYTHE’S mistake, which is described in an English * 


contemporary, must have been disconcérting, to 
say the least. 

“You'll find your bath in the out’ouse.” 

Thus he had been directed the night before at the 
little ‘inn where he was stopping, and that is why he 
was now, in his dressing gown, pushing open the out- 
house door. It was dark, but there was the tub, and 
it would do. He hopped in. In the middle of his ablu- 
tions the red-faced landlord thrust his head in at the 
door. In the dim light he failed to see the man in the 
tub. 

“Water quite nicely warm, thanks,” observed Smythe, 
“but it’s a trifle muddy.” 

“Muddy be hanged!” roared the landlord, bursting 
in suddenly. “Your tub’s in the next place. Git out 
of it, you blitherin’ idiot! Not a word of this in the 
‘ouse, mind! not a word of this in the ’ouse! That’s 
my ’ome-brewed ale you’re a-washin’ in!”—E«xchange. 


Doubtful Disparagement 


HE manager of a factory engaged a new man and 
told the foreman to instruct him in his duties. A 

week later the manager asked how the new man was 
progressing with his work. 

The foreman, who had not agreed very well with the 
man, exclaimed angrily: 

“Progressing! There’s been a lot of progress. I 
have taught him everything I know and he is still an 
ignorant fool.”—Chicago Herald. 


Coals to Newcastle 


OTHER was measuring a dose of tunic for her 
little son, who looked up and said: 
“What am I taking this for?” 
“An appetite,” she replied. 
“An appetite!” he scornfully repeated, “I can’t begin 
to hold now one-half I want to eat.”—E xchange. 


Slipping One Over 


ONVICT 1103—The doc just told me if I did not 
quit smoking I’d croak within two years. 
Convict 1104—Going to quit? 
Convict 1103—Nope; the joke’s on the doc; I’m going 
to be hung next month.—Chaparall. 


Mean of Her 


AOMI—What do you think? Gwendolyn positively 
refuses to give a talk on Bergson at our club 
next week. 
Diana—What reason did she give? 
Naomi—None at all! Only said she didn’t know 
anything about Bergson !—Judge. 


Last Resort 


SCOTCH minister in need of funds thus conveyed 
his intentions to his congregation: 
“Weel, friends, the kirk is urgently in need of siller, 
and as we have failed to get money honestly we will 
have to see what a bazaar can do for us.”—Tit-Bits. 


Lessons in Memory 
AFFREY—How do you suppose that dear old man 
remembered exactly how much he paid for his gold 
tooth, which he bought forty years ago? __ 
Agnes—Why I s’pose he carried it in his head.— 
Lampoon. 


Discipline 
CERTAIN woman demands instant and unques- 


tioning obedience from her children. One after- 
noon a storm came up and she sent her little son John 
to close the trap leading to the flat roof of the house. 

“But, mother,” began John. 

“John, I told you to shut the trap!” 

“Yes, but mother x 

“John, shut that trap!” 

“All right, mother, if you say so—but——” 

“John!” 

Whereupon John slowly climbed the stairs and shut 
the trap. Two hours later the family gathered for 
dinner, but Aunt Mary, who was staying with the 
mother, did not appear. The mother did not have to ask 
many questions. John answered the first one. 

“Mother, she is on the roof.”—New York Times. 





A Feminine Solution 
RS YOUNGWED: “Well, dear, I’ve found a flat 
and the cars go right past the door.” 
Youngwed: “Won’t the noise of the electrics dis- 
turb your rest, my love?” 
Mrs. Youngwed: “Oh, the landlord assured me that 
I wouldn’t mind it after the first two nights, and you 
know, dear, we can sleep the first two nights at 
mother’s.”—Boston Transcript. 


Half a Loaf 
ISITOR—I think it’s just wonderful to see you 
cheery with all those horrid wounds on your head. 
Wounded Optimist—Oh, well, miss, it’s a very 
cheerin’ thing to wake up of a mornin’ an’ find that 
you’ve still got a ’ead to ’ave wounds on!—London 
Opinion. : 
Fortunes of War 
ee eT do you think of the major, 
ill? | 
Second Recruit—’E’s a changeable kind o’ bloke. Last | 
night I says to ’im, “’Oo goes there?” An’ he says, 
“Friend!”; an’ to-day ’e ’ardly knows me.—Punch. 


Justifiable Fervency 
ITTLE EDNA—“Why wouldn’t it do to pray for 
our bread once a week or once a month? Why 
must we ask every day for our daily bread?” 
Older Sister—“So as to have it fresh, goosey.”— 
Boston Transcript. 
Handy 
66 ILLIE,” said the teacher of the juvenile class, 
“what is the term ‘etc.’ used for?” 
“It is used to make people believe that we know a 
lot more than we really do,” replied the bright young- 
ster.—Chicago News. 


A Dainty Touch 
¢¢ A ND her mean husband thinks she’s extravagant.” 
“Why?” 

“Just because she insists on having Fido’s mono- 
gram stamped on his dog-biscuits.—Philadelphia Pub- 
lic Ledger. 

Difficult 
| gg wqinencly Professor—Quit this quibbling, sir! 
Who was King Henry VIII? Answer “yes” or 
“no.”—Pennsylvania Punch Bowl. 


A* are Sometimes what they Always should be. 
What they Sometimes are, they Always could be. 
—Exchange. 
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PUBLICITY FOR THE RETAILER 


Christmas Advertising that Is Getting Results—Good Combination Ad 
from Progressive Missouri Dealer 


Holiday Hints Attractively Presented 


No. 1 (2 cols. x 10% in.).—This ad from the Jop- 
lin Hardware Company, Joplin, Mo., is a good type 
of announcement to run during the last few days of 
Christmas buying. It has a rather unusual head- 
ing, but one that attracts at this season of the year. 
The opening talk suggests the desirability of giving 
worth-while gifts and leads neatly into the items 
featured. The two panels of suggestions are excel- 
lent thought starters and greatly widen the scope 
cf the ad. Silverware, always an acceptable gift, is 
given a leading position in the ad. The home needs 
make an interesting panel, too, but there should be 
prices in this panel and also in the carving set 


“GIVING” 


T BATS the best part of Christmas; receiving is 

‘gecond.. When you-think about giving, you think 
most of the one who is to receive; you study the gift 
from that. point of view. Wher you give what some- 
body wants; something unique, valuable for utility 
and durable, you’ve done the thing perfectly. Here 
are.a few suggestions. 











FOR FATHER 


A Safety Razor, Knife, Gun, 
Hunting Coat, Automobile 
Robe, Vacuum Bottle and 
Carrier Case, Saw, Hammer, 
Plane, Square, Pliers, Desk 
ie a. 


FOR MOTHER 
Chafing Dish, Casserole, 
Baking Dish, Percolator, 
Tea Kettle, Carving Set, 
Fireless Cooker, Crumb Set, 
Fancy Tray, Pie Server, 
Ramekin Set, Bouillon Set, 
Egg Set, Vacuum Cleaner, 
Shears, Toilet Set. . 






























UNIVERSAL HOME NEEDS. 


The new Universal Vacuum Bottles in many kinds and prices and 
Carrying Cases for same. ELECTRIC GRILL can be used for more 
purposes than any other electrical appliance made. PERCOLATOR 
‘—every kind—aluminum and copper in electric, alcohol and stove 


Percolators. 

Shur Eige 49 -_  D 
caning Ee aaa eaaeies 
Sets as Gees 


Made from very best grade Wardlow’s carving knife steel, and the 
name signifies the quality SHUR EDGE. 


























“Reliable - Royal Rochester Casseroles 


At last; anj All the newest patterns. Heavy copper and cop- 
Electric Vac-i per nickel-plated frames with Guernsey and 
ium. cleaner] white china insets, with beautiful applique dec- 
price} srations on lids. Prices from... .$1.25 to $7.50 














home. 
for immediate 


e. Could ~ H d Co 
sees! Joplin Hardware Co. 
the price 7622-24 Mair. : Phone 59. 
“The House With the Goods.” 











No. 1—Good ad for the last few days of Holiday shop- 
ping 






Pocket 
Knives 


oe RIG DGG aaelea ees 





“Here’s a fellow patents a con- 








trivance to keep girls from falling 
out of hammocks.” Pocket 
“More machinery for displacing Scissors 
Guards men. 
5 Sagem are times in the life of — 
Levels every man when he wishes Polo 
he had a set of good tools in the Sticks 
Mail house, hammer, saw, plane, 
Boxes s screw drivers, bitts, hack saws, Postal 
bit braces. Why not get them Scales 
Manicure for him? You wonder what he 
Scissors ze wants for Christmas. We will Quoits 
pick out a set large or small for 
— you, and assure satisfaction, you 
need not put over five to ten Skates 
Nail dollars in the gift. 
Clippers rR the men who shave at Ss « 
home, we have as fine an 
Nail Files assortment of Razors as can be ~; R 
found, Gillette $5 to $10, Jem ‘en 
Orange Jr., $1 to $2.50, Durham Duplex -— 
Knives 35¢ to $2.50, Wolstenholm “a 
Ped. and K B Extra $1.25 to $2.50, 
every one guaranteed, bring them a 
ometers back if they do not suit. 
Paint Sets syns is nothing that pleases Rifles 
4 the boy so much as things Roll 
en from our Sporting Goods Depart- — 
. are Skates 


ment. Victor Sporting Goods. 
Boxing Gloves, Striking Bags, 
and Foot Balls. Guns, just say 
gun to your boy. if you don’t 


Ames 


No. 3—It has the Holiday spirit 








panel. At least a price range might have been 
used. The vacuum cleaner is a happy gift, and rote 
that the price is quoted. Casseroles are fittingly 
described and they also are priced. The cuts help 
make this an attractive ad; they picture the ar- 
ticles very faithfully. An ad like this can be made 
up quickly, and that is most necessary now as the 
time draws short. 


Page of Toys from a Store Paper 

No. 2 (7% in. x 10 in.).—This is a page from 
the eight-page-store paper published by the Callen- 
der Hardware Company, Angola, Ind. This par- 
ticular issue is the Christmas number and is headed 
“Santa’s News.” The page shown is devoted to the 
toys that gladden the hearts of the children. A 
comprehensive assortment is shown and the illustra- 
tions are especially good. In fact, the cuts tell the 
story, for there is little of description, prices being 
featured. The paper listed two such pages of toys 
and from them one could make a satisfactory selec- 
tion of gifts. The cover of the store paper repro- 
duced a letter from Santa, and the second page car- 
ried an introductory talk stating that toy prices 
would be the same as before the war. Practically 
five pages of the paper were devoted to gifts for 
grown-ups. Of course, it is late in the day to get 
out a special store paper devoted to toys, and if you 
haven’t already issued a Christmas store paper you 
could make up quickly a circular for distribution 
during the week before Christmas, and if this cir- 
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The Warm Bath 


MYTHE’S mistake, which is described in an English ° 


contemporary, must have been disconcérting, to 
say the least. 

“You'll find your bath in the out’ouse.” 

Thus he had been directed the night before at the 
little inn where he was stopping, and that is why he 
was now, in his dressing gown, pushing open the out- 
house door. It was dark, but there was the tub, and 
it would do. He hopped in. In the middle of his ablu- 
tions the red-faced landlord thrust his head in at the 
door. In the dim light he failed to see the man in the 
tub. 

“Water quite nicely warm, thanks,” observed Smythe, 
“but it’s a trifle muddy.” 

“Muddy be hanged!” roared the landlord, bursting 
in suddenly. “Your tub’s in the next place. Git out 
of it, you blitherin’ idiot! Not a word of this in the 
’ouse, mind! not a word of this in the ’ouse! That’s 
my ’ome-brewed ale you’re a-washin’ in!”—E-zchange. 


Doubtful Disparagement 


HE manager of a factory engaged a new man and 
told the foreman to instruct him in his duties. A 

week later the manager asked how the new man was 
progressing with his work. 

The foreman, who had not agreed very well with the 
man, exclaimed angrily: 

“Progressing! There’s been a lot of progress. I 
have taught him everything I know and he is still an 
ignorant fool.”—Chicago Herald. 


Coals to Newcastle 


OTHER was measuring a dose of tonic for her 
little son, who looked up and said: 
“What am I taking this for?” 
“An appetite,” she replied. 
“An appetite!” he scornfully repeated, “I can’t begin 
to hold now one-half I want to eat.”-—Exchange. 


Slipping One Over 


ONVICT 1103—The doc just told me if I did not 
quit smoking I’d croak within two years. 
Convict 1104—Going to quit? 
Convict 1103—Nope; the joke’s on the doc; I’m going 
to be hung next month.—Chaparall. 


Mean of Her 


AOMI—What do you think? Gwendolyn positively 
refuses to give a talk on Bergson at our club 
next week. 
Diana—What reason did she give? 
Naomi—None at all! Only said she didn’t know 
anything about Bergson !—Judge. 


Last Resort 


Fahy ar minister in need of funds thus conveyed 
his intentions to his congregation: 

“Weel, friends, the kirk is urgently in need of siller, 
and as we have failed to get money honestly we will 
have to see what a bazaar can do for us.”—Tit-Bits. 


Lessons in Memory 
AFFRE Y—How do you suppose that dear old man 
remembered exactly how much he paid for his gold 
tooth, which he bought forty years ago? 
Agnes—Why I s’pose he carried it in his head.— 


Lampoon. 


Discipline 
CERTAIN woman demands instant and unques- 
tioning obedience from her children. One after- 
noon a storm came up and she sent her little son John 
to close the trap leading to the flat roof of the house. 

“But, mother,” began John. 

“John, I told you to shut the trap!” 

“Yes, but mother % 

“John, shut that trap!” 

“All right, mother, if you say so—but——” 

“John!” 

Whereupon John slowly climbed the stairs and shut 
the trap. Two hours later the family gathered for 
dinner, but Aunt Mary, who was staying with the 
mother, did not appear. The mother did not have to ask 
many questions. John answered the first one. 

“Mother, she is on the roof.”—New York Times. 





A Feminine Solution 
RS YOUNGWED: “Well, dear, I’ve found a flat 
and the cars go right past the door.” 
Youngwed: “Won’t the noise of the electrics dis- 
turb your rest, my love?” 
Mrs. Youngwed: “Oh, the landlord assured me that 
I wouldn’t mind it after the first two nights, and you 
know, dear, we can sleep the first two nights at 
mother’s.”—Boston Transcript. 


Half a Loaf 
ISITOR—I think it’s just wonderful to see you 
cheery with all those horrid wounds on your head. 
Wounded Optimist—Oh, well, miss, it’s a very 
cheerin’ thing to wake up of a mornin’ an’ find that 
you’ve still got a ’ead to ’ave wounds on!—London 
Opinion. ; 
Fortunes of War 
FT giges Recruit—What do you think of the major, 
Bill? | : 
Second Recruit—’E’s a changeable kind o’ bloke. Last 
night I says to ’im, “’Oo goes there?” An’ he says, 
“Friend!”; an’ to-day ’e ’ardly knows me.—Punch. 


Justifiable Fervency 
ITTLE EDNA—“Why wouldn’t it do to pray for 
our bread once a week or once a month? Why 
must we ask every day for our daily bread?” 
Older Sister—“So as to have it fresh, goosey.”— 
Boston Transcript. 
Handy 
é¢ ILLIE,” said the teacher of the juvenile class, 
“what is the term ‘etc.’ used for?” 
“It is used to make people believe that we know a 
lot more than we really do,” replied the bright young- 
ster.—Chicago News. 


A Dainty Touch 
é¢ A ND her mean husband thinks she’s extravagant.” 
“Why?” 

“Just because she insists on having Fido’s mono- 
gram stamped on his dog-biscuits.—Philadelphia Pub- 
lic Ledger. 

Difficult 
NDIGNANT Professor—Quit this quibbling, sir! 
Who was King Henry VIII? Answer “yes” or 
“no.”—Pennsylvania Punch Bowl. 


LL are Sometimes what they Always should be. 
What they Sometimes are, they Always could be. 
—Exchange. 
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PUBLICITY FOR THE RETAILER 


Christmas Advertising that Is Getting Results—Good Combination Ad 
from Progressive Missouri Dealer : 


Holiday Hints Attractively Presented 


No. 1 (2 cols. x 10% in.).—This ad from the Jop- 
lin Hardware Company, Joplin, Mo., is a good type 
of announcement to run during the last few days of 
Christmas buying. It has a rather unusual head- 
ing, but one that attracts at this season of the year. 
The opening talk suggests the desirability of giving 
worth-while gifts and leads neatly into the items 
featured. The two panels of suggestions are excel- 
lent thought starters and greatly widen the scope 
ef the ad. Silverware, always an acceptable gift, is 
given a leading position in the ad. The home needs 
make an interesting panel, too, but there should be 
prices in this panel and also in the carving set 


“GIVING” 


‘ T BATS the best part of Christmas;- receiving is 

‘geecond.- When you-think about giving, you think 
most of the one who is to receive; you study the gift 
from that point of view. Wher you give what some- 
body wants; something unique, valuable for utility 
and durable, you’ve done the thing perfectly. Here 
are.a few suggestions. 










FOR FATHER 


A Safety Razor, Knife, Gun, 
Hunting Coat, Automobile 
Robe, Vacuum Bottle and 
Carrier Case, Saw, Hammer, 
Plane, Square, Pliers, Desk 
Set. — 


FOR MOTHER 
Chafing Dish, Casserole, 
Baking Dish, Percolator, 
Tea Kettle, Carving Set, 
Fireless Cooker, Crumb Set, 
Fancy Tray, Pie Server, 
Ramekin Set, Bouillon Set, 
Egg Set, Vacuum Cleaner, 
Shears, Toilet Set... 






























UNIVERSAL HOME NEEDS. 
The new Universal Vacuum Bottles in many kinds and prices and 
Carrying Cases for same. ELECTRIC GRILL can be used for more 
purposes than any other electrical appliance made. PERCOLATOR 

‘—every kind—aluminum and copper in electric, alcohol and stove 

Percolators. 












Shur Edge 


Carving =e eee 


Sets 





eee Se | 


Made from very best grade Wardlow’s carving knife steel, and the 
name signifies the quality SHUR EDGE. 












“Reliable - Royal Rochester Casseroles 


At last; anj All the newest patterns. Heavy copper and cop- 
Electric Vac-j per nickel-plated frames with Guernsey and 
ium. cleaneri white china insets, with beautiful applique dec- 
at & price] ations on lids. Prices from... .$1.25 to $7.50 













within the 
reach of every 
home. Ready 






for immediate 


rani] Joplin Hardware Co 









- more valuable * 
aie ‘The House With the Goods.’’ 





No. 1—Good ad for the last few days of Holiday shop- 
ping 









BARS RIG DSA SHS 
Lanterns Pocket 
“Here’s a fellow patents a con- Knives 
Lather trivance to keep girls from falling 
Brushes out of hammocks.” Pocket 
“More machinery for displacing Scissors 
Guards a Balls 
B gane are times in the life of oe 
Levels every man when he wishes Polo 
he had a set of good tools in the Sticks 
Mail house, hammer, saw, plane, 
Boxes s screw drivers, bitts, hack saws, Postal 
bit braces. Why not get them Scales 
Manicure for him? You wonder what he 
Scissors wants for Christmas. We will Quoits 
Man pick out a set large or smal] for 
mw you, and assure satisfaction, you 
need not put over five to ten Skates 
Nail dollars in the gift. 
Clippers R the men who shave at Ss 
home, we have as fine an a 
Nail Files assortment of Razors as can be 7% p 
found, Gillette $5 to $10, Jem ‘en 
Orange Jr.,$1 to $2.50, Durham Duplex Spt 
Knives 35e to $2.50, Wolstenholm ie 
Ped. and K B Extra $1.25 to $2.50, 
every one guaranteed, bring them ia ieteeen 
cunstane back if they do not suit. 
Paint Sets _ is nothing that pleases Rifles 
the boy so much as things 
Pen from our Sporting Goods Depart- Roller 
Skates 


ment. Victor Sporting Goods. 
Boxing Gloves, Striking Bags, 
and Foot Balls. Guns, just say 
gun to your boy. if yqu don’t 








icccnemmiaalll 


No. 3—It has the Holiday spirit 


panel. At least a price range might have been 
used. The vacuum cleaner is a happy gift, and rote 
that the price is quoted. Casseroles are fittingly 
described and they also are priced. The cuts help 
make this an attractive ad; they picture the ar- 
ticles very faithfully. An ad like this can be made 
up quickly, and that is most necessary now as the 
time draws short. 


Page of Toys from a Store Paper 

No. 2 (7% in. x 10 in.).—This is a page from 
the eight-page store paper published by the Callen- 
der Hardware Company, Angola, Ind. This par- 
ticular issue is the Christmas number and is headed 
“Santa’s News.” The page shown is devoted to the 
toys that gladden the hearts of the children. A 
comprehensive assortment is shown and the illustra- 
tions are especially good. In fact, the cuts tell the 
story, for there is little of description, prices being 
featured. The paper listed two such pages of toys 
and from them one could make a satisfactory selec- 
tion of gifts. The cover of the store paper repro- 
duced a letter from Santa, and the second page car- 
ried an introductory talk stating that toy prices 
would be the same as before the war. Practically 
five pages of the paper were devoted to gifts for 
grown-ups. Of course, it is late in the day to get 
out a special store paper devoted to toys, and if you 
havén’t already issued a Christmas store paper you 
could make up quickly a circular for distribution 
during the week before Christmas, and if this cir- 
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Hardware Age 


CALLENDER HARDWARE COMPANY’S NEWS FROM SANTA 


RAEI HEKIAAAAIDIAIA ISAS IS IIASA ISIS ISI IIIS ISIS IASI ILIA IIIS II III III III IIIS IIIA 


FIRE ENGINE 











Iron Toys ‘of all kinds,.10c,. 25c: 
50c.. $1. $1.50 and $2. 








Engine and Tender. 50c and $1. | 
Street Car, % 

Friction Automobiles, §0c and $1. 
Spring wind Automobiles, 10c, 25c. 


50c and $1. 

Air Ship, §0c, 

Loop-the-Loop, 25¢. 

Spring wind Motors, 25c and 50c .. 
Dyanmoboiles, -25¢ 











Creer se eS 2 mee 


a a de dh od od ok dk od od od od ok hod od ok ok ol oh oh ok ok DB od Dh, 











A full line of Ope ee Toys, 
—10c. 25¢ 50c and $1. 


~S 


Tinker Toys 





ONE SET OF TINKERTOY WILL BUILD HUNDREDS OF DIFFERENT 
MOTION FIGURES FIFTEEN TO FORTY INCHES IN SIZE 


ee eteaeeeeveweeeevnee eevee eee ee ee eaeemeeeaneeeoeee eee 





... AMERICAN BUILDERS .... 


‘$1.50. 





American Builders, §0c, $1. $2. 





Trains on track, 25c 60c -$1. ~ and 


Handcars on track, §0¢, 
Steam . Engines, ‘$1.00; 
Sandy Andy, 50c¢; ': 

















1 ee Ser pean 09 Toy Tea Set in China, Pewter,. En- 
amel and Tin, get. 10c, 25c. 500. 75¢ 
and_ $1.00. 


eeesv epee wae 
*- + 


al aN a ak hh ok ot ok od od ok od 2 oh oh od od oh od ok oh 2) ok > 2d oD a 





and $3.00. * 
American Builders: ‘equipped with 





ELECTRIC MOTOR 





Ranges, $1.00. 


Brooms, 10c., 





Washboards, 

Electric Motors to be used with bat- ashboards, 10c. 

teries, 50c and $1.00. 

Attachments for motors, 10c, 25c 
and 75c. 


ERI RIE ISDE EEE ppp pp biabibibiibiibibibinbiabibbibibiabinbinbibibibipbipbibibiabipbibtabbbipbipbibibipbiabiubbibiatitibiabiaiiab bb bbbbbibbbpbbbte 


Aes 





Electric Motor. $5.00. 





Wooden Toy Furniture. 


Toy Furniture, set, 25c, 50c. and $1. 
Dressers, 10c, 25¢ and 50c. 


Banks, 10c, 25c, 50c and .$1,00 
Sewing Boxe,s {0c 25c. and 50c. 


Tubs, .10¢ and 25c 


Ironing Boards, 10¢ and 25c. -.... 
Clothes Racks, 25¢ each. ] Tbe Phones, 256, 50c 224 $1.00. 
Sadirons, 10¢ and 25c. 


Benn EED BE Ebb H Db pbb bpp bbirbbbibbbbhibbibbbbibbbbbbibbbbbbhibbbbbbbbbbbbhbbbbbb bb bib pitt atit 
ELGIN BALL BEARING VACUUM SWEEPERS. ONLY $4.98 








TOY MUSICAL DEPARTMENT 








Our Toy Musical department is 
most complete. 
Harmonicas, §¢, 10¢ and 25. 
Horns, 5c, 10c. 2nd 25e. 
Flutes, 25¢, 50c and $1.00. 
Accordians, 10¢, 25c 2nd -50c. 
Guitars, 50c. 
Mandolins, 10c, 25c,. 2nd 50c. 
Violins, 109. 25c, and §0c, 





Drums, 10c, 25c. 50c 2nd $1.00.... 


FEELERS PAA AAA RR ee Na Re tele ae ee tet tte te tie te he aa det hdd a, hh ahhh hn hh onue.20.00te be be he 


No. 2—Featuring a real toy department 


cular featured toys we think it would result in con- 
siderable business, for toy purchases are often put 
off, and then there is always room for a few more 
trinkets to please the children in addition to those 
already purchased. 


Christmas Folder with Selling Punch 


No. 3 (414 in. x 7 in.).—A page from an exceed- 
ingly attractive Christmas folder by the Peirson 
Hardware Company, Pittsfield, Mass. Note the 
holly border and holiday decorators. These were 


printed in two colors—red and green. Note also 
the neat arrangement of the suggestions on either 
side of the border. The text on each of the four 
pages keeps up a running comment on gift selec- 
tion, suggesting items for every member of the 
family and quoting prices on a number of articles. 
This is just the sort of a folder that spurs the 
reader to action by offering a definite solution of the 
gift problem. Its seasonable make-up is a real 
attention-getter and interest-holder. Such a folder 
could be made up very quickly and used as a last- 








December 16; 1915 








| Special ‘Wear-Ever’ “= 
| Windsor Kettle fins | 
= eg : 
Week Z 
We sell the com- = 
plete line of Wear- = 





ful gifts. Get our 
— on complete 


Alter-Strathern & Co. 


HARDWARE 


900 Penn Avenue Turtle Creek, Pa. 


SUUSOUUADOOUSDOULOGEDODOUONOULESOSOUOEDOUONOENOOOEDEDEDUSUODORERADOUAEOOGOAUOUUOOONBEDOREEOUOEATH OND Fs 
No. 4—Telling the story at a glance 














Sere 


minute drive for business. The holly border is a 
stock border in most printing shops, as are the 
decorators, and as there are no special cuts, the 
folder could be sent to the printer immediately. 


Calculated to Induce Action 


No. 4 (2 cols. x 5 in.).—This ad comes to us from 
the Alter-Strathern Company, Turtle Creek, Pa. 
It’s a bold, snappy, clean-looking ad with a special 
sale punch. The heading tells the story at a glance 
and the featuring of the trademark cashes in on the 


Weaver's Bargain News 


Our car of Furniture has arrived and we 
call your wtpientions. to some real bargains. 


We have a 
full line of 
Furniture «at 
prices thatlare 
sure to’ please 
you. Our as- 
sortment o f 
Dresser 
















































2 inch pillars, 7-8 and 11-8 filling reds $5.25) 


FOLDING SPRINGS. |: 
90 coil... $1.00 © =~ 
120 coil . . 120 
Excelsior, Cotton Top Mattress... ... 
Excelsior Mattress, Cotton Both Sides = ; 


(good grade ticking, well finished) 


We will be pleneed to have you call and_.see our’ 
goods and get our prices. 


SAI WEAVER 


MOUNTAIN VIEW - MISSOURI. 

































No. 5—Attractive illustrations the feature of this ad 
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maker’s prestige. Our only suggestion concerns 
the mention of the ware for gifts: that’s a good 
thought, but it ought to be displayed more promi- 
nently, ought to have a display line by itself above 
the firm name and extending across the ad. Other- 
wise the ad strikes us as being exceptionally effec- 
tive. 


An Ad That Is Really Newsy 


No. 5 (4 cols. x 14% in.).—Sam Weaver of 
Mountain View, Mo., sends this announcement 
with its varied lines. Sam has certainly selected 
some fine looking cuts, with the possible exception 
of the dresser, which, being a half-tone, fogs up a 
little. Attractive illustrations prevent this ad from 
being easily passed over by the newspaper reader. 
The bedroom interiors tell a story and demand at- 
tention and study. Sam believes in quoting prices 
on furniture, but we are doubtful as to how he feels 
about pricing his hardware, for the hardware items 
here are barren of figures. And we would remind 
Mr. Weaver that a bargain isn’t accepted as such 
by the housewife until she sees the price tab. The 
ad’s heading is “Bargain News” and therefore 
every item should have its price. There’s but little 
copy used, but that little is well handled. We would 
not use the line above the firm name on a bargain 
ad. You must quote the prices in the ad or change 
the title. The ad is neatly laid out. We are not 
“from Missouri,” but we hope Sam will “show us” 
a revision of this ad, with the revision mostly in 
the direction of price figures. In a letter to us Mr. 
Weaver states that each week he prints 200 hand- 
bills containing the same matter featured in the ad 
so that he can reach those who do not read the 
paper. Mr. Weaver adds that he finds HARDWARE 
AGE a great help to him in conducting his business. 





Publicity for the Retailer Par- 


ticularly Encouraging 


CHARLOTTETOWN, P. E. ISLAND. 
To the Editor: 

In response to our request sometime ago, you 
reproduced one of our ads in HARDWARE AGE of 
Sept. 30, and we wish to thank you for your 
trouble in this matter, and for your compli- 
mentary comments on the ad. 

The writer has had no theoretical knowledge 
in the art of advertising, and to such a one your 
comments are particularly encouraging. 

Again thanking you for your kindness in this 
regard, we remain, 

THE ROGERS HARDWARE COMPANY, L‘D., 
GERTIE CoYLE, Advertising Clerk. 











Irwin Auger Bit Company Enter- 
tains 


= Irwin Auger Bit Company, Wilmington, 
Ohio, recently entertained its employees at 
a smoker and banquet, marking the thirtieth anni- 
versary of its founding. More than one hundred 
men gathered in Odd Fellows Hall and partook of 
a tempting menu, after which a brief address was 
made by Superintendent McPherson. A surprise . 
was tendered the guests in the nature of a vaude- 
ville performance, and professional entertainers 
added materially to the interesting program. The 
business was established in 1885, and from a 
meager beginning has grown to be among the 
largest of its kind in the country. 





























Trade Conditions and Iron, Steel and Hardware Prices 





Conditions in the hardware trade could 
hardly be more satisfactory. The volume of 
business is heavy, and shipments of goods 
by jobbers to the retail trade, and sales by 
the latter to customers are very heavy. The 
demand for hardware novelties for the holi- 
day trade is greater than for some years, and 
nearly all the retail hardware stores are 
making special window displays of these 
goods that are stimulating sales. The open 
weather has helped the situation, as it has 
permitted outside work to be carried on with- 
out interference. Collections are reported 
good from all districts. 





MARKET SUMMARY FOR THE BUSY EADER 


‘other, the publishing of figures showing that 


The new demand for iron and steel prod- 
ucts continues to grow, and while production, | 
owing to strenuous efforts on the part of the 
steel makers, is heavier than ever before in 
the history of the steel trade, yet the demand 
seems to be steadily getting larger than the 
output. There were two important events 
last week in the steel trade. One was the fix- 
ing of prices of ore for 1916 delivery; the 


the United States is making at the present 
time over 30,000,000 tons of pig iron per [| 
year. 











Office of HARDWARE AGE, 
Pittsburgh, Dec. 14, 1915. 


HE new demand for iron and steel products continues 

to grow, and while production, owing to strenuous 
efforts on the part of the steel makers is heavier than 
ever before in the history of the steel trade, yet the de- 
mand seems to be steadily getting larger than out- 
put, and instead of catching up on deliveries the mills 
seem to be getting further back. There were two impor- 
tant events last week in the steel trade, one of which 
will have a considerable bearing on costs of pig iron, 
semi-finished and finished materials during all of 1916. 
This was the fixing of prices for ore for 1916 delivery, 
and a straight advance of 75 cents a ton over the price 
for 1915 was made. This year the price of Mesaba 
Bessemer ore was $3.45, and $2.75 for Mesaba non-Bes- 
semer. The advance of 75 cents a ton puts the price of 
Mesaba Bessemer ore at $4.20 and Mesaba non-Bessemer 
at $3.20. Old Range ores will command an advance of 
about 75 cents over the price this year, instead of $1, 
which was favored by many ore producers. It takes 
about two tons of ore to make a ton of pig iron, so that 
with the advance of 75 cents a ton the cost of making 
pig iron in 1916 will be about $1.50 a ton over the price 
this year when the pig iron is made from ore at 1916 
prices. 

The other important event was the publishing of fig- 
ures last week showing that the United States is making 
at the present time over 30,000,000 tons of pig iron per 
year. 

The demand for finished products is so great that 
premiums offered from $3 to $8 a ton often fail to bring 
out the material. This is particularly true of plates, of 
which there is a great scarcity, and the mills are loaded 
to the guards with business over the next four to six 
months. Other advances in prices include $3 a ton on 
iron bars, $2 on light rails, 50 cents to $1 a ton on scrap, 
and $2 on shafting. Inquiries are in this market at 
present for over 500,000 tons of steel rounds for France, 
and deliveries on these run over all of 1916 and are to be 
made whether the war ends or not. 

Conditions in the hardware trade could hardly be 
more satisfactory. The volume of business is heavy, or- 
ders coming in from traveling men being more numer- 
ous and larger in volume than usual, and shipments of 
goods by jobbers to the retail trade and sales by the lat- 
ter to customers are very heavy. The demand for hard- 
ware novelties for the holiday trade is heavier than for 
some years, and nearly all the retail hardware stores 
are making special window displays of these goods that 
are stimulating sales. The open weather has helped the 
situation, as it has allowed outside work to be carried on 
without interference. The country roads are in good 
order, and deliveries of goods through country districts 


PITTSBURGH 





are being made as quickly as during summer months. 
Collections are reported good from all districts. 


WIRE NAILsS.—The new demand is very active, and 
makers are practically out of the market as sellers, 
having sold up their entire output of nails over the 
next four or five months. There is still a heavy export 
demand for wire nails, and some shipments are being 
made right along to England, France and other coun- 
tries. The new prices on wire nails are being held 
firmly, and premiums for as much as 25 cents per keg 
are often paid to get prompt deliveries. 


We quote on new orders, wire nails in large lots to jobbers, 
$2.00 base; in carload lots to retailers, $2.05 base; less than 
carload lots, $2.10 to $2.15; galvanized nails 1 in. and longer, 
$1.75 extra, or $3.60 base; shorter than 1 in., $2.25 extra. 


CuT NAILs.—New demand is active and cut nails are 
moving out promptly from the mills to the jobbers, and 
from the latter to the retail trade. It is probable the 
output of cut nails this year will be the heaviest at any 
one time for some years. 


We quote cut nails $1.95 per keg in carloads and larger 
lots to gg «ln carloads to retailers, $2.00 f.0.b. Pittsburgh, 
terms sixty day s or 2 per cent off for cash in ten days, 
freight added io point of delivery. 


BARB WIRE.—Not much new business is being placed 
with local makers of barb wire, as they are filled up 
for four to six months ahead and are not able to supply 
wire fast enough, or in large enough quantities to meet 
the demands of domestic consumers. Shipments of barb 
wire to foreign countries are still heavy, and premiums 
of as high as $10 per ton are being offered by foreign 
buyers in this country for barb wire for shipment to 
the Allies. Prices quoted below, which became effective 
on Dec. 1, are being very firmly held and are really 
only nominal, as any of the mills or jobbers that can 
ship out barb wire promptly are easily able to get 
premiums of $3 to $5 per ton. 

Plain annealed wire is $1.85; galvanized barb wire and 
fence staples, $2.85; painte barb wire, $2.15, all f.o.b. Pitts- 
burgh, with freight added to point of delivery, terms thirty- 
days net, less 2 per cent off for cash in ten days. Prices on 
woven wire aT are 67 per cent off in carload lots, 66 per 
cent on 1000-rod lots, and 65 per cent on small lots, f.o.b. 
Pittsburgh. 

. FENCE Wrire.—Makers report the new demand very 
active, heavy shipments being made by manufacturers 
to fabricators, who are using the wire as fast as they 
can get it. The advance of $2 a ton, made on Dec. 1, 
is being firmly held. There would be no incentive what- 
ever for makers of wire to cut prices now, as they have 
three or four times as much business being offered to 
them as they are able to handle. 

are as follows: Annealed fence wire in carload lots 


Prices 
$1.85 base; galvanized $2. 55, with the usual advances charged 
to ssp ‘for small lots from store. 
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December 16, 1915 


IRON AND STEEL Bars.—Last week prices on iron 
bars were advanced $3 a ton, and the mills report they 
are filled up with orders for several months ahead. In 
steel bars the nominal price at mill is 1.70c. on large 
orders for shipment at convenience of the mill, but 
from stock in warehouses steel bars are selling as high 
as 2.25c., and are hard to get at that price. 


We quote steel bars at 1.70c. to 1.80c. for delivery over 
remainder of this gg and first quarter of next year; re- 
fined iron bars, 1.90c. to 1.95c., and railroad test bars, 1.80c. 
to 1.85c., all f.o.b. Pittsburgh. 

WrouGHT Pipe.—It is said that local mills have 
taken contracts for fifty to sixty miles of large size 
steel line pipe for prompt shipment. The demand for 
merchant pipe and boiler tubes is very active, and dis- 
counts are firmly held. Most of the pipe and tube mills 
are now working to about 100 per cent of capacity. The 
following are the jobbers’ carload discounts on the 
Pittsburgh basing card in effect from Aug. 16, 1915, on 
steel and iron galvanized pipe, and from Nov. 1, 1915, on 
steel and iron black pipe, all full weight: 














Butt Weld 

eel ron 
Inches Black Galv. Inches Black Galv. 
» % and %.... 71 46 re 63 37 
KinGnak weap 75 59 , BEATE RA 37 
eS & eer 88 6314 en id i il as a ri 67 47 
p MR OR Be a ei ee 70 52 

Lap Weld 
catidevaneues 75 60 ere 36 
ae Oe Sc ctecusac 77 62 BE. Wa ven whee eed 65 47 
AS Speers ee: Bee BS yc heemaay 66 49 
AD OM RO@scec sts fee Be OO Bei kclede 68 52 
ALPE TEN ee 59 ‘% w6...2523 & 52 
<P ae 66 50 
Reamed and Drifted 

2 to 3, Betts... 76 61 1 to 1%, butt... 68 50 
i Dé winks 6 amu’ 73 58 ee a eee 68 50 
2% 4 6, lap.. 75 60 1\%, = aeewnne 52 34 
a = Gwe means 63 45 
eo dk oe awen 64 47 
ae A 4, lap.... 66 50 

Butt Weld, extra strong, plain ends 
» %& and &... 66 ORGS Ue. pwikksedueune 60 43 
| ciche eee ba wes 71 Se Re a 51 
oe RE 75  , Se Se Sf. SP 69 53 
oe Ate 76 63144 | 2 and 2&%....... 70 54 

Lap Weld, extra strong, plain ends 
ca eek kad we ww’ 72 571 | ra ee 48 
ee Oy re 4 3942 Pre rs frie 66 49 
San GP Gives os v6 73 58 2 i ee aoe 68 52 
Te Midausve cess 67 50 Gen OD Gi sieeve 67 51 
2 et ee 62 451, 7 Oe ee i ee AS 60 44 
2 Se} Ses 55 39 

Butt Weld, double extra strong, plain ends 
-oreecane es 61 48% PE a pk 40 
a Fee 64 511% ao. wt Rear 58 43 
2 and 2%....... 66 5314 BS atid 356. oc co's 60 45 
Lap Weld, double extra strong, plain ends 

OE Pe Py Gnas be 62 i ae EEE ee 56 40 
2 Sry 64 51% | ie Oe Baik 58 45 
4 2 Soar 63 | er OP Gipncuesws 57 44 
TO Biccsey va ce 57 40 cy ee as ae ean 50 33 


To the large jobbing trade an additional 5 per cent is al- 
lowed over the above discounts. 

The above discounts are subject to the usual variation in 
weight of 5 per cent. Prices for less than carloads are two 
(2) points lower basing (higher price) than the above dis- 
<ounts on black and three (3) points on galvanized. 


BoILER TuUBES.—Discounts on less than carloads, 
f.o.b. Pittsburgh, freight to destination added, on lap 
welded steel tubes and standard charcoal iron tubes, 
effective from Dec. 1, 1915, are as follows: 


Pata Welded Steel Standard Charcoal Iron 

Pe a uted ab che wOS OMe Ba We Kkaesetass eues 42 to 43 
1 as MG ss nd bee ee 59 oe we 3 OM ok be hws 46 to 47 
2 i Se ate 56 ae ko nd wed ch anus 43 to 44 
2%, and 2% in.......... 62 | 244 and 2% in......: 50 to 51 
(sy. lUR, Oe ere 67 gy cl B Vea: to 55 
pe, Se Pore 68 3% to 4% in........ 56 to 57 
See 6 Mes cee weeeeeestéa 61 eee Oe s0 tek Cee 0 to 51 
ie & gf Se Ape ee 58 





Locomotive and steamship special charcoal grades bring 
higher prices. 

1% in., over 18 ft., 10 per cent net extra. 

2 in. and larger, over 22 ft., 10 per cent net extra. 


Tin PLATeE.—The American Sheet & Tin Plate Com- 
pany has taken a contract for over 100,000 boxes of tin 
plate for shipment to China. All the tin plate mills are 
running to full time and turning out every pound of 
tin plate they possibly can. Many large consumers 
have placed contracts for their entire supply of tin 
plate over all of 1916, and indications are that the tin 
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plate trade next year will be the heaviest in volume ever 
known. It is said that the differential allowed this year 
to the very largest consumers over the regular price 
was in no case more than 10c. per box. 


We quote 100 lb. coke plates at $3.60 per base box and 
aan ~ terne plates, $3.50 to $3.60 per base box, f.o.b. Pitts- 
<4 


SHEETS.—New demand for black, blue annealed and 
galvanized sheets continues very heavy and most of 
the larger mills report that their output is sold up over 
the first quarter of 1916, and they have very few sheets 
to spare for delivery before second quarter. Prices are 
very firm, and premiums are sometimes paid for quick 
deliveries. 


For delivery through first quarter we quote Nos. 9 and 10 
blue annealed sheets at 2.25c.; No. 28 Bessemer black, 2.50c., 
and No. 28 galvanized, 4.75c. No. 30 black plate, tin mill sizes, 
H. R. & A., is quoted at 2.40c. to 2.50c., and No. 28, 2.35c. to 
2.40c. These prices are for carload or larger lots, f.0.b. 
maker’s mill. Makers’ prices for mill shipment on sheets, of 
U. S. Standard gage, in carload and larger lots, on which 
jobbers charge the usual advance for small lots from store, 
are as follows, f.o.b. Pittsburgh, terms thirty days net, or 2 
per cent cash discount in ten days from date of invoice: 


Blue Annealed Sheets 


Cents Ib. 
Pees a OP Bs vc ce cued cm boesdbacsawsacwowiene 0 
 & 5 3 Pree eae ae TR ae 2.25 
Bees Se: P-L a 0 66s 6 0 neo 6 60 6 bbe Ss tek eek 2.30 
Ps ee ED, BOk ss 0b occa eekicns odbc aks heuweteus 2.35 
De ee no cic bv 0 60 bh bab ds Rh KSS Sora oe 2.45 

Boz Annealed Sheets, Cold Rolled 

Cents per Ib. 
De ae Ms a 6S b-W a 00s cc hE cheers 15 
N ee oa ks oka a ae 0 it es oda anne 2.15 
Sn See I I a ss oe wh whe bes bce ke 2.20 
ee Ge ES bk bec oc 66 0 od dhe Che weeeeeeuns 2.25 
Nos. 17 nn Ss Cwuige ws ces Hk Ces ob bee tees 2.30 
I SO a a i ale ak a ee 2.35 
Nos. 25 and 36 i gS Cc ck ee aoe hee eich eee 2.40 
Dk EE ees o 6 bbNS OOS 64 bce Cees nie 2.45 
SA ME: 2s wig we'd va Weed n teed Seka bake nee 2.50 
Be 66 cb 6abe tows ob 6 beh eRe bes oe 2.55 
Pe ee wa cnns des anwdketon nb kiwan ketene 2.65 

Galvanized Sheets of Black Sheet Gage 

Cents per Ib. 
Nos. ry i eee oe nk bc hwo sae ee ian eee .75 
Beth? EE ck bce ahd 6 eb dower dd ce ScdaO heehee 3.85 
Nos is ead oi te cg es) DA be oe Ok eae 3.85 
ee he's oo Gh Ka ave bbe oka bea eae al 3.95 
Se nd a aS so heads oe we ative eau 4.10 
Ds; Se ee. oe bb eb bao we le he oes 4.30 
ee a I ot no 6c an ke hes DAO ER ES eek 4.45 
Dt seeded banat 000664 6 Cb bbe eee 4.60 
By ME sk odes cee 66 60k 008 AO eae eae 4.75 
Bee EE wea cde Wbwes 6d babbas Oh eee eee » 4.90 


CORRUGATED ROOFING SHEETS BY WEIGHT 


é Gages, md ae 
Painting: 29 25 to 28 19 to 12 to 18 
ee i ee oo occu 00s eee 0.15 0.10 0.05 


sreersem: TOGUEE «cw ccccscce come 0.25 0.15 0.10 
as ga 
21%, 3 and 5 in. corru- 
’ ga cridvw bat ahecairmert 0.05 0.05 0.05 0.05 
2, V-crimped without sticks 0.05 0.05 0.05 ‘eee 
to 1% in. corrugated.. 0.10 0.10 0.10 
, V-crimped without sticks 0.10 0.10 0.10 
Pressed, standard seam, 
with cleats ioace scares 0.15 0.15 
Plain roll roofing, with or 
without cleats ......... 0.15 0.15 0.15 
3/16 im: GrIOG occ csocecs 0.20 0.20 0.20 
Weatherboard siding ..... ..... 0.25 0.25 
ee CE vn ok hen oe.k 0s 0 0.25 0.25 
Rock face brick and stone 
RST IOSRAR Ag SRE IS Fb te epee 0.25 0.25 
Roll and cap roofing with 
cap and cleats .........:. 0.25 0.25 
Roofing valley, 12 in. and 
RS Sy oe eee 0.25 0.25 
Ridge roll a flashing 
(plain or corrugated).... .... 0.65 0.65 0.65 


NuTs AND Bo.tts.—Makers report the new demand 
very heavy, and large shipments of nuts and bolts are 
being made regularly to England, France and South 
America and other countries. All the nut and bolt- 
makers are running to utmost capacity and have orders 
on their books that will take their entire output over 
the next four to six months. 


Common carriage bolts, % x 6 in., and shorter and smaller, 
rolled thread, 75; cut thread, 70 & 10; larger or longer, 65 & 5. 
Machine bolts with h. p. nuts, 3K x 4 in., and shorter and 
smaller, rolled thread, 75 & 5; cut thread, 75; larger or 
longer, 65, 10 & 5. Machine bolts with c. p. c. t. and r. —_ 
% x 4 in., and shorter and smaller, 70; tg or send ite: of 
Forged set screws and tap bolts, 45. Roug 
— screws (cone or gimlet point), 75 & 1 ogy Bg 
h. p., tapped or blank, $5 off list ; hexagon, $5. 30 o p. c. t. 
no Tr. nuts, tapped or blank, square, $4.50 o 2 asinnuam all 
sizes, $5.70 ‘off : plain c. p. square nuts, $4. 50. oft ; plain hexa- 
gon nuts, $5 off: semi-finished nuts, 80. Rivets, smaller than 
1% in. in diameter, 70,10 & 10. All the foregoing prices are 
f.o.b. Pittsburgh, subject to an actual freight allowance not 
to exceed 20c. per 100 Ib. on shipments of 300 Ib. or more. 
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Office of HARDWARE AGE, 
New York, Dec. 11, 1915. 


A* experienced manager of sales in a large New Eng- 
land manufacturing company, recently returned 
from the West, says merchants in that section have 
stopped talking about slow trade; that they are very 
busy and getting rapidly into the old-time swing. In 
Chicago, for instance, he found an active movement 
with some establishments ahead of last year for the 
comparable period, Jan. 1 to date, in both years. 

The large business in automobiles carries with it a 
considerable volume of other expenditures for accesso- 
ries and outfitting of one kind or another, entertain- 
ment, etc., all of which eventually filters into many other 
channels and puts more money in circulation. 

Many buyers are increasingly apprehensive that a 
considerable proportion of ordered goods will not be re- 
ceived in time to promptly serve their purposes, espe- 
cially if made largely of iron, steel, brass and copper. 
The situation is regarded as more of a question of get- 
ting the merchandise than the price of it. 

Tools are advancing constantly. Some items that 
have gone higher include tool grinders, 10 to 15 per cent; 
door mats, 10 per cent; toilet clippers, 10 to 15 per cent; 
bicycle wrenches, over 10 per cent; pruning shears, 5 to 
10 per cent, but probably will go higher; carpenters’ 
goose-neck bars, for ripping weather boarding and floor- 
ing, about 15 per cent; oval slide vises, 10 per cent, to- 
gether with Potts pattern sad irons, about 5 per cent; 
horseshoes, 25c. to 30c. per hundredweight, and toe 
calks 20c. to 25c. per hundredweight. 


Wire NAILs.—Nail prices in this market. are very 
firm, even at the advance, for store trade, effective Dec. 
10, announced in a previous issue. Buyers are realiz- 
ing that goods wanted in larger quantities for spring 
trade they cannot defer in ordering with any certitude 
of getting in adequate quantities if of much volume. 

There is also quite a deal of out-of-store trade for 
this season of the year, but deliveries are retarded by 
the freight congestion. 
cies $40 a Shy now $2.35 base, and carted by 

CuT Naiits.—There is quite a fair demand for cut 
nails, and rather better than customary in the holiday 
season. As in wire nails, there is trouble, due to transit 
congestion. Nails loaded at some Pennsylvania mills 
have been held on mill sidings by railroad officials, 
because of the surplus of loaded cars at seaboard 
terminal. 
soa0" Bowe wait 4 — are $2.35 base, and carted by seller, 

LINSEED O1L.—The demand~for linseed oil is only 
fair. Some of the manufacturers, using this oil as a 
component part of their product, are reasonably busy. 
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Colder weather, however, tends to restrict out-of-door 
work, especially painting, which appreciably curtails 
the consumption of oil. 

Linseed oil, city brands, raw, card rates in 5 or more bbl. 


is 65c. and less than 5 bbl. 66c. per gal. 
out of town oil in carload lots is quoted at 63c. per 


Rorpe.—The business in rope continues good. The 
main business is in rope for marine uses with less con- 
tracting work being done now. Prices are quite well 
maintained, although there are occasional irregularities. 
Manila hemp prices are firm, and sisal fiber has ad- 
vanced %c. per pound, following a general upward 
movement in this product. 

The Mexican Regulating Committee still fixes the 
price of sisal through controlling the supply of it in 
Yucatan. One of this committee’s recent requirements 
is for thirty days’ delivery instead of a longer time as 
has been common heretofore. There have been more 
inquiries for rope from foreign buyers during the past. 
two weeks. © 3 

Manila rope, first grade, is still 14c. base and sisal rope, first 
quality, 10c. base per lb. from jobbers, with the other grades 
on the same relative basis as for some months past. 

NAVAL StToRES.—The local market for naval stores is 
slower, in sympathy with the decrease in the primary 
markets. The demand here is light, as it usually is at 
this season of the year, when manufacturers quite gen- 
erally close down for repairs and inventory. 

Receipts at Savannah are expected to taper off in 
the near future as the crop movement is apparently 
approaching the close of the active period. Owing to 
the smaller crop this year there is likely to be a steady 
market, although a quiet business is anticipated after 
the coming of the new year. 

Spot turpentine, in yard, is quoted at 56%c. per gal. 

Rosins are on about the same basis that they have been 


with common to good strained, in yard, on the basis of 280 
lb. per bbl. at $6.00 with D grade at approximately the same 


figure. 

WINDow GLAss.—The window glass factories are all 
doing well and are apparently satisfied with the pos- 
session of enough orders to keep them busy for the next 
two or three months at satisfactory prices. 

One of the hindrances in this, as in so many other 
lines, is the difficulty of getting cars in which to load 


‘and transport glass, coupled with the delays in transit. 


For instance, two cars loaded with glass from a Penn- 
sylvania factory recently arrived after a third car billed 
to the same destination, which left five days later. 


Window glass, B quality, for the first three brackets, single 
thick, is 90 and 20 per cent, and all larger sizes in this grace 
and thickness are 90 and 5 per cent discount. Grade B, 
double thick, is 90 and 15 per cent. Grade A, single thick, 
is 90 per cent, and A, double thick, is 90 and 5 per cent dis- 
count, Grade AA, single and double, ordinary glass, is 90 
per cent, and AA, picture quality, single thick, is from 80 
and 10 to 80 and 10 and 5 per cent discount from jobbers’ 
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Office of HARDWARE AGE, 
Cleveland, Dec. 15, 1915. 

ONDITIONS in the local hardware trade continue 
very satisfactory. Retail merchants report a good 
volume of business in standard lines with about a normal 
volume of sales in the holiday specialties. The holiday 
trade so far has not been heavy, but this buying usually 
comes during the last few days before Christmas, as 
most shoppers look after their buying in other lines be- 
fore making their purchases at the hardware stores. 
Business with jobbers has increased during the past 
week or two, especially from the country trade. Both 
the city and country retailers are beginning to realize 
that they may have trouble in getting deliveries later, 
and with the advance in prices and a probability of still 
further advances they are placing orders very liber- 
ally. The, same conditions are causing the jobbing 
houses to place orders with manufacturers. These are 


sending in stock orders now that are usually deferred 
until January after inventory is taken. 

Prices on iron and steel and their products continue to 
advance. Both black and galvanized sheets are higher, 
and jobbers are finding it impossible to buy galvanized 
sheets for future delivery. Those who have good-size 
stocks of these sheets on hand that they bought before 
the recent price advances are now quoting as low a price 
as some of the mills are asking. Price advances during 
the week include 25c. a keg on horseshoes and 20c. a 
hundred pounds on toe calks. 

Among the seasonable goods the demand for ice 
skates is very heavy, particularly for the higher-priced 
skates. We quote prices as follows: 


Black sheets, 2.40c. to 2.50c. for No. 28 in car lots for mill 
shipments and 2.85c. out of stock. Galvanized sheets, 4.50c. to 
5c. for No. 28 at mill and 5c. out of stock; wire nails, 2.30c. 
out of stock; plain wire 2.20c. and galvanized wire 3.15c. 











SAFETY FIRST 


Two Striking Window Displays and Milady Safety Razor Sets 
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Selling Thoughts 
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Razor display made by the Copper City Commercial Company 


NE day not long ago I wandered down La- 
() fayette Street, New York City, to pay my re- 
spects to a number of live-wire hardware 
manufacturers and distributors, whose metropolitan 
offices are located in that district. I spent half an 
hour with A. C. Penn, who still glows with good 
cheer and radiates cutlery information. Coming in 
contact with A. C. is a tonic I would wish on every 
hardware man whose cutlery business shows any 
signs of doing the hesitation. Of course, his speci- 
alty is the Penn safety razor, and his line of selling 
talk is as varied as A. C. is versatile. 

From rough stubble on the jaw of Mr. Average 
Razor Consumer to the silken hairs which annoy 
milady of the decollete, would have required an 
elastic selling imagination in grandfather’s day, 
but it’s a substantial business fact that this Christ- 
mas will herald the sale of thousands of safety 
razors to those beautiful unfortunates who have 
not yet the right to announce to hubby that he is 
indeed the family barber. 

Cigars are.a matter of geography. In New Eng- 
land the big smoke is a Blackstone; in New York 
a Hoyo. In Pittsburgh the man who asks for any- 
thing outside a Stogie brands himself an out-of- 
towner, and the southland sways between black 
Porto Ricans and cigarettes. Out on the Pacific 
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Coast the Van Dyke is the smoke of the elite, while 
Chicago takes any good tobacco of the slow burn- 
ing wind-proof variety. A traveler generally an- 
nounces his locality the second he edges up to the 
cigar counter in the lobby, and starts a conversation 
with the blonde over his favorite smoke. 

Tobacco and razors are much alike. There are 
sections of Minnesota where a cutler would go 
broke with Swedish razors eliminated from his 
stock, and there are other sections of the country 
more isolated than the Ozarks where a safety razor 
would be looked upon with as much suspicion as a 
game warden. There are places where the round 
point razor prevails, and others where the possibil- 
ities of business are greatly enhanced with square- 
point beard removers.. 

There is the district of the thin blade where % 
and %-in. razors sell like hot cakes, and in every 
section, even faintly color traced, is a staple de- 
mand for % to 1-in. party blades. 

These “Razor Districts” used to be more clearly 
defined than they are at the present time, and 
really apply largely to old-fashioned razors. The 
advent of the safety razor upset a lot of the old 
ideas, and not a few Democratic districts went Re- 
publican, and vice versa, tonsorially speaking. The 
five-dollar safety razor went whistling through 
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Razor display featuring HARDWARE AGE covers, shown in a window of the E. G. Koenig store, Newark, N. J. 


American beards and American. pocketbooks like 
De Resta on a straightaway, and sales came so easy 
that a multitude of safety razors sprung up as rap- 
idly as a tent town around a gold strike. 

Most of them accomplished little as safety razors, 
but they did wonders in the way of instilling the 
“Safety First” idea into the minds of buyers. Fin- 
ally the field was so sowed with prejudice that to 
bring out a new one was about like facing a Mexican 
firing squad armed with a United States passport. 

A. C. Penn is the only man in recent years who 
has come out in a big way with a new razor, and 
even A. C. would have failed had he not come with a 
dollar razor that ran rings around most of the dol- 
lar razors then on the market. It has been out 
about a year and a half to-day, and has probably 
made greater strides in that length of time than 
any other piece of American cutlery. This is due to 
the fact that A. C. Penn has coupled his splendid 
merchandizing ability up to his goods, and the 
razors back up the good things he says about them. 
He says he knows “The Penn is mightier than the 
sword,” but that without advertising even a good 
thing takes on a coat of cobwebs. He believes in 
show cards, not just plain, dignified announcements, 
but cards of the type that jump out and hit you be- 
tween the eyes. The A. C. Penn, Inc., lends a sell- 
ing assistance that certainly spreads smiles and 
shaving satisfaction. The Copper City Commercial 
Company of Anaconda, Mont., recently mailed me a 
picture showing how effectively these goods can be 
displayed. It’s a message from my old store, so I 
am going to publish the letter that came with it. 


COPPER CITY COMMERCIAL COMPANY 


ANACONDA, MONT. 
Dear Assistant Manager: . 

The Game is on in Anaconda and the Penn safety 
razor is sure making a hit. They are being handed 
out as fast as the customers rush in and, believe me, 
they are rushing in. It is as easy to sell a Penn 
safety as it is to tell the customers “your money 
back if you are not satisfied,” but, as yet, we have 
never been called upon to refund the money. The 
boys in the store all say— it’s a ““Hum-Dinger.” 

I am sending you under separate cover a photo- 


graph of one of the Penn windows which was 
trimmed by our window trimmer, James F. Hurley, 
for the store. An explanation is unnecessary; it 
speaks for itself and you will no doubt agree with 
me that he is “on the job.” The window sure 
started something. 

The photographs will give you an idea of the 
window, but below is a brief description. The 
framework was lumber boards 3 in. wide nailed on 
others 7 in. wide and all were covered with Onyx 
paper giving a very good imitation of marble. The 
signs on top were made on sign painter’s muslin 
and the words that were to be emphasized were 
painted a maroon shade to blend with the material 
below, as well as the floor of the window. The 
cartoons on the signs were copied from the manu- 
facturer’s advertising matter and these, with the 
strips and triangles placed in the lower part of 
the window, helped greatly in making the display 
noticeable. The name “Penn” and the dollar figures 
were made in maroon and all the other lettering 
was done in black paint on white cardboard. The 
safety razors in neat cases which were packed in 
boxes covered with a unique paper, worked wonders 
in adding to the attractiveness of the display. 

I am writing this letter and sending photographs, 
thinking you will be interested in knowing that 
Penn razors are making good in your old store. 

Cordially yours, 
W. G. ROBINSON. 


E. G. Koenig of Newark, N. J., is another live 
razor distributor. In a recent display he used a 
quantity of HARDWARE AGE covers, which had re- 
cently featured the Penn safety. This progressive 
New Jersey concern has the reputation of being 
the livest wire in cutlery in the State. Their win- 
dows are changed every week, and look “loaded 
with the latest.” 

Now the object of this story is just this. The 
best time to sell razors for the next twelve months 
is in the next twelve days. Don’t miss one of them. 
Take a chapter from Montana and New Jersey and 
realize that thousands of dealers between these two 
high spots are cleaning up on barbers’ supplies right 
now. Don’t wait till the lather dries. Start shavinz 
your community now. 
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Get Your Share of the 


Garage “Trim” 
Business 


Every automobile owner wants a good 
secure housing for his car and requires 
staunch door hinges and fastenings of 
quality. Go out after this business with 
Stanley goods and when you meet 
special cases needing particular atten- 
tion, write to Hinge Headquarters and 
we shall take pleasure in giving you the 
benefit of our sixty-three years’ experi- 
ence. 


Stanley Garage Hinges permit closing 
the doors tightly. 


See page 97 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market by Hardware Manufacturers 


The “Bailihone” 


The Bailey Resilient Hone & Strop 
Company of Wilmette, IIl., is placing 
on the market a combination hone 
and strop set for sharpening razors, 
safety blades, cutlery, surgical in- 
struments, etc., called the “Baili- 
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The “Bailihone” and razor-blade holder 


hone,” which is claimed to have un- 
usual merit. The set consists of two 
resilient felt cushions, mounted on 
hard wood strips and neatly leather 
covered. The sharpening surface of 
the hone is formed of abrasive im- 
pregnated sheep skin, while the strop 
is covered with a high grade of calf- 
skin. The hone is used for the actual 
sharpening, while the strop smooths 
the rough edges of the sharpened 
blade. 

It is claimed that -the abrasive is 
so thoroughly incorporated in the 
sharpening surface, that it becomes 
practically a part of it, making the 
sharpening qualities as lasting as the 
leather itself. The resiliency of the 
cushions allows them to follow the 
contour of the blade, eliminating the 
possibility of wire edge, and prevent- 
ing dubbing. It is also claimed that 
this device will sharpen razors or any 
form of cutlery in a very short time. 

The hone and strop are each 1% by 
1% by 6 in., and are packed in a neat 
case with an outer container. The 
trademark “Bailihone” is formed 
from a combination of the word hone 
and the name of the inventor: The 
sets are made to retail at $1. 

The firm also puts out a nickel- 
plated holder for use in sharpening 
the popular makes of safety blades, 
to sell at 50 cents, and this holder 
is included in special De Luxe sets 
agg to the consumer at from $2 
to $5. 


Catalog of Blish, Mize & 
Silliman 


The Blish, Mize & Silliman Hard- 
ware Company, Atchison, Kan., has 
recently put out a new catalog. It is 
of the loose-leaf sectional type and 
the book can be re-issued in sections, 
as the case may demand. In this way 
the catalog can be kept up to date with 
less care and less expense than if it 
were in a permanent binding. 

There are fifteen of the sections, 
each one devoted to some specific line. 


For instance, Division No. 1 illus- 
trates the company’s entire line of 
mechanics’ and blacksmiths’ tools. 
Division No. 2 is devoted entirely to 
agricultural tools, and Division No. 3 
contains nothing but builders’ hard- 
ware and builders’ supplies, and so on 


- throughout the entire list. 


This new catalog is exceptionally 
well illustrated and it is very well 
printed on good paper. It is 12% by 
11% in. and contains 2322 pages. 


Spalding Fall and Winter 
Catalog 


A. G. Spalding & Bros., New York 
City, have recently put out their fall 
and winter catalog for the season of 
1915-1916. This book is very well 
and profusely illustrated, and in it is 
shown practically everything that 
can be used in every fall and winter 
sport. 

The descriptions in this catalog are 
very complete. It is a real text book 
of athletic equipment information. It 
contains 160 pages. 


Detachable Bicycle Fork 


Truss 


The Iver Johnson’s Arms & Cycle 
Works, Fitchburg, Mass., have re- 
cently put on the market a detach- 
able fork truss which, it is stated, is 
particularly suited to the bicycle 




















Detachable bicycle fork truss 


known as the Mobicycle as it accentu- 
ates the latter’s resemblance to the 
motorcycle. This new bicycle acces- 
sory, the company points out, was 
brought out because of the great 
number of bicycles now made that 
follow the general lines of a motor- 
cycle. This truss is made of %-in. 
rolled steel, nickel-plated. 
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Katz Ball Bearing Screen 
Door Hinge 


The Lawson Mfg. Company, Chi- 
cago, Ill., has put on the market this 
year a new spring screen door hinge 
which is made of pressed steel. 

















New Katz ball bearing screen door hinge 


The company states that this hinge 
is ball-bearing and that the ball race, 
which is located at each end of the 
hinge, relieves friction to a certain 
extent, thereby lengthening the life 
of the hinge. 


New Leather for Footballs 
and Basket Balls 


The Victor Sporting Goods Com- 
pany, Springfield, Mass., states that 
it has recently discovered a new 
method of tanning leather which is 
used in the manufacture of footballs 
and basket balls. 

The company states that for a great 
many years it has been the universal 
practice to expect that the highest 
grade footballs and basket balls must 
be made from an English leather and 
the company, in common with other 
manufacturers, has been importing 
its requirements from England. As 
a result of the war, the English Gov- 
ernment placed an embargo on leather 
and even though the English tanners 
had prepared the requirements and 
completed the goods, there has been 
no means discovered as yet by which 
any one could get leather from Eng- 
land. This meant, in other words, 
that the athletes of the country would 
have to go without footballs and bas- 
ket balls of the very highest grade, 
or else that a satisfactory American 
substitute would have to be produced. 

The Victor Sporting Goods Com- 
pany states that after careful experi- 
menting by certain local tanners with 
its assistance, it has developed an 
extra fine quality of American grain 
football leather which far surpasses 
anything that has ever been mar- 
keted before. This is called “Su- 
peride” quality and is described in 
its fall and winter catalogs. It is 
stated that the footballs and basket 
balls which the company is making 
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Garage poor 
Equipment 











There is big satisfaction in knowing 
you can meet every garage door prob- 
lem. Gives you that confident feeling 
which always means a sale. 


And no doubt your experience in 
garage hardware has brought you up 
against many peculiar propositions. 

But remember, our long and varied 
experience in this work is at your serv- 

ice, and that we can furnish hangers 
No. 256 R-W ° 
Parallel Door Equipment for any door that slides. 
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No. 435 R-W Sliding, Folding Door Out- 
fit can be used on the small private garage 
as well as the large public garage. 


No. 256 R-W Parallel Door Equipment 
furnishes those desiring this arrangement a 
perfect outfit. 


No. 235 R-W Right Angle Door Ar- 


rangement is a very popular outfit. It fits 
No. 235 R-W most cases. 





WRITE FOR 
Garage Door Equipment Catalog. 
Locking Garage Door Booklet. 
Detail Blue Prints. 


chards- Wilco 








MANUFACTURING Co. Eg 


AURORALILL.U.SA. 


Branches: New York, Chicago, Boston, 
Philadelphia, St. Louis, Mi i 
San Francisco, Los Angeles 





No. 435 R-W 
Folding-Sliding Garage Door Equipment 
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from this material instead of the old 
English grade of leather, are being 
everywhere accepted as perfectly sat- 
isfactory, and the new material sim- 
ply represents a tribute to American 
resourcefulness when it comes to 
meeting an emergency. 


“The Boy Contractor” 


The Benjamin-Sellar Mfg. Company, 
557-559 West Quincy Street, Chicago, 
Ill., has put on the market a new toy 
which is called “The Boy Contractor.” 

The company states that “The Boy 
Contractor” consists of a set of minia- 
ture cement block molds of various 
sizes and shapes with the necessary 
tools for making cement blocks. By a 
very simple, easy and clean process 
the small boy has the fun of making 
his own building blocks, and there is 
no limit to the number he can make. 
It is claimed that practically any style 
of house, public: building, church, cas- 
tle or fortress can be reproduced in 
miniature. 

‘The company states that there are 
blocks to make sidewalks, streets, 
bridges, walls, culverts, wells and silos 
and that an endless variety of exterior 
features can be worked out. In addi- 
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“The Boy Contractor’ cement block outfit 


tion to the molds, the company states, 
each box contains molding plates, 
tamping tool, a finishing tool, together 
with sample box of cement and a book 
of designs and complete instructions. 

Set No. 1 has molds to make 14 
different sizes and shapes of blocks, 
while with Set No. 2 it is possible to 
make 27 different sizes and shapes of 
blocks, which gives a wider range for 
building design. Set No. 2A has the 
additional molds necessary to convert 
a No. 1 set into a No. 2 set. 

Set No. 1 is packed in a box 7% x 
10 in. It weighs 30 lb. to the dozen 
and lists for $6 a dozen. No. 2 set is 
packed in a box 9 x 12 in., weighs 45 
Ib. to the dozen and lists for $12 per 
dozen. Set No. 2A is packed in a box 
7% x 10 in., weighs 20 Ib. to the dozen 
and lists at $6 per dozen. 


“National” Farm Gate 


The Cyclone Fence Company, Wau- 
kegan, Ill., has recently added to its 
line of fencing and gates the new “Na- 
tional” farm gate. This gate, the 
company states, is built strong enough 
for any farm yard—is spaced close 
enough for any poultry yard—and is 
ornamental enough for any front yard. 

The frame is stated to be of heavy 
high carbon tubular steel, 144 in. out- 
side diameter with brazed seams. The 
fabric, it is claimed, is the closest 
mesh ornamental wire fabric made— 
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“National” farm gate made by the Cyclone Fence Company 


style “S” chicken—tight from top to 
bottom. Pickets of No. 10 heavily gal- 
vanized wire spaced 1% in. apart from 
top to bottom are securely woven into 
the frame work. The fittings are said 
to be heavy high grade malleable iron 
with adjustable wrought steel hinges 
and self-locking latch. The gates are 
furnished regularly with hinges and a 
latch to fasten to wooden posts. 

Frame and fittings, it is stated, are 
painted with a special gray lead-and- 
oil paint that adheres to the steel 
tubing frame and withstands the effect 
of the weather as well as the inroads 
of rust. However, the company states 
that this can be furnished all heavily 
galvanized when desired. 

The company states that gates for 
openings up. to and including 12 ft. 


have one center-bar support, and that _ 


gates for 14 and 16 ft. openings have 
two supports. It is stated also that 
the heavy malleable outside corner 
fittings with square bottom corners 
greatly increase the strength and 
rigidity of the gate, as gates with 
round bottom corners offer a con- 
venient place under which hogs can 
root or small stock pass. All “Na- 
tional” gates are provided with an 
adjustable truss rod which the com- 
pany claims effectually prevents any 
possible sagging. 

The gates are fitted with hinges and 
latch for wooden posts. However, the 
company states, steel post fittings can 
be furnished to fit American, Carbo, 
Selway or Apex steel posts or any 
style of steel post of corresponding 
size. These fittings cost 50 cents per 
set net in the painted finish; 60 cents 
per set net in the galvanized finish. 
It is necessary to state in the order 
that steel post fittings are needed, 
otherwise the gate will be equipped 
with wood post fittings. 

The gates are made either 48 or 54 
in. high and to fit 8, 10, 12, 14 or 16-ft. 
openings. 


Hummer Barn Door Hanger 
and Track 


An error appeared in the notice of 
the Hummer Barn Hanger in the 
issue of Dec. 2. One of the state- 
ments read that rivets and brackets 
are necessary to put up the track. 
One of the principal points of merit 
of this track is the fact that rivets 
or brackets are unnecessary and the 
notice should have read to that effect. 


Wilder Kitchen Thermom- 


eters 


The Charles Wilder Company, Troy, 
N. Y., has been working with cook- 
ing authorities for a long time in 
order to provide practical thermom- 
eters for use by the housewife and 
has placed upon the market various 
instruments designed for certain 
definite uses in the kitchen. 

















Wilder kitchen thermometers. The illus- 

tration at the left is for candy making. 

The oven renee is shown at the 
right 


Domestic science teachers and up- 
to-date housewives are working par- 
ticularly toward greater efficiency in 
the kitchen and they are ready to try 
out any instrument of real worth that 
is properly brought to their attention. 

The Charles Wilder Company has 
recently put on the market 
Wilder improved candy thermometer, 
No. 692, which is used in making can- 
dies and frostings. Best results in 
these lines are obtained by bringing 
the’mixture to a certain, definite heat 
and this thermometer will eliminate 
all guesswork. The other Wilder 
thermometer which has recently been 
brought out is the Wilder improved 
oven thermometer, No. 974. It is par- 
ticularly well adapted for use in 
ovens with glass doors. Both these 
patterns are accurate instruments 
and retail at $1 each, showing a nice 
profit to the dealer. 


WEAVER & Co., New Oxford, Pa., 
have been incorporated with a capital 
stock of $5,000, to manufacture agri- 
cultural machinery, etc. The incorpo- 
rators are: John S., Joseph B., Frank 
L. and James R. Weaver. 
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SUGGESTION 
The Keynote of True Salesmanship 


Warren Fixtures by their splendid ability to 
properly display the stock constantly sug- 
gest the wisdom of manv purchases which 
otherwise would not be made. 


It has truly been said that the store that 
“Earns” is the store that “Turns”— 


Give Warren Fixtures a chance and 
they will help you turn your stock 
many times a year. 


J. D. WARREN MFG. COMPANY 


503 Masonic Temple, Chicago 


Ea Display R : 
253 Brondwey, New York — 


The Largest Manufacturers of Hardware Fixtures in the World 
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“Presteel” All-Steel Fire- , 


proof Baler 


The Midland Supply Company, 
Davenport, Iowa, is manufacturing a 
new model of “Presteel” baler, which 
the company states was adopted this 
year by the United States Govern- 
ment for general use in its post offices 
and government buildings. The com- 
pany states that this baler is very 
strongly built of the best materials 
obtainable and that all working parts 
are drop forgings or cast steel. The 
frame is heavily reinforced by spe- 
cial side construction, which when the 
pressure of the baling head is re- 
lieved, loosens the bale in the cham- 
ber, so that it can be taken out easily 
by hand instead of having to be pried 
out with a crow-bar. 

It is stated further that it is all 
steel and absolutely fireproof, that 
there are no chains~«to. break, that it 
occupies but little space and that 
there is no handling of heavy baling 
heads necessary every time a charge 
is compressed. The company claims 
that 100 lb. pressure on the lever 
gives a pressure to the bail of 3600 
lb., and that there is absolutely no 
chance of the operator being hurt by 
the lever flying up and striking him. 

This baler opens at the top so that 
the full height of the baling chamber 
is used in charging. The company 
states it is very easy to dump the 
waste into the top. 

This machine is claimed to be very 
quick acting. The plunger is run 
down with the hand wheel, which com- 
presses the charge reasonably tight. 
A pull on the lever fully compresses it. 

The “Presteel” is enameled in a 
durable gray, so that it can be placed 
in an office, store or workroom. The 

















The “Presteel”’ all steel baler 


company guarantees that a fire can- 
not live in waste material in this 
pressed steel baler when compressed. 

Size No. 1, which occupies a floor 
space of 21 x 19 in. and makes a bale 
16 x 18 x 30 in., weighing 100 to 140 


lb., has a shipping weight of 240 lb. 
and lists for $40: Size No. 2, which 
is the model adopted by the Govern- 
ment, occupies a floor space of 23 x 
21 in., makes a bale of 18 x 20 x 36 
in., weighing 125 to 225 lb., weighs 
320 Ib. and lists for $50. 


Lakeside Wrench Display 
Board 
The Lakeside Forge Company, 


Erie,. Pa., has recently put on the 
market a silent salesman display 





Lakeside wrench display board 


board which contains a stock of 
wrenches which the company states 
has been carefully selected so that the 
sizes will meet the demands of ma- 
chinists, motorists and agriculturists. 
This wrench display board contains 
102 wrenches, with 18 combinations 
of openings and 17 different openings. 
The wrenches are chosen to fit most 
of the standard sizes of U. S. stand- 
ard nuts, hex. head, cap screws, be- 
sides which is an assortment of gen- 
eral purpose, 22% angle wrenches. 


THE OHIO CORRUGATING COMPANY, 
Warren, Ohio, has found it necessary 
to erect additions to its plant. The 
first building will be 80 x 200 ft. and 
will be erected at once. Another 
structure will be built in the spring 
80 x 420 ft., part of which will be 
used to house the company’s stock of 
steel shipping cases, drums and bar- 
rels. The company has about finished 
the installation of presses and ma- 
chinery for the manufacture of metal 
ceilings. It is also installing equip- 
ment for the manufacture of Uni- 
versal one piece stove pipe and el- 
bows, having purchased the machinery 
and patents covering this style of 
elbows. 
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Folder of the McKinney 
Mfg. Company 


The McKinney Mfg. Company, 
Pittsburgh, Pa., for which John H. 
Graham & Co., New York City, are 
direct representatives, has recently 
sent out a little folder entitled, 
“Artistic Hardware for the Window.” 
This illustrates a new McKinney sash 
lock which is a full-sized fastener 
made of extra heavy gage wrought 
steel. This sash lock is of very 
simple but artistic design and is in- 
tended especially for buildings of the 
bungalow type, but it will harmonize 
perfectly with almost any architec- 
tural scheme. It has an excellent 
spring tension cam catch which holds 
the sash firmly and securely when 
locked. The peculiar shape of the 
lock and the side plates prevent the 
windows from rattling. 

This lock is finished in japan, 
nickel, antique copper or dull black, 
and is made in other finishes to order. 

The folder itself is very neatly 
printed in two colors. On the front 
is an illustration showing the lock in 
operation. 


Hone Handle Razor Strop 


The American Hone Company, 
Olean, N. Y., has recently made a de- 
cided improvement to its line by the 
addition of a razor strop with a hone 
handle. 

The company states that the easiest 
way to keep a razor in condition is to 
draw it every time it is used across a 
fine hone two or three times, and to 
follow this with ten to fifteen light 
strokes on a fine strop held taut. 

For this purpose the company has 

















American hone handle razor strop 


made very fine silk-sifted dry hones 
into handles for fine razor strops. 
These hone handles will not break 
easily by dropping, it is stated, and 
may be washed. Besides this they act 
as forms to wind the strops around for 
packing in a traveling case. 

The strop is stated to be of a fine 
shell horse-hide tannage, and of the 
best quality possible to produce. 
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So You Don’t Think That There 
Is Enough Profit in Dressing? 


Then you’re the man we're looking for. We want the most satisfactory service to the man who uses it. 


a chance to prove that you are wrong—to prove that s ; . 
P 4 . : Blue Ribbon Belt Dressings are made in several 
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there ts money in belt dressing, if you’re handling 
the right kind. ! 


By the right kind, we mean Blue Ribbon Belt 
Dressings, the only complete line, the line that gives 
the biggest profit to dealer and to jobber, and gives 


forms—Bar, Liquid, Paste for leather, canvas and 
rubber belts, and for manila rope artd wire cable. 


We have some interesting news for you. Want to 
hear it? 


THE JOBBERS’ MANUFACTURING CoO. 
WEST 46th PLACE AND ROCK ISLAND R. R. 
CHICAGO 
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“Evergood” Bumper Dis- 
play Stand 


The Emil Grossman Mfg. Company, 
Brooklyn, N. Y., has recently put on 
the market the “Evergood” bumper 

















“Evergood” bumper display stand 


display stand, which it states is sub- 
stantially constructed of malleable 
iron, with the extension arm similar 
in shape to the front ends of the frame 
of an automobile. The bumpers 
mounted on these arms can be adjust- 
ed to a number of different positions, 
in order to show prospective buyers 
the adaptability of the bumpers to the 
various makes of cars. 

It is handsomely finished in black 
enamel, with a metal sign litho- 
graphed in red, green and white. The 
bumpers are nickel-plated and the 
whole affair makes a very brilliant 
showing. The total shipping weight 
of the “Evergood” bumper display 
stand is about 250 lb. The dimen- 
sions, including the crate, are 70 by 
65 by 25 in. 


“Randerson” Automatic Pis- 
ton Ring 


The Du Bois Machine Shop, Inc., of 
Albany, N. Y., is marketing a piston 
ring known as the “Randerson” auto- 
matic. It is a double concentric ring, 
consisting of an “L” or bull ring and 


a sealed ring, cast individually. The 


“L” or bull ring, being the top ring, 
is solid the full width of the groove. 
There are no joints in the top or in- 
side of the ring, in which carbon de- 
posits can accumulate. The “L” ring 
is also very heavy, and, it is claimed, 
will withstand all the temperature and 
abuse to which it is possible to be 
subjected without warping or wearing 
the cylinders unevenly. This, it is 
stated, has been proved in a Simplex 
car which ran 17,000 miles with one 
ring in each piston. 

The seal ring is a square ring locked 
with a pin, and forms a perfect seal. 
There is no opening in the bottom 
ring through which the pressure and 
compressicn can escape, and perfect 
compression is the result. 

The maker states that when the 
pressure comes down and hits the 
“Randerson” automatic piston ring it 
seats it in the groove, the pressure 
then gets inside of the ring and as it 
cannot get out, expands the ring auto- 
matically according to the force of the 
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The “Randerson” automatic piston ring 
pressure. This is the automatic fea- 
ture. 

The Du Bois Machine Shop, Inc., 
recommends only one “Randerson” 
automatic piston riag in a piston, and 
that this ring should be in the top 
groove. 
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“Bececo” Oil Can Holders 


The Michigan Motor Specialties 
Company, Detroit, Mich., manufac- 
tures the “Becco” oil can holders 


that the company states are simple 
and inexpensive articles which hold 
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‘“Becco” oil can holders 


an oil can in place and prevent the 
spilling of the oil. 

It is stated that these oil can hold- 
ers are made of steel stampings fin- 
ished in black enamel, and that the 
springs are made of high grade music 
wire, nickel-plated. 

The holder, the company states, is 
constructed of two pieces riveted to- 
gether at the rear end. Near the for- 
ward part the spring is fastened, 
which draws the two parts together 
so that if the can is drawn forward, 
the two fingers on the forward part 
of the holder release the can. When 
it is desired to replace the can in the 
holder all that is necessary is to force 
the can against the two fingers re- 
ferred to which open and permit the 
can to be passed into the holder. 

The “Becco” oil can holder is made 
in five styles for cans of two sizes. 
Nos. 1, 2, 3, 4 and 5 will hold a can 
3%4 in. in diameter. Nos. la, 2a, 3a 
will hold a can 3% in. in diameter. 
Nos. 4 and 5 retail for 20 cents each 
and the others for 25 cents each. 
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The Increased Demand 


irestone lires 


at These Low Prices Makes Them 
a More Profitable Line Than Ever 
for Dealers Everywhere 


SS Shae the motoring public appreciates what Firestone is doing 

for them is shown by 50% increase in Firestone dealers and 
78% in Firestone output last year. Car owners know that the most in 
quality means the most in mileage and the least in tire expense. Fire- 
stone is the answer. Study the extra values shown in section here- 
with. The same relative values apply to all sizes. 





Firestone has specialized in quality. The Firestone factory knows best how to 
make the best tires. They are at home in this field. They limit themselves to 
this one kind of work. No wonder they can do it at lower cost. Specialized 
marketing facilities of international scope also make a big saving. 


Firestone Tire Accessories 
for Automobiles and Motorcycles 


Hook-On Boots for Clincher or 
Straight Side Tires, Lace-On Boots, 
Blow-Out Patches, Cementless 
Tube Patches, ‘Cure-Cut”’ 

















J Fig.1. 4 plies of fabricin Firestone 
oF —3 plies in the ordinary. 
id Big. 2. Extra coating of finest rubber between 
Soe fabric layers in Fizestone 
Bs Soa —mnotin the orcinary. 
‘ 4 Fig. 3. 1-l6inch finest rubber cushion layer in Fire- 
‘acm stone —notin the ordinary. 


“8 Fig 4. 1-l6inch breaker ves A of ehigh-grede fabric and 

“& high-grade rubber ia Fiz 

—same cuanti ity in —— 
ee Fig. 5. 1-4inch tread, tough, resilient, in Firestone 

aries —3-16 inch in the ordinary. 

Beem Fig. 6. 1-16 inch side wall of strongest rubber 

: in Firestone —same quantity in oth 

2 Fig. 7. Bead of extra cohesive 

ae strength in the - ogg —same 

size bead in other 


Tire Tape, Tire Mica, etc. 


Firestone Selling Helps con- 
to Car-Owners stantly push sales. Booklets, 


Case, Case Grevi Rea | iuserts, catalogs, stationery, 
read| Shid|2™»e| Tube} =F irestone signs, handsome or- 
Nsoxa |g oacs10sse2a0e250) maments and fine business get- 

: 13.35] 2.60 ters free! Movie slides, window 
930x374 cane 250) 2.90 displays, tube bags for trade, cir- 
32x34) 13.75 15.40) 2.7 3.05} cular letters, electrotypes—no end 
22.30 3.90) 4.40 to merchandising value in Fire- 

stone co-operation. 
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Firestone Tire and Rubber Company 


‘¢‘ America’s Largest Exclusive Tire and Rim Makers”’ 


AKRON, OHIO 


BRANCHES AND DEALERS EVERYWHERE 
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“Rhoades” Battery Ignition 
System in New Form 


The New York Coil Company, 338 
Pearl Street, New York City, has en- 
tirely redesigned its “Rhoades” bat- 
tery ignition system, which it has 
been marketing for the past six years. 
This system is particularly adapted 
to Ford cars, and includes necessary 
fittings to enable its installation in 
one hour’s time. 

The novelty of this ignition device 
consists of the peculiarly constructed 
circuit making and breaking mechan- 
ism, as but one intense spark is pro- 
duced for each ignition, entirely inde- 
pendent of the speed at which the en- 
gine is revolving. No spark whatever 
is produced should the engine turn in 
the reverse direction. A further fea- 
ture of great merit is the fact that 
the device never stops with the bat- 
tery circuit closed. Accidental drain- 
ing of the battery by forgetting to 
turn off the switch is therefore an im- 
possibility. 

The maker states that the device 
has undergone an unusually severe 
test, extending over a period of one 
year, and the system is guaranteed to 
produce 2000 to 4000 miles running 
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“Rhoades” battery ignition system 


on the current supplied by one set of 
six dry cells. The price is $20 com- 
plete. 


‘The Dunco Heater for Auto- 
mobiles 


The Dunco Corporation, Dunkirk, 
N. Y., has put on the market the Dunco 
heater for automobiles, which the 
company claims is extremely simple, 
entirely automatic, is always under 
perfect control and costs nothing to 
operate. 

In a description it is stated that 
this heater consists of an ejector 
muffler surrounded by a special outer 
shell, forming a heating chamber 
around the muffler. The muffler shell 
is a single sheet of steel made gas 
tight to prevent the escape of any gas 
into the heating system, but which 
transmits the heat very rapidly. A 
three-ply asbestos lined outer shell 
prevents the radiation of the heat and 
both shells are carried upon a special 
pair of specially designed heads. The 
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Dunco automobile heater 


forward head is provided with air in- 
lets into the heating chamber, and 
from the top of the device a flexible 
metal hose leads the heated air to a 
circular register 7 in. in diameter, 
which may be placed either flush on 
the floor of the car or in a vertical 
panel under the seat. 

It is stated that while the car is 
motionless and the engine is running 
idle there is a general flow of heat 
through the register. When the car 
moves forward air is forced through 
the inlets of the heater and up to the 
register; while at the same time the 
greater labor of the engine furnishes 


more muffler heat to warm the in- 


creased flow of air. 

The company claims that under nor- 
mal running conditions the heater will 
deliver from 12 to 15 cu. ft. of fresh 
air per minute at a temperature of 
150 to 160 deg. This furnishes venti- 
lation as well as heat, yet neither the 
air nor the register can become hot 
enough to scorch or sear the most deli- 
cate fabrics. The heat can be con- 
trolled or shut off by a touch of the 
toe or finger. 

The Dunco heater will average about 
30 lb., and boxed for shipment, 35 Ib., 
depending upon the style of car on 
which it is to be used. Complete with 
all connections it sells for $20. A 
special heater designed for the Ford 
automobile retails for $15. 


New Drop Forged Screw 
Driver 
The Iver Johnson’s Arms & Cycle 


Works, Fitchburg, Mass., have re- 
cently put on the market a new high 

















Iver Jdohnson drop-forged screw driver 


grade forged screw driver in two 
sizes, 6 and 8 in. The company 
states that this screw driver is de- 
signed not only for bicycle work, but 
for motorcycle and automobile use. 
It is stated that the shaft is 


squared so that it can be gripped by 
a wrench and that the opening in the 
handle allows the user to get an ex- 
tra leverage by inserting a screw or 
similar object. 


The Fillometer 


The Apex Electric Mfg. Company, 
Chicago, IIl., manufactures the Fillo- 
meter, which is described as a gasoline 


(Meter 
A. FOR FORD CARS. 


AfEw TURNS OF THis SCREW 
AUTOMATICALLY LOCKS FALER 1 PLACE 








OMSORE w CAP AND INSERT FILLING 
HERE. 








BA 
CULER CAN BE FASTENED HERE 
GAADUATED (W GALLONS. 


MANO TO FLOAT 8UOWS AMOUVET OF CAROLINE 
i TANS. 


The Fillometer for Ford automobiles 


tank filler and gasoline gage combined, 
and which fastens permanently in 
place under the cushion of a Ford 
automobile. 

The Fillometer is made of cast iron 
and coated with baked black enamel. 
There is a partition cast down through 
the body of the Fillometer which 
forms a separate air duct to release 
the air from the tank while the gaso- 
line is being put in. The air blows 
back into the Fillometer near the 
opening, it is claimed, and prevents 
any vapor from blowing out in a 
spray. It also allows the gasoline to 
pass into the tank without overfliow- 
ing, no matter how hard the operator 
works. 

The passenger and driver remain 
seated while the gasoline is being put 
into the tank. The Fillometer is not 
in the way of the driver or passenger 
in the front seat while filling or while 
driving. The cushion of a Ford is so 
flexible that it sinks down over the 
Fillometer and hides all but the nozzle 
from sight. 

The gage can be easily read from 
the driver’s seat and shows correctly 
the amount of gasoline in the tank 
while driving or while filling. 

The gage of the Fillometer is 
worked by a system of bell cranks 
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Tire Dealers— 


By sheer power of Quality, the demand 
for Marathons has increased our output 
from a few tires a day to a daily capacity 
of more than one thousand—all hand-built 
tires. 


And hundreds of Marathon dealers, 
backed by the Quality of Marathon Tires, 
have built up a Quality trade in tires and 
other supplies, that is all their own—per- 
manently entrenching themselves against 
the wide-open competition of tires made to 
sell at a popular price. 


FABRIC AND WHIP-CORD TIRES 
Guaranteed for 5000 Miles 


Built to meet the demand for Quality— 
not the competition of price. 


The Exclusive Agency 


for Marathons means having the Quality 
store of your locality; it means price protec- 
tion that rewards you for Good Service; 
and it means the kind of advertising and 
selling support that brings the Quality 
Trade your way. 


Write for open Territory 


The Marathon Tire & Rubber Co. 
"Cuyahoga Falls, Ohio 
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with a cork float which moves a hand 
in a semi-circle. The periphery is 
graduated from % to 10 gal., on a 
brass plate. 

It is stated that anyone can install 
a Fillometer in a couple of minutes, a 
screwdriver being the only tool neces- 
sary. 

The Fillometer sells for $4.50 each, 
complete. 


“Tiolene” Motor Oil 


The Tiona Oil Company, Bing- 
hampton, N. Y., has put on the mar- 
ket the “Tiolene” automobile oil, 
which is claimed to be an all-Pennsy]l- 
vania crude motor oil. 

“Tiolene” is put up in steel drums, 
and in handsomely lithographed cans, 
the former of 55 and 31 gal. capacity, 
respectively, and the latter, 1 and 5 
gal. capacity. The steel drum is fitted 
with invisible faucet that safeguards 
shipping—is fireproof, -air-tight, an 
addition to the equipment of the mod- 
ern garage. The company states that 
the can is a very attractive package, 
handsomely lithographed on a golden- 
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The upper cut shows a i-gal. and 5-gal. 
can of “Tiolene’” oil. wer cut ilius- 
trates a drum of “Tiolene” 


rod yellow background, fitted with a 
patent spout that prevents the intake 
of dust, dirt, or foreign matter of any 
nature after the seal which is placed 
on this can in the warehouse is 
broken. The oil is packed in ten 1- 
gal. cans to a case or two 5-gal. cans 
to a case. 


The Indiana Spotlight 


The Indiana Lamp Company, Con- 
nersville, Ind., has put on the market 
the Indiana spotlight for automobiles 
which is used as an auxiliary light to 
the headlights on the automobile. It 
is described as being useful for doz- 
ens of purposes. The light from this 
headlight can be turned in any direc- 
tion and often will prevent serious 
accidents. With it the man who trav- 
els in his automobile at night can 
read numbers on houses, signs, guide 
and mile posts. 

The company states that the In- 
diana spotlight will turn in any direc- 
tion and at any angle and that it can 
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The Indiana spotlight. 


be moved by a simple easy twist. It 
is 6% in. in diameter and has a true 
parabolic silver-plated reflector. It is 
furnished with a self-contained switch, 
which makes a switch on the dash un- 
necessary. 

One distinctive feature of this lamp 
is the fact that it has a little dimin- 
ishing mirror in the back, which 
shows the whole road at the rear in 
the daytime. 

This lamp can be clamped to the 


_windshield or it can be screwed on the 


top of the foredoor or the side of the 
body. In fact it can be placed almost 
anywhere the operator wishes, and 
can be easily and simply wired for 
business in a few minutes’ time. 

This lamp is finished in black japan 
and trimmed with nickel. It ordinar- 
ily sells for $6 and is equipped with 
a G-12, 6-volt, 15 cp. bulb with an 
inside focusing device. Equipped with 
a nitrogen gas bulb of 21 cp. it re- 
tails for $6.25. 


Cox Safety Pilot for Ford 
Cars 


The Cox Brass Mfg. Company, Al- 
bany, N. Y., manufactures the Cox 
safety pilot for Ford cars, which, it is 
stated, remedies two main difficulties 
of this machine—hard steering and 
weak front axle construction. 

The company states that the Cox 
safety pilot keeps the front wheels 
from swerving on rough or sandy 
roads, and automatically straightens 




















Safety pilot for Ford automobiles 


the car and keeps it on the road be- 
cause of the strong tempered steel 
spring that acts as a stabilizer. 

This automatic steering equipment 
is attached on the front axle just in- 
side the radius rod support and is 
combined with the radius rod support 
to prevent the radius rods being bent 
out of shape. 

Complete, this device sells for $3.75. 


Right view shows reducing mirror in back 


Michener Oscillating Valve 
Grinder 
E. S. Michener, New Castle, Pa., 


is the manufacturer of the Michener 
oscillating valve grinder, which, it is 

















Michener oscillating valve grinder 


stated, any novice can use easily and 
quickly and with as satisfactory re- 
sults as the experienced mechanic. 
This little device is made of high 
grade polished steel. The operating 
handle at the center is of aluminum 
and the ball at the top of hard wood. 

To.use this grinder, the valve should 
be first removed from the motor and 
the carbon removed from the seat with 
a piece of waste. If necessary, gaso- 
line should be used on the surface 
until it is well cleaned. A good valve 
grinding compound should then be 
distributed over the surface and the 
valve dropped into place. The valve 
grinder should then be inserted in the 
slot in the valve and while holding the 
tool in place by a slight pressure on 
the ball with one hand, the aluminum 
handle should be worked up and down 
with the other hand. The upward and 
downward movement of the aluminum 
handle automatically’ oscillates the 
valve, insuring absolute accuracy to 
the valve seat. 

This oscillating valve grinder sells 
for $1.50. 
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HARDWARE JOBBERS 


Our line of accessories for the Ford car comprises only articles that the owner 
really requires and which he can EASILY install. 


Our long specializing, extensive advertising, and the production of many pat- 
ented devices for this particular car of which we are exclusive manufacturers 
has made our product a by-word in the home of every Ford-owner. 

Live hardware dealers everywhere are cataloging our goods—if you fail to do 
so “we both lose money.” 

We will be glad to furnish you electros, advertising copy, and jobbers’ prices 
for your catalogue. May we do so? 





~The New York Automatic 


am, POWERFUL LIGHT AT Head Light Controller for 
-< LOWEST ENGIN ia SPEED Ford Cars. Price $5.00 Complete 


This is positively the only device on the 
market that has solved the problem of 
operating electric lights satisfactorily from 


the Ford flywheel magneto. It produces a light equal in power to the best storage battery-dynamo 


systems, as the value and necessity of this system is so great every Ford 
Owner is a prospective customer. Furnished complete and strictly guaranteed. 
















The Rhoades Ignition Sys- 
[er tem with Fittings for Ford 
TwOADes| Cars. Price $20.00 


IRHOADES 

as : The Rhoades new battery ignition system 
~~ : increases the value and efficiency of the 
Ford car to an extent almost unbelieveable. 
It dispenses entirely with the troublesome 
vibrating coils and supplies a magneto-type spark which insures a wonderful 
increase in power, a remarkable smoothness in flexibility, and transforms the 
Ford into the class of the most expensive cars. It is operated entirely by six 
dry cells, which supply sufficient current for 2,000 to 4,000 miles running. 
Six years of hard service has proven it to be superior to the best high-tension 
magneto—or any existing magneto system. Price $20.00 complete with instruc- 
tions enabling anyone to successfully install in one hour. 


New York Model “TX” Master Vibrator 


List Price $8.00 





Rhoades 
Unit 
Spark 
System 





Our famous Model “T” Master Vibrator is recognized by all Ford owners 
as the most valuable accessory possible to procure. Its use eliminates hard 
starting and dispenses with all necessity of keeping vibrating coils in 


adjustment. 


A hot powerful spark is delivered which both increases power and speed 
and relieves the owner of all ignition trouble and replacement of vibrators. 


It has been recognized for years as the standard in its class. 


NEW YORK COIL COMPANY | 


338 PEARL ST. - - NEW YORK, N. Y. 


WESTERN BRANCH: 1461 Michigan Avenue, Chicago, III. 
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Hardware Age 


NOTES OF THE RETAIL HARDWARE TRADE 


PORT STANLEY, ONTARIO.—H. M. Ellison has disposed 
pad eo get eager an backing, cream separators, fishing 
, c ools, heav . ’ 

ote, FT ities y hardware, shelf hardware 


NAMPA, IDAHO.—The McLain Hardware Company. will 
occupy its new building within a few weeks. A leer’ to. be 
used for showing wagons, buggies, automobiles and im le- 
ments will be installed. In addition a stock of automobile 
accessories, belting and packing, electrical household special- 
ties, heavy farm implements, etc., will also be carried. 


ATKINSON, ILL.—P. E. Geminder is the purchaser of the 
stock of M. T. Booth. Catalogs requested on bug whips, 
builders’ hardware, churns, cutlery, electrical ousehold 
specialties, fishing tackle, Eovenes and tin sheets, heating 
stoves, heavy hardware, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, pumps, ranges and cook 
—_— age hardware, silverware, tin shop and washing 

achines. 


KANKAKEE, ILL.—The hardware firm of Norris & Frith 
has gone out of business. David Norris has purchased Mr. 
Frith’s interest, and will continue under the firm name of 
D. M. Norris & Son, at 203-207 East Court Street, doing 
both a wholesale and retail business in automobile acces- 
sories, bathroom fixtures, belting and packing, builders’ hard- 
ware, building paper, churns, cutlery, dog collars, dynamite, 
electrical household specialties, fishing tackle, furnaces, gal- 
vanized and tin sheets, heating stoves, heavy hardware, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, shelf hardware, silver- 
ware, sporting goods and washing machines. 


ST. JOSEPH, ILL.—J. R. Stookey has bought the stock of 
Charles A. Peabody. .s " . 


WATSEKA, ILL.—The Carman hardware stock has been 
sold to the Cyrus Hardware Company. 


AMBOY, IND.—The Marshal Smith Hardware Company 
has been incorporated to take over the Frank Smith Hard- 
ware Company. The capital stock is $15,000, and the incor- 
porators are Albion Ramsey, Brus Kelley, H. E. Ash, William 
Johnson and George Bowman. The company will deal in 
automobile accessories, baseball goods, bicycles, buggy whips, 
builders’ hardware, building paper, children’s vehicles, churns 
cream separators, cutlery, dog collars, electrical household 
specialties, fishing tackle, furnaces, gasoline engines, heating 
stoves, heavy farm implements, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, Enparee roofing, 
pumps, ranges and cook stoves, sewing machines, shelf hare 
ware, silverware, sporting goods, wagons and buggies and 

ng machines. 


EDINBURG, IND.—Alonzo Campbell and Benjamin Dry- 
bread have bought the stock of W. D. Branigin. The new 
firm will be known as Campbell & Drybread, and will handle 
buggy whips, cream separators, harness, heavy farm imple- 
ments, heavy hardware, lubricating oils, wagons and buggies 
and washing machines, on which catalogs are requested. 


NEW MARKET, IND.—The New Market Hardware Com- 
pany has succeeded Nichols & Harrell, and has recently added 
a line of automobiles to its present stock. Catalogs requested. 


NORTH VERNON, IND.—wW. E. Phillips has purchased 
the stock of E. E. Walker in the Tripp Company, Inc. The 
name will be changed to the Verbarg-Phillips Company. The 
concern conducts both a wholesale and retail business in 
buggies, wagons, hardware, agricultural implements, etc. 


VALPARAISO, IND.—The Maxwell Implement Company 
will, about Jan. 1, 1916, open a branch store at Hebron, Ind. 
it will carry a stock mang com of belting and packing, buggy 
whips, builders’ hardware, building paper, churns, cream sep- 
arators, cutlery, dairy supplies, dog collars, galvanized and 
tin sheets, — engines, harness, heavy farm implements, 
heavy hardware, home barbers’ supplies, lubricating oils 
mechanics’ tools, poultry supplies, prepared roofing, shel 
ere silverware, wagons and buggies and washing 
machines. 


FORT DODGE, IOWA.—The Prusia Hardware Company 
which recently suffered a fire loss, has re-established itself 
in business. Its present plan is to rebuild in the spring of 
1916. The company does both a wholesale,and retail busi- 
ness in the following, in which catalogs are requested: Auto- 
mobile accessories, baseball goods, bathroom fixtures, 
bicycles, buggy whips, builders’ hardware, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies, dog collars, 
electrical household specialties, fishing tackle, furnaces, gal- 
vanized and tin sheets, hammocks and tents, heating stoves, 
thheavy hardware, home barbers’ supplies, kitchen cabinets, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, poultry supplies, pumps, 
ranges and cook stoves, refrigerators, shelf hardware, silver- 
ware, sporting goods, tin shop and washing machines. 


KANAWHA, IOWA.—lIsador Johnson and Walter Flower 
have opened a hardware store under the title of Flower & 
Johnson, dealing in bathroom fixtures, belting and packing, 
buggy whips, builders’ hardware, churns, crockery and glass- 
ware, cutlery, dairy supplies, dynamite, electrical household 
specialties, fishing tackle, furnaces, galvanized and tin sheets, 

line engines, heating stoves, heavy hardware, kitchen 
vousefurnishings, lubricating oils, mechanics’ tools, paints, 
oils, varnishes and glass, plumbing ees pumps, 
ranges and cook stoves, refrigerators, shelf hardware, silver- 
ware, sporting goods, toys and games and washing machines. 


LAURENS, IOWA.—G. F. Homer has acquired a half in- 
terest in the E. M. Anderson hardware store. 


ROCK RAPIDS, IOWA.—Kott & Lohmann are successors 
to F. C. Lyon. The new owners request catalogs on baseball 
goods, bathroom fixtures, belting and packing, bicycles, buggy 
whips, builders’ hardware, children’s vehicles, churns, cream 
separators, cutlery, dairy supplies, dog collars, electrical 
household specialties, fishin tackle, furnaces, galvanized 
and tin sheets, gasoline snatnes, hammocks and tents, har- 























ness, heating stoves, heavy hardware, home barbers’ supplies, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
oil cloth, paints, oils, varnishes and glass, poultry supplies, 
prepared roofing, pumps, ranges and cook stoves, refriger- 
ators, sewing machines, shelf hardware, silverware, sporting 
goods, tin shop, toys and games, wagons and buggies and 
washing machines. 


WHITING, IOWA.—W. R. Barnard has discontinued his 
hardware and furniture business. 


HAVEN, KAN.—T. K. Kennedy, who has moved his hard- 
ware store to a new location, requests catalogs on automobile 
accessories, bathroom fixtures, buggy whips, builders’ hard- 
ware, churns, cream separators, cutlery, dairy supplies, fishing 
tackle, furnaces, galvanized and tin sheets, gasoline engines, 
hammocks and tents, harness, heating stoves, heavy farm 
implements, heavy hardware, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, plumbing department, 
prepared roofing, pumps, ranges and cook stoves, shelf hard- 
ware, silverware, sporting goods, tin shop, wagons and bug- 
gies and washing machines. 


HESSTON, KAN.—A. H. Steele has disposed of his stock 
of hardware to John E. Hoeglund. 


PITTSBURG, KAN.—Ernest G. Baade, who has retired 
from business, has disposed of his interest in the Baade- 
Wildman hardware store to other members of the firm. The 
B. & W. Hardware Company is the name of the new concern. 


SELDEN, KAN.—Michael Zimmerman is now in charge of 
the business formerly conducted by Paxton & Cline. 


LINCOLN, ME.—H. B. Johnson has lately .increased his 
store space by a 30-ft. addition. He carries a stock of the 
following, on which catalogs are requested: Automobile 
accessories, baseball goods, bicycles, buggy whips, builders’ 
hardware, building paper, children’s vehicles, churns, crock- 
ery and glassware, cutlery, dairy supplies, dog collars, dyna- 
mite, electrical household specialties, fishing tackle, furnaces, 
furniture department, hammocks and tents, heating stoves, 
heavy hardware, home barbers’ supplies, iron beds, kitchen 
cabinets, kitchen housefurnishings, lime and cement, linoleum, 
lubricating oils, mechanics’ tools, oil cloth, paints, oils, var- 
nishes and glass, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, sport- 
ing goods, toys and games and washing machines. 


MALDEN, MASS.—Oakes & McNevin of 234 Pleasant 
Street, have enlarged their store floor space, and added many 
new lines. They now have a complete stock of automobile 
accessories, baseball goods, bathroom fixtures, belting and 
packing, buggy whips, builders’ hardware, building paper 
cutlery, dog collars, fishing tackle, furnaces, galvanized and 
tin sheets, hammocks and tents, heating stoves, kitchen house- 
furnishings, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, poultry supplies, 
prepared roofing, ranges and cook stoves, shelf hardware, sil- 
verware and sporting goods. 


HASTINGS, MICH.—Edward A. Burton has moved his 
stock to new quarters, 


MARCELLUS, MICH.—Carl A. Rose and his son, Leo 
Rose, of Lawton, have purchased the hardware business of 
D. H. Palmer, and are now in possession. C. A. Rose & Son 


is the concern’s new name. 


DAWSON, MINN.—F. E. Scarp and J. W. Williams have 
sold their hardware store, including fixtures, etc., to John 
C. Hanson. He will continue it under the firm name of the 
Dawson Hardware Company. Catalogs requested on hard- 
ware. 


MARYVILLE, MO.—Charles J. Eckert has sold his interest 
in the Garrett-Eckert Hardware Company to Milton and 
F. L. Garrett. W. O. Garrett will continue in active man- 
agement of the store, which will hereafter be known as the 


Garrett Hardware Company. 


NEW LONDON, MO.—G. C. Yager and Lester Rosser are 
purchasers of Walter Krall’s hardware and implement store. 
Yager & Rosser is the firm’s new name. Catalogs requested 
on hardware and implements. 


HA, NEB.—J. F. McLane has engaged in the hard- 
eaux tahoe. His stock will consist of the following, on 
which catalogs are requested: Buggy whips, builders hard- 
ware, building paper, children’s vehicles, cutlery, dog collars, 
electrical household specialties, fishing tackle, galvanized 
and tin sheets, heating stoves, home barbers’ supplies, 
lubricating oils, mechanics’ tools, paints, oils, varnishes and 
glass, poultry supplies, prepared roofing, ranges and cook 
stoves, refrigerators, shelf hardware, silverware, sporting 
goods and washing machines. 


WHITNEY POINT, N. Y.—The Bull & Dewsnap Hardware 
Company has been incorporated. The new company will 
conduct a hardware and plumbing business and take over 
the business of P. H. Landers, which was established about 
50 years ago. The capital stock is William R. 
Dewsnap is president and George S. Bull vice-president and 
general manager. 


MILTON CENTER, OHIO.—Frederick H. Spike has opened 
a hardware store, and will deal in baseball goods, bu 
whips, building paper, churns, cutlery, electrical house old 
specialties, fis ing tackle, mechanics’ tools, etc. Catalogs 
requested on washing machines. 


TOLEDO, OHIO.—Bishop & Wink, who carry a stock of 
bathroom fixtures, bicycles, buggy whips, builders’ hardware, 
churns, cutlery, dog collars, electrical household specialties, 
fishing tackle, furnaces, galvanized and tin sheets, gasoline 
engines, heating stoves, kitchen housefurnishings, lubricating 
oils, mechanics’ tools, plumbing department, poultry supplies, 
pumps, ranges and cook stoves, ‘shelf hardware, silverware, 
tin shop and washing machines, request catalogs on show 


cases, etc. 


ERMOSA, S. D.—W. E. Fonken is putting in a new 
floor and shelving and is painting the interior of the building 


which he recently purch 
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CURTIS 


BLOW OUT PATCHES 











FOR [FAKY [YLINDERS 








ATTRACTIVELY PACKED IN 
INDIVIDUAL BOXES 


Sizes 3, 334, 4, 434, 5 


Made extra long and extra strong with 
wide wings for easy adjustment. 


EVERY PATCH GUARANTEED 


Note—If your jobber does not carry CurRTIs 


PISTON RINGS 


Your 
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LE55 C(ARBON-MORE POWER 


EVER TIGHT PISTON RINGS have perfect elasticity from 
three points. meaning an even distribution of pressure all around, 
and a decrease in friction. You do not have to rebore cylinders. 
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Blow-Out Patches, send your order direct to us 
with his mame and we will prepay the freight to 
your nearest station on five dozen or more— sizes 
assorted to suit you. 


VULCANIZED PRODUCTS COMPANY 
MUSKEGON, - MICHIGAN 





EVER TIGHT PISTON RING CO. 


A FEW “EVER TIGHT” FACTS 


EVER TIGHT PISTON RINGS produce perfect compression 
EVER TIGHT PiSTON RINGS produce more power 

EVER TIGHT PISTON RINGS decrease maintenance cost 
EVER TIGHT PISTON RINGS eliminate carbon troubles 


1426 Chestnut St. St. Louis, Mo, 














A Sensible Tire; 
An Exceptional 
Profit 


DAYTON AIRLESS TIRES have all the advan- 
tages but none of the faults of pneumatic and solid 
rubber tires. 

Air filled tires bounce and vibrate to the slightest 
obstruction. So do solid tires, only they jolt worse 
because the surface does not “give’’ at all. 

DAYTON AIRLESS TIRES absorb the jar and 
save the car. They cannot puncture or blow out, 
either! 

8000 miles on Ford and other light cars guaran- 


teed; 5000 miles on heavier cars, however they in- 
variably far exceed the guarantee. 

This, dealers, is a live-wire tire proposition. 
Tefritory is limited. Get details AT ONCE. 


The Dayton Rubber Mfg. Co. 


995 Kiser Street | Dayton, Ohio 
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TRADE MARK REG. USPAT. OFF. 


Should you happen to visit either the New York 
or Chicago National Automobile Shows, honor us 
with a visit at our booth. We will be pleased to 
show you how arty live hardware dealer can handle 
HARRIS OILS AND GREASES to advantage. 


We will be at Space 42, Grand Central Palace, 
New York, and Space 12, Coliseum Gallery, 
Chicago. 


We have built up a highly satisfactory business 
with the hardware trade. The dealers carrying 
our line are securing most gratifying results. 
Customers to whom they recommend HARRIS 
try these lubricants—“America’s Leading Lubri- 
cants”—and then come back 
for repeat orders. 


For Automobile, Motor- 
boat, Motorcycle, and All 
Kinds of Machinery. 


A. W. Harris Oil 


Company 
326 S. Water Street 
Providence, R.I. 





Branch: 143 No. Wabash Ave. Lone Wer b meg at 


Chicago, Ill. ery Drop Counts.” 
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EMPRESS GREASE CUPS The Cups shown 


represent only 
4 ¥ if ii | a part of our 
lavistble Matceee ne “OP line. 


Plain Leather Packed Short Pat. Marine 
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66 i ’ : : 92? ACTUALLY REPAIRS ANY 
The Missing Link” ¢Chamn’setrer THAN NEw 
Drop Forged from High Grade Steel. Sizes 4 Inch to 15 Inch. it Is the only Link as Strong as Same Size Chain 


Just place the two halves to- 
gether and head over the rivet- 
pins. 

The interlocking lug and rein- 
forced hole make it twice as 
strong as any other link. It takes 
but a minute to insert it, saving 
expense and much valuable time. 
Use this link; take no chances. 
Lose No Time in Repairs. 


An instant repair for broken 
chain; actually neater looking and 
stronger than the link. Steam 
Shovel Engineers, Drainage Con- 
tractors, Loggers, Mining Oper- 
ators, Railroads, in fact, anyone 
who uses chain ought to know of 
and use Missing Links. 





PATENTED 


Send for illustrated catalogue shouing 1500 articles of Marine Hardware, etc. 


THOS. LAUGHLIN COMPANY -:- -:- Portland, Maine 











A Complete “Turn-Over” 


Best nasl Ne ‘ Our 
in the H N ] Trade Mark 
world at if} orse al S on each 
a fair occurs most frequently in the store selling Capewell nails. The Capewell 
price— great majority of horseshoers use them—annual sales in the United nati head— 
not States exceed those of all other brands combined. a patiern 
cheapest To get the best profits out of your nail sales ourty Capewell— formed by 
regardless there are more “turn-overs.” lines crossing 
i gripes enaort era each other 
THE CAPEWELL HORSE NAIL CoO. diagonally. 





HARTFORD, CONN., U.S. A. 
The World’s Leading Horse Nail Manufacturers 














peeremary bales peo fail tn aePeretarenn te ate nth nat oy Nt Rae na lng 
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B Rebs tht ye Sea tae | 
y 
The Classified Directory appears in the first issue of each month. 
A Detroit Twist Drill Co.......... 27 M S 
Beets Th. Ts Chek hn scands eee 42 
Abbey & Imbrie.............+.. 113] Dietzgen, Eugene, Co........... 112| McKinney Mfg. Co............ 94| Salvation Army ............... 109 
Acme Steel Goods Co.......... 99| Disston, Henry, & Sons......... 4|McKinnon Dash Co............ 104| Samson Cordage Works........ 113 
Atten*a Sant, Fi. Bisa ices vntaces 38] Dixon, Joseph, Crucible Co..... 104 Marathon Tire & Rubber Co..... 87 wT & Sons, J..........0000. 96 
American Electric Co. .......-. 104 Martin-Senour Co. ..-.+.-.--+. ” sana mre ernenes iene pal 
American Screw Co. .....+.---- 31 | Marx-Withington Co........... A dees Nis Fe Snbcin tsk oo 1”? 
E pati Semone, OE BR. Ces kiicces coe: 16 
American Shearer Mfg. Co...... 113 aeenn Wire regan SM tteaka 111 Schooner. Mie. Co...:......... vile 
American Sheet & Tin Plate Co.111 Eagle Woodenware Co.......... 103 Milwaukee Corregeeny Co...... 14 Schwerdtle Stamp Co.....<..... 113 
American Steel & Wire Co..... 107 | Plastic es Wi ee 192| Morgan Spring Co.......-..... 36) Shelby Spring Hinge Co........ 36 
American Wire Fabrics Co..... 30 Eueray Blevewe Co... cs ccs. 113 Morrill, peat Peer, Cee ere Bo ES Seep vine aaee 112 
American Wringer Ca. .....<-: 102 Geiiiasak Whi Oe. ork. 35 Morse Twist Drill & Mach. Co.. 98| Sherman, H. B., Mfg. Co....... 107 
Armstrong Mfg. Co.........2«. 106 Estes Mills = 102 Morton, Thomas ......-e-+se-: 110| Smith & Egge Mfg. Co......... 97 
Athol Machine Co......-+.+++--- 96 Sercke C 108 Murphy, R., & Soms............ 113 OEE BEER, CO. nose ces ece cen 11% 
sai ure | Oo. se SHRCUA RONEN ENSE SY « ied Mn. & Sie: ho 15 Sommer, John, Faucet Co...... 113 
Ashton Mfg. Ce. Seéendece ss Tee Ever-Tight Piston Ring ec 91 ’ “9 ° Sparks-Withington Gate Le Eee 108 
Atlas Mfg. Co....----++++eeree 95 ES er ree 112 Standard Chain Co............. 100 
Autobike Cow ...-.--++ ++ ee eeees 13 N Standard Vending Mach. Co.... 42 
Automatic Electric Washer Co. .109 Fr Stanley Rule & Level Co....... a7 
National Lead Co. .....csececes g| Stanley Works .............. 77-97 
B ee Re Ee © YT gs| National Mfg. Co.........-0.00. 4g| Star Specialty Co............... 106. 
‘ wee : Starrett, L. S., Co........ 116 
Fort Dearborn Mfg. Co......... 9g| National Rubber Co............ 117 Seiiienk tein Works ws a ae 
Baeder, Adamson & Co.......-. 36 National Safety Snap Co....... 105 egies eases Sanna 113 
-Skinne bcd kerstioeeees 
Barnett, G. & H., Co.......---- 96 i National Stpg. & Elec. Works... .109 cece a ) - 
Bemis & Call Hdw. & Tool Co. ..106 tint: Bs ci cnasacsasinal iis Owes ap 
Berger ree, Cis ons cadcueds oss 110 New England Watch & Jewelry Syracuse Chilled Plow a 100 
Bicycle Step Ladder Co........ 110} Garford Mfg. Co............+. OE Es scccusabsanectnsaionsn 110 
Billings & Spencer Co.......... 23 ree Cs cshave seus Sheba 111 Mew Jereey Wire :Cloth’ Coci.:. 107 T 
Bishop, George H., Co.....----- 29) Gilbert & Bennett Mfg. Co...... 107 New York Coil Co............. 89 
Bommer Bros. Co.......+-.+-.-. 37 rcpt Mfg. Co........ se eeeee 106 New York Wire Cloth Co....... 17 Taplin Mfg. NEES Ae or = fae” 95 
Rainn” Wartints C6... csicscecus 103| Goulds — Ci od cvedewesenes 111 iiieiite Mile. Ces .cececsscers 34 ge ty NE SOR vs caicexces 2 
Boston Woven Hose & Rubber Co. 9}Grand Rapids Hdw. eee Cece & Ney Mia Co 37 ad POSSE, Judson L., Mfg. Co... 38 
: . : — - Ww Fteeeewvrenerteeeteeeeeneeee ite ener, E. H., & Co +e Aa 108 
Bowen Mie. Co. cece cccccweces 92 gusee Mfg. & Mche Co......... 97 Niagara Falls Metal Stpg. Works. 30 Seema. 6. & te a 
Bridgeport Screw Co evrtre ys 31 Griffin Mfg. Co ESS COV SCS SP EEE OO S48 99 Nicholson File Co SOE pales Pee ae 20 Trimont Mfg. ie ees 25 
Brooks, M. S., & Sons...------- 113 Noserens, C. Bip COs ccc vccsscds 105; Troy Leather Co.............. 113 
Brown & Sharpe Mfg. Co.....-. y iI North Bros. Mfg. Co.....:..... 98| Tubular Rivet & Stud Co....... 92 
Buckeye Aluminum Co......... 33 
Buffalo Steel Co......---+++-+> 105/ffall, Frank B..............0+- 112 O U 
Burnley Battery & Mfg. Co..... edt he gn ee Oey eee ae 97 ein oC 
4 ta ; ; mem Caliper Cas oo oévc chines 22 
Butterfield & Co....-.--++e0055 98! Harris, A. W., Oil Co.......... OOS i a es he Wiens tinea a “ 
s Hassall, John, Inc............. 112! Oneida Community ............ 11/ Union Horse Nail Co........... 108 
\layes Pump & Planter Co...... MF OPM J TE., Tei cnvscpovectens 108| Universal Caster & Fdry. Co.... 32 
Sie fetter, Wa Sid Ga oc cccerecesas 94 Opportunity Exchange ..... 114-115 
Capewell Horse Nail Cae pies aen 92 Hibbard, Spencer, Bartlett Co. 45-46 Osborne, C. S., a aioe Pea 111 Vv 
Carborundum Co. .....-+-+-++++. 39) erin Tevet Chis is arene kk 109 
Cary Mfge Co......--eereeeees PP} stoMiene Co Asi coc cknce ss oo 95 » Ve Oe fini n 4tss cd datniens 33 
Chapin-Stephens Co. ...-------. 112) Hussey, C. G., & Co....e00..0e- 108 Voss Bros. Mfg. Co............ 32 
SS Le | ee pe 112 Vulcanized Products Co........ 91 
Ghicnéio Flexible Ghilt. ..2.c.04. 3 P age: ca ena Bae 95 
Chicago Patented Tools Co...... 112 Parker Wire Goods Co......... 113 Ww 
ie , Peck, Stow, Wilcox Co......... 83 
Chicago Spring Butt Co........ 37 ’ , 
Gait Gonna O. Ge...<itbe: 101 Imperial Bit & Snap Co........ 105) Peerless Handcuff €o.......... 119| Wagner Mfg. Co............... 112 
iy ee gg eee oy APPey. 26 i. Dubber C Warren, J. D., Mfg. Co....... . 81 
Cleveland Stone Co........++-- 2 Pennsylvania Rubber Co........ l Warren Specialty C 
International Silver Co......... 118] Perfection Oiler Co 103 Mh SPCCHANY LO. - cee eeee. 113 
Cleveland Wire Spring Co...... 112 io i he Pe SE 1a EIN ie ES SR namie Waterman Motor Co........... . 21 
Clinton. Wire Cloth Co......... 19 Ce A eee eee Philadelphia Lawn Mower Co...100) weiss 1. T... ooo... ceeeeeee, 109° 
Gree Wreadh Ce... ..<0ssedesnx 5 Porter, H. K.....+--0e+seeeees 112) Wells Bros. Co.........2.000. ~. 99 
Coleman Lamp Co........+.-.- 107 J Progressive Mfg. Co............ 28| West Leechburg Steel Co....... 108 
Cook, H. C.. Co 113 Punts: FO Bicasiss cbvecide es 112; Wheeling Corrugating Co....... 26 
Ge Gn ns co cb Ra da cans | f 
Covert’s Saddlery Works....... 10$| facobs Bros. .........-0csee0.. 110 ee me Cor .....00e, 38 
Cyclone Fence Co......--..... 44| lenckes, E., Mfg. Co........... 102 R | = ss > vos aegis we 
fcuninan, C2: & Geiss cis vccc 106 | — ee ee, An eee 101 
D Jennings, Russell, Mfg. Co...... 106} Rex File & Saw Co............. 106| 7 Posen whine Pee CBe 0. ~ 
Jobbers Mfg. Co.......+++++0-. 83/ Richards-Wilcox Mfg. Co....... 79 “8 emt. 50 a ae a rncbon is 
Wilder, Charles, Co.......... - 109 
Darby, Edward, & Sons......... 108 Roberts Mfg. Co..........s000- Sane 
Williams, J. H., & Co.......... 111 
Dayton Rubber Mfg. Co........ 91 I Robertson, Arthur R........... 106; 
Wey, Bh Pk Ecc sc cdiiosdecais 41 
De Haven Mfg. Co.........-+.. 94 Rock Island Mfg. Co........... 111 
} Worcester Lawn Mower Co..... 105 
De Laval Separator Co......... 6|Laughlin Co., Thomas.......... 92| Rome-Turney Radiator Co..,...104 Wright Wire Co 10 
De Kalb Wagon Co......--.++.. 110| Lovell Mfg. Co.........-eeeee: 35| Root-Heath Mfg. Co............ RE mt eae 
Delphos Mfg. Co..........-ee0. 95| Ludlow-Saylor Wire Co......... 101 Rose, William, & Bros.......... 36 Y 
Delta File Works.............. 31S TLafhin Bude Coss... cc ccccssckds 112| Royal Mfg. Co.........-++++- 28 
ee Se oko knsctvctccetuns 34|Luther Grinder Mfg. Co........ 96| Rugg, ‘E. T., & Co......--.+-.. 104; Yerdon, William ........... »» 105 
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MELLER’S 


PIVOT DOOR CABINETS 





Why Hardware 


Dealers Prefer 


GLEN STEEL MATS 


First of-all, it’s a paying proposition—due in 
part to our exclusive method of packing each 
GLEN in a strong, neatly labeled, shelf-size 
carton. A stock can be carried on the shelves 
where customers can see it; this invariably 
results in more rapid turnovers. Customers 
can be served much more quickly too. The 
GLEN is made of such high grade materials 
and with such care that you car recommend it 
with no fear of “come-backs.” Better get our 
GLEN Mat proposition now—write to Dept. H 
for sample mat. : 


McKINNEY MFG. CO. 


Pittsburgh, Pa. 


He Cuts What He Needs 


The ROLDSAFE REEL makes it 
possible for users of box-strapping 
to cut exact lengths, without an inch 
of waste. There is no slack to be 
taken up before cutting; the coil is 
always tight—one reason why De 
Haven Box Strapping is a paying 
proposition. 


De Haven Mfg. Co. 


BROOKLYN, N. Y. 
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ALWAYS 





DISPLAY 


SEND FOR CATALOG No. 24 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., in 


the United States. 


W. C. HELLER & CO. 


MONTPELIER : - OHIO 

















Our Latest and Best Sellers 


“OHIO” and “ATLAS” 
LASTS and STANDS 


Fully Guaranteed 


- 
- 
aw? 
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“Ohio” and “Atlas” Lasts and Stands are in a class by 
themselves. Made extra heavy. Finished in BAKED 
ENAMEL. 

Send for Catalog and Prices of our entire line of 
COBBLER OUTFITS, LASTS AND STANDS, 
RIVETING MACHINES, CORN SHELLERS, GRIST 
MILLS, etc. 


The Root-Heath Mfg. Co. 


“Originators of the Cobbler Outfit’ 


Plymouth, Ohio 


oN. Y. Agent: D. N. Winner, 90-92 W. Broadway 
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Hoe MAN Bell Brand Butchers’ Steels deserve to be well known—we have had 35 
years in which to make them so. We have specialized in the manufacture of 
Butchers’ Steels. That is the big “reason why” you need our products in stock. 


C. & A. HOFFMAN, Frankford, Philadelphia, Pa. 


Sales Agents: | 
Wiebusch & Hilger, Ltd., 106-110 Lafayette Street, New York City 

















The ATLAS 
Fly Swatter 



























Size of cut 1 Inch to 4 


Parker’s 
Retails for Five Cents National Side’ Mill 


Fly Swatters will sell faster than ever 
Oe tesa ie ently cacy aa. te oe Aa enclly sttarhed,-oot of Ge Wah 
Coffee Mill. Made with detachable re- 


the Atlas; the best value ever offered in a 
Fly Swatter to sell at 5 cents. See cut. It’s ceptacle for the ground coffee and a 

















made of the best wire cloth with a copper conveniently adjusted thumb screw in 

finished handle. Neat, flexible, and much front. 

sateen pan ysl Age a 

onger. € triangular told permits en- All iron construction—very durable. 

closing your ad if desired—a clever idea. A quick, steady selling 1410 thé whale 

We also make the “Atlas” in a 10-ct. style year ‘round. 

and it’s a “killing beauty.” Watch for our 

next ad. Place stock orders now. We'll Send for Parker’s Special Catalog of 

cheerfully quote prices and terms. Coffee, Drug and Spice Mills. 

Atlas Manufacturing Co. The Chas. Parker Company 
New York Salesrooms Factories 
New Haven, Conn. | 32 Warren St. Meriden, Conn. 














7 TAPLIN 


Double Dasher Beaters. 
Dover Egg Beaters. 


The latest and most im- 
roved types of 

ters. A full variety 
of styles, sizes and 
prices, to meet every re- 
quirement. 


THE TAPLIN MFG. CO. 
New Britain, Conn. 
New York Office: 

143 Chambers Street 








DELPHOS 
Pop Corn Popper 


A popular seller that renders an attractive 
profit. Keep-Cool Handle has_ cover- 
sliding plunger running through it—kind to 
the fingers. Write today for details. 


DELPHOS MFG. CO. 
Delphos, O. 
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Iron Grindstone Frames 


Especially salable to manufacturers, farmers 
and carpenters. Made of best quality cast iron 
with babbitt lined bearings, adjustable tool rests, 
truing attachments and water guards. In four 
styles for stones from 14 to 42 inches in diameter. 


Get full particulars from Catalog 31 


ATHOL MACHINE CO,, “2% 


























New Luther Vises 
Do You Cater to SELLING FAST 


VY & t ? Here’s the new line that meets the big demand 

Our US Omer S: for a practical, well-made vise at a reasonable 

: price. Strongly built 

, 2 of good materials—no 

weak places. Steel 

guides on which jaws 

travel cut out lost 

motion and keep them 
always in alignment. 










You can supply their wants and give 
them complete satisfaction only by han- 
dling high grade lines. Contractors 
who want accurate, durable levels will 

buy Sand’s Levels and Plumbs. They 
are backed by twenty years’ experience. 
Made either of wood or aluminum. 





st. el guides 
and 13 inch 





steel jaws— Write for 
* inch ex- circulars 
Sand’s Levels cake « rtPrice 
. i ibe’ They'll 
make 
money for 


are of superior stock. The spirit glass 
is of our own design. Every bubble 
is quick acting. The aluminum levels 
do not crack, split or rust. Insure sat- 
isfaction to your customers by handling 
these levels and plumbs. There is a 
demand for them. Write for catalog 1o. 
Your jobber has them in stock. 





you. 


V-60 Clamp 
Vise with steel 
guides and 1} 
inch iron jaws 
—extension, 1} 
inches—weight, 
2 Ibs. 





V-71 Bench Vise with steel guides, 3 inch 
st:el jaws and special pipe jaws—5-in. ex- 


J. S and Ca, S ons _| tension—weight, 15 Ibs 
Detroit, Michigan Luther Grinder Mfg. Co. 


914 Point Street, Milwaukee, Wis. 












































BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 INCORPORATED 1895 


<0 





Twelve Siedats of Special Grand Prize 


5 sano somata 
INTE Atlanta, 1895 
Expositions 


Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned artd Operated by Nicholson File Co. 
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STANLEY JOINT FASTENERS 


FOR MAKING STRONG 
AND TIGHT JOINTS 
IN WOOD WORK 
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PACKED TO MEET DEMANDS 
100 to box. 500 and 1000 to box. 
And in bulk 


The Stanley Works 


NEW BRITAIN, CONN. 


No. 3315, Saw Edge New York ag es 
Parallel Corrugations 100 Lafayette Street 73 E. Lake Street 
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No. 3300, Plain Edge 


See our full page advertisement on 
Parallel Corrugations page 77 
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has been declared in thousands of factories in the 
U. S. A. where there is riveting done. 


ae 
. Biases 


ee ee 
Ay Ae. he Ue 


Antiquated hammer blow methods have been 
abandoned to make room for GRANT NOISELESS 
RIVETING MACHINES. 


~ * 2 T As Whar 
, ~ bat Li ae fn ; : we nn de” Slime ak = rh ai : - canons 
+ II te HR. -. pommreses ~— ; 
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Speediest Rivet- 
ing Machine on & 
Ba the market today. & 





wf % 


Produces a finer 
finished rivet head 
than can be ac- 
complished by any 
other process. 


No danger of 
marring surface of 
article being riv- 
eted. 


Let us _ prove 
our claims by 


a it 


Hammer patented malleable: iron hand 
lamps represent the best value on the mar- 
ket. They will prove a profitable item in 
your store. 


The Clamp is strong — built like an I- 
beam. Quick-action screw, universal- 
jointed face plate. , Great seller. 

Hammer goods include many Specialties 
of Malleable Iron, including: Adjustable 
Clamps, Hand Lamps, Hanging Lamps, 
Engine Torches, Oilers, etc. 


Write. 











sending a few 
samples to be riv- 
eted and returned 
to you. 


Hammer & Co., Branford, Conn. 


CATALOG? 


The Grant Mfg. 
& Machine Co. 


Station B.S 
Bridgeport, Conn. 

















Chains—AIll Kinds 


STEEL, BRASS, COPPER 


Our Chains are made from HIGH GRADE 
material by AUTOMATIC MACHINERY, 
rivet heads SPUN, making a very SMOOTH 
finish, which will prevent chains interfering 
when hung side by side. Capacity of chain 
plant, 30 MILES PER DAY. We carry a 
large stock and can make PROMPT ship- 
ments. Send for Catalogue. 


THE SMITH & EGGE MFG. CO. 
BRIDGEPORT, CONN.. U. S. A. 
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“*Yankee”’ Vise No. 1993 


With Swivel Base 


A Great LITTLE VISE 
for a BIG LOT of WORK 


a z= 








Ta va 


An entirely new feature in vises, quickly appre 
ciated by Tool Makers, Machinists, Electricians, 
org and all users of high grade labor saving 
tools. ' 


Quickly detached from swivel base by the turn of 
a set screw, and beirfg accurately machined all over 
can be used in any position as a jig for special work 
on drill press, shaper, etc. 


Holds work rigid at any angle with use of the special 
grooved block. 
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Sure-Shut Hose Mender 


No Complaints About 
Sure-Shut Goods 


You can place the utmost confidence in every Sure- 
Shut Specialty. 

Our hose menders are all brass; they can’t rust. 
Make a detachable, yet absolutely water-tight conneéc- 
tion. Made for %” and 34” hose. 

Mechanics buy Sure-Shut clamps in large quan- 
tities. They are pressed steel, 
light and strong. 

Discourtts on these and other 
Sure-Shut items—milk bottle tops, 
mouse traps, key ring hooks, book 
straps, etc., sent on request. 


Ft. Dearborn 
Mfg. Co. 


STERLING, ILLINOIS 


Sure-Shut 
Clamp 





The swivel base is easily and firmly locked and re- 
leased in any position by a short movement of lever 
at the side. 


Your Dealer will supply you. 
Send for descriptive circular. 


NORTH BROS. MFG. COMPANY 
PHILADELPHIA, PA. 






































Your Trade Will 
Appreciate Reeces 
screw Plate 


because, altho fully adjustable, it has 
all the advantages of a solid die. It is 
made so that cutting cross threads is 
an impossibility. Dies can be reversed 
in the collet for use in a lathe or other 
machine. 


For Shop or Home 


Invest ina sample. 


Butterfield & Co., Inc., Derby Line, Vt. 


BRANCH STORES: 
126 Chambers St., New York City. 
56 Cadillac Sq., Detroit, Mich. 
11 So. Clinton St., Chicago, Il. 
310 Delaware St., Kansas City. 


i TA i}! Hud) ' 








Mo. 
Most every man needs a : 


reliable drill occasionally 


“‘Morse’”’ Bit Stock Drills 


in handy cases are a very convenient 
possession, and consequently good 
sellers. 


MORSE TWIST DRILL & 


MACHINE CoO. 
NEW BEDFORD, MASS. 
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Cary’s Universal 
Box Strapping 


' In Many Widths and Gauges 
Always Carried in Stock for Prompt Shipment 


The only strapping on 
the market guaran- 
teed to run true to 
width and gauge. It 
is made from an extra 
soft annealed steel of 
great tensile strength, 
and nails can be 
driven thro’ it with 
greatest ease. Each 
reel contains 300 feet 
equipped with patent 
metal reel frame. 


20 Reels Packed in a Case 
Goods Shipped Same Day Order is Received 


We also manufacture Flat and Twisted Wire Box 
Straps, Box Corner Fasteners, Clasps, Seals, Cor- 
rugated Joint Fasteners, Hinges and Hasps, and 
Cary’s EVERLASTING FLEXIBLE STEEL 


MATS. 
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Send for Cary Catalogue 


Manhattan Bridge Plaza 





CARY MANUFACTURING CO. 


BROOKLYN, N. Y. 














SCREW PLATE for 
AUTOMOBILES 





x ge 
Combination Screw Plates 


Containing both United States 
and S. A. E. Standards 


Contain Taps, Dies, Stocks, Tap Wrenches ; 
a separate collet for each and every die. —A 
bit brace die holder for dressing over threads 


in hard-to-get-at places. 
One of these sets should be in every garage 
and repair shop. Send for the circular, “Tools 


for the Automobile.” 


Wells Brothers Company, Division 
Greenfield Tap and Die Corporation 
GREENFIELD, MASS. 


New York Chicago London Galt, Ontario 
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To our many friends 
in the trade we ex- 
tend the most cordial 
greetings for a Merry 
and Profitable Christ- 


Acme Steel Goods Co. 
Chicago, Illinois 
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GRIFEFIN’S 
Garage Door Holder 


No. 1914 


ABOVE CUT SHOWS HOLDER IN OPERATION 


THE GRIFFIN MAN’FG CO. 
37 ates ~ ss ERIE, PA. 17 a 
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GENUINE. “PHILADELPHIA” MOWERS 


VANADIUM CRUCIBLE STEEL BLADES 
Our Styles 


“K.” “Independence,” “Overbrook” 


are the only Lawn Mowers in the world 


having Roller Bearings. 
STYLES 


‘“‘Graham”’ and ‘‘A”’ only All Steel 
Mowers in the World. 


Our 22 Styles Hand and 6 Styles of Horse Mowers are 
echanically Correct and of the 


HIGHEST GRADE Materials STYLE “K” 5 Blades 
STYLE ‘‘A” All Steel Practically Indestructible Fewer Parts Longer Bearings Plain or Roller Bearings 


THEY ARE DURABLE, KEEP THEIR EDGE AND ALWAYS READY FOR THEIR WORK. 
THEY BRING PERMANENT PROFITS, AND DEVELOP SATISFIED CUSTOMERS. 


1916 Catalog B Now Ready 
THE PHILADELPHIA LAWN MOWER CO., 3st and CHESTNUT STS., PHILADELPHIA, PA., U. S. A 




























: 
Competition forbids i . 

she eclisies headers: Two Chains—two uses 
but it doesn’t forbid increas- —QOne guarantee 


ing sales by selling a bet- 
ter line. More sales mean 


bigger  profits—you give ELWELTRA TraceChains 


more and get more when 


you sell 






are admittedly the leaders in their 
field, with no competition—and a few 
imitations. Our broad guarantee of 
quality and service, and our policy of 
co-operating with the dealer are the 
main factors m their success. 


EL-WEL-CO-TI 


is the best cow tie made, and like 
ELWELTRA it is without an equal. 
Our guarantee, and our policy of fur- 
nishing just what we claim—full size 
to gauge—have made these chains 
popular with the live dealers. 








Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 

a long line of profit makers 
—pumps of special design 

construction and _  adapta- 


Stock up on these two winners ; you 
can’t go wrong, and, as President Wil- 
son says, you must be prepared. 


SOLD BY YOUR JOBBER 











bility MADE BY 
—— arc —- Standard Chain Company 
“HAYES PUMP & PLANTER CoO. PITTSBURGH 


GALVA , ILL. 


— 
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The Popular Syracuse Garden Barrow 


In addition to being the Strongest, this is 


the APA Barrow on the Market. 
No. 141 Medium 






No. 152 Large with Steel Wheel 
No. 143 Extra Large with Wood Wheel 
No. iss Extra Large with Steel Wheel 


Handles, legs and wheel are painted red. Sides and 
front olive. Handsomely striped and ornamented. All 
well coated with a durable varnish. 
Frame is well made of seasoned ash — , ose 
cross-bars mortised into the handles. Botto 
are set into the rear cross- — which prevents spit 
rm at the ends. ong le mi ced throughout. 
ed with springs whe Fan sg 


Syracuse Chilled Plow Co., Syracuse, N. Y., U.S.A. 
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"W & B LAWN MOWERS 
Plain and Ball Bearing 


We manufacture Lawn Mowers to meet the 
demands of all classes of consumers. 

Their superior Cutting Qualities, Handsome 
Finish and Durability make friends for Hard- 
ware Merchants. 


Send for catalog and literature showing the line in colors 


THE WHITMAN & BARNES MANUFACTURING COMPANY 


Established 61 Years 


GENERAL OFFICES AKRON, OHIO 


New York Office and Store, 64 Reade Street. Canadian Factory and Office, St. Catharines, Ontario. 





































Every Homeowner a 
Live Prospect 


Clark’s Ash Can Truck is a splendid year- 
round seller. Turns stock speedily and car- 
ries an attractive profit. Retails for $1.35. 

A boon to the ashman, be he Husband or -* 
in the business. 7 
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sessescsss ‘ Two hooks hold the bottom of the can while 
a malleable iron handle slides down and grips 






the top of the can. Whole truck is nicely 


i finished in Black Japan. 
GEO. P. CLARK CO. 


Here is a_ worth-while 
| ote, WINDSOR LOCKS, CONN. 


Each Mesha 
Perfect 
Hexagon 


We pride ourselves on the uni- 
form trueness to shape and size 
mesh of Ludlow-Saylor Poultry 
Nettings. The woven’ wires 
conform to acknowledged stan- 
dards. Widths and _ lengths 
agree absolutely with the mark- 
ings on each roll. We welcome 
the most critical inspection of 
any product bearing our label. 


Ludlow -Saylor 
Wire Company 


General Office ee Factory, St. Louis, 
0. 
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{1 Clark's 
“4h Can Track 
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Branch Offices: 20 East Jackson 
Blvd., Chicago, Ill. Mills Bldg., Bl 
a Tex. Box 804, Salt Lake City, 
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Since 1837 









Fb ERE TENTS: Py, Ra Re 


Your Store Is Your Pride, Isn’t It? 


You want to please your customers, have them tell others 
what a fine store you have, how dependable are your goods? 
Then, if you have not already done so, get acquainted with 
‘White adze. They are one good bet. Ask us about them 
TODAY. 


Tes L. & I. J. WHITE CO., 65 Columbia St., Buffalo, N. Y. 


ae call 
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ADZE 
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The New 
Boston Rubber Chair Tip 


atop — hal The Tip and Its Parts 


Brass Nall 


Brass Washer 


> 





The Rubber Tip with 
the Brass Washer 
and Nall Moulded In 
Same. 





Spring 
Soc 


” D 


) 









MT 





Manufacturers of Rubber Specialties 


THE ELASTIC TIP CO. 


370 ATLANTIC AVENUE BOSTON, MASS. 





“VICTOR” 


Coat and Hat Hooks 


ARE GOOD HOOKS 








Try the “Victor."" Packed one dozen in 
a box. ‘Your sales will increase. 
Bright Wire Goods. 

Brass Screw and Cup Hooks. 
Hicks Belt Hooks. 


E. Jenckes Manufacturing Co. 
WORCESTER, MASSACHUSETTS 


SELLING AGENTS: 


JOHN H. GRAHAM & CO. 











113 Chambers Street New York City 











Increased Profits 


on Sash Cords 


Our “ALBA” and “STAR” Brand Sash 
Cords make quick sales, satisfied cus- 
tomers and MONEY FOR YOU—and 
they will back up your statements every 
time. 


Stand more strain than heavier cords 
_and work freely. 


The quality is there—the prices are low 
because these cords are made for wear 
and have no spots or fancy frills that 
increase manufacturing cost and add 
nothing to their strength. 


We will be glad to send you prices and 
samples—write now. 








TON —_ “STAR” 


“ALBA” 4ercer 


ESTES MILLS 


FALL RIVER, MASS. 


CLOTHES LINES 


SASH CORDS 
MOPS 


WICKING MACHINERY WASTE 








Horse-Shoe Brand 
Wringers 
Warranted as to quality 


Warranted to give satisfaction 
Warranted as to price 











Plain 
Bearings 
and 
Steel Ball 
Bearings 





Plain Bearings 
No. 8405 
No. 8415 


Steel Ball Bearings Size of 
No. 3608 10x1 
No. 3615 llx 19 inches inches 


WE won THE LARGEST VARIETY OF 
NGERS IN THE WORLD 


ger for our new Price List 


The American Wringer Co. 
NEW YORK CITY, U. S. A. 
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Three 
Enemies 


of Dust 






DERFECTION 
OILER 






This trinity of dust chasers insure cleanness and 
sattitation. They do their work evenly and cleanly. 

Perfection Oil, in addition to being used in a 
Perfection Oiler, can be used on floors of hard or 
soft wood, furniture, automobiles, etc. 

There should be a Perfection outfit in every 
house. Why not write for more particulars about 
handling this line? 


Perfection Oiler Co. 


406 Hume- Mansur Building 


Indianapolis, Ind. 

















EAGLE MOP 
W RINGERS 


bear the reputation of 
being the BEST and 
will under all circum- 
stances give best re- 
sults and absolute pro- 
tection. Not with 
boasting pride, but with 
a feeling of satisfac- 
tion, we again point to 
our record—iIc years, 
before a criticizing public, and not a dissatisfied cus- 
tomer. It is the privilege of truth to make itself known. 


The Eagle Mop Wringer 


is the original 3 roller Mop Wringer. Its tested, true 
Merits of Quality brought out imitators and infringers. 
An imitation is never as good as the ori 
be sure it is the “EAGLE” brand you ndle. There 
will be more EAGLE MOP WRINGERS sold this year 
than ever. Get your share. 


The Eagle Woodenware Mfg. Co. 
HAMILTON Sole Manufacturers OHIO 
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Have You Received 
Yours ? 


You cannot afford to be without this 
profit-making "Dealers’ Mint of Selling 


Hints" contained in the Red Folder for 
your files. 


If it has not come to your desk write us 
at once. We'll send you one. 


BOSTON VARNISH COMPANY 


Everett Station Boston, U. S. A. 


Chicago Warehouse and Office, 519 West Twelfth St. 
San Francisco Warehouse and Office, 311 California St. 


HAAUUUTATOOUUUTENOOEYAAUOETCGEOREOEOOAEETATOEEOUAAUEREEAEE TEA AEO AARHUS UUOAEOUUU AAO UUOOARUULAOAUUGAOOOUUOAOUOUUUOOOOOUAGUOOUUAAEOOOUGUONAOY 











TLL 


_More Business FOR Y Ol |- 
More Profit 

Do you realize that nearly every new or remodeled 

home has one or more Fireplaces? You are the one 

that should supply the Dome Dampers, Ash Trap Doors, 


Cleanout Doors, Chimney Thimbles, Fire Baskets, And- 
irons, Fire Sets, Screens, Gas Logs, etc., for these homes. 


Our line of Fireplace Fixtures will en- 
able you to get this business and make 
a good profit on it. Ask for our cata- 
logue No. 1525. All articles shown in 
it are in vogue. 


Other Goods We Make 

























Stove Pipe Registers. House Numbers. 
Waffle Irons. Mop Sticks. 
Harness Hooks. Sink Brackets. 
Steak Hammers. Saw Vises. 
Stove Pipe Dampers. Chest Handles. 
Damper Clips. Latches. 
Cover Lifters. Samson Wind Mills. 
Pokers. Feed Millis. 
Foot Scrapers. Ensilage Cutters. 
Quilt Frame Clamps. Alfalfa Cutters, 
Lamp Brackets. Gasoline Engines. ; 
Flower Pot Brackets. 
7 
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104 HARDWARE AGE 


December 16, 1915 








i | 


mY | 
x) 

< \ 
AA 


AW 


ays 
‘e 
AN 


B\\ 


i) : 
i | J 


\\ 


\\ 





New Car, Bill? 
No! New Radiator 


A. Rome-Turney Radiator with its Ex- 
tended V-Front and highly polished brass 
or German silver finish lends an air of dis- 
tinction that wonderfully improves the ap- 
pearance of a Ford car. 

Bill certainly made a good investment here. In ad- 
dition to having a better looking car he is certain 
to have freedom from all overheating and leaking 
troubles. 

Every Ford owner in your town is a live prospect. 


Write for prices and information. 


Rome-Turney Radiator Co. 
110 Canal Street ROME, N. Y. 

















McKinnon Tire Holders 


For side and 
rear of FORD 
cars, also for 
rear of new 
CH E VROLET 
model. 

Made of steel, 
electrically 
welded. Simple, 
light weight, 
™ strong. Get our 
¥ prices. 


McKINNON DASH COMPANY 
BUFFALO, N. Y. 























What Every Ford Car Owner Needs 


WITH OUR 


S & B Ford Carburetor Adjuster 


He Knows at all Times How and 
When ~ at his gaa 


O GUESSWO 
ELIMINATES — 
Kg oes 
Saves Gaso a 
MAKES FORD CARS THIEF 
PROOF. 

Retails 50 Cents. 
Complete Directions With Each. 
Satisfaction Guaranteed. 
This is the time of ge when 
carburetors have to adjusted 
the most, due a - in 

weather condition 

MR. DEALE Rit your jobber 

cannot supply. you, write us for 
< 


our maili t proposition, also 
give your jobbers na 


Schoener Maneiectaring Co. 
St. Cloud, Minn. 


























DIXON’S 


GRAPHITE 
PIPE JOINT 
COMPOUND 


Plumbers, Steamfitters, Engineers will give you a good 
trade on this compound. Ask for Dealers’ Price List 
and Pipe Compound Booklet No. 54-D. 


Made in JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE COMPANY 


><> ESTABLISHED 1827 DSS 

















Sharp Warning or— 
f Long, Far Reaching 
ie Call 











Model 1 “P op a or all black. 


THE SPARKS WITHINGTON CO. Jackson. Michigan 


BURNLE YOU BUY 


SOLDERING PASTE THE KIND 


the user likes because it’s handy, follows the heat and sticks on 
the job. It pleases the man with the soldering iron. Can’t be 
spilled, non-corrosive, in all size packages. You can’t miss 
it if you look for the yellow label when you buy. 


BURNLEY BATTERY & 
MFG. CO., North East, Pa. 





BE SURE 














Western Electric 
Com pany 


DISTRIBUTORS 














Ford Fan Belt & 
Tire Blow-Out 
Patch 


WE SELL JOBBERS ONLY 


E. T. RUGG &CO., Mfrs., Newark, 


Shaft - driven, Auto- 
mobile, Hand Horn 
List Price, $5.00 





° 














t-making discounts 
and ‘dealers helps’’ for 
trade. 


American Electric Co. 
State and 64th Sits., Chicago 


Manufacturer of 
Samson Automobile Horne 
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You Get the Biggest Return 


in all the desirable elemen 





and dura ed 
hose a with a “double, all-round 
“Grip” assuring a permanently tight 


connection. can be used re- 
poate’ and will be right on the 
EBffiici ork long after 
re and 

ALL sizes for hose ” 0. D. uw 
Suc . Mest 
eer aaa | on automobile hose con- 
nections. Made in Fort Plain, U. 8. 

A. Used everywhere. Unequalled 

a 

Je solicit your stock orders. If 


you don’t know them write for sam- 
ples. Both Home and Foreign trade 
supplied. 


WILLIAM YERDON 
BOX 102 FORT PLAIN, N. Y. 














DID YOU EVER SEE 


Wagner's KANT-SUK Calf 
and Cow Weaner? 


IT’S A WONDER 


A perfect humane and effec- 
tive device that sells the whole 
year round. 

The hinge construction of this 
a — ban calf and aoe 
oO graze in same pasture, 
yet effectually prevents sucking. 
It is easily applied. Once used 
always used. KANT-SUK Wean- 
ers have no equal. 

We make a complete line of 
Saddiery Hardware, also Hard- 


ware "Sooataitlen. 
MANUFACTURED BY 


Imperial Bit & Snap Company, Racine, Wis. 
All the leading Jobbers carry them In. eteck 




















You can’t get away from it! 


It’s a snap to sell the snap that is ony 
for the driver to put on or take off, 
but impossible for the horse to get 
away from. It is the 


KLINGSNAP 


A twist of the wrist and the trick is 
done. Never wears out or gets out of 
order. Made for rope ties and for 
leather straps. Strong enough to hold 
an elephant. 

A Counter Display showing the Kling- 
snap in different sizes will start the 
money coming across your counter. 
Your jobber will supply you. 

For free sample address 


i The National Safety Snap Co. (Inc.) 
Dept. H WILMINGTON, O. 


Sole manufacturers of the Kliingsnap and the 
Kling Hame Fastener. 














Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U, S. A. 














1 Townsend Gave to the World 
| The Ball-Bearing Lawn Mower 





All other manufacturers now make Ball-Bear- 
; ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. J. 











The Worcester Lawn Mower Co. 


Worcester, Mass. 
Have their NEW CATALOG 
in COLORS ready for mailing. 
Ask for it. 








J.C. McCarty & Company, 21 Murray St., New York 











_ 











Quick-Set Steel 
Drive Posts 


These are some of the 
reasons why the demand 
for these posts is grow- 
ing: Cost less than wood 
or concrete, guaranteed 
for 35 years, a few blows 
set them, adapted to any 
kind of wire fencing. 
wire strung easily and 
quickly. 


It will pay you to 
handle these posts. They 
appeal to farmers and all 
property owners. Send 
for our catalog. It is free. 


Buffalo Steel Fe. Tonawanda, N. Y. 























NORCROSS Cultivator -hoes 


“Superior to Imitations’’ 





: bY THER BUR- 
NK pronounces 
oreross & 
wonderful imple- 
ment, using a dozen 





of all. 
1 Pat’d features. Inv stigate 
Get our Oultivator 


Quality —the ‘very best 
Norcross ty” be 


before you buy. 
booklet. 


C. S. NORCROSS & SONS, Mfrs. 
BUSHNELL, ILL. - - - U.S.A. 
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-convermience and attractiveness. 
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Goodell Mitre Box 


Made of STEEL—Cannot Break 


For years this Box has been recognized as being 24 
in quality and improvements, and the new STE 
BOTTOM PLATES with ANGULAR SERRATURES 
to prevent work from slipping add still more to its 


Write for new 
Catalog B, de- 
scribing this 
and many 
other features. 


GOODELL 
MFG. CO. 
Greenfield, Mass. 




















Armstrong 
Ceiling Nipple 
Threaders 


This tool is made to 
thread pipe projecting 
from the ceiling or wall. 
The holder takes dies %, 
3%, % in. R. or L. and 
bushings to match. 


Dealers will find this a Profitable Tool to Stock. 
MANUFACTURED BY 
THE ARMSTRONG MFG. CO. 
290 KNOWLTON ST., BRIDGEPORT, CONN. 





Russell be 
Au ger Bits 


Zs Satisfied 
% Customers 


Profitable ' 


Sales 


Our bits and braces have been aanees ted as standard 
by the finest woodworkers for ever tf years. Bits 
for every pu 2.” “iiigend bits, dowel bits, car bits, 
machine bits, etc 

‘Bend for booklet. 


Russell Jennin ngs Mfg.Co. 
Oo 


Chester, nn. 21-132 











Skilled Workmen 







find The Perfection 
ag a valuable aid 

keeping their tools in 
the best of condition. 
Fitted with our combi- 
nation tool rest and 
chisel holder, the ““Per- 
fection’’ is capable of a 


corundum or carborun- 
dum—as desired, and in 
various sizes. If in- 
terested in selling a 
strong and serviceable 
grinder—write. 


Star Specialty Mfg. Co. 
227 West Erie St. Chicago, U.S.A. 

















THE ROBERTSON 


“Horseshoe Magnet 


Trade Mark Reg. U. 8. Pat. Off. 


Hammer 


Silver Medal Panama-Pacific Exposition. 


99 








THE BEST MAGNET HAMMER 
IT HOLDS THE TACK 
Write for illustrated price lst. 


ARTHUR R. ROBERTSON, Sole Mfr. 


144 Oliver Street Boston, Mass. 
Owner of the ‘‘Horseshoe Magnet’’ Trade Marks. 























Double-Header! 


Sell this combination pipe and nut 
wrench. Serves two purposes for 
the price of one. Has long sleeve to 
admit whole hand for adjustment. 
No other tool so serviceable. Profit 
assured! 


) P. 
Bemis & Call H'dwe& Tool Go. Py 


Springfield, Mass. s 


















C. E. JENNINGS steers patent 
EXPANSIVE BIT 
SEE THAT BEVEL 


ON CAP AND CUTTER 





SEE THOSE 
TEETH! 


CUTTER 
CANNOT 
CREER 


Nete Micrometer Screw, by means of wich. Cutter can be in- 
stantly ee ee th part of an inch. 


C. E. JENNINGS & CO. sronsteisurers 71-73 Murray St., N.Y. 
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How’s your file stock? If low, sort up 
on a few REX Files. 

You'll find REX Files mighty fast sellers, 
simply because they are mighty fast cutters. 
Good profit. Send for details. 


The Rex File & Saw Co. Newcomerstown, Ohio 
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300 Candle Power of 
Portable Daylight 


The Coleman Air-O-Lantern . 


Fill it once a week. Clean it once a year. 
Carry it everywhere—into barns, cellars, 
er ge ateze. og bagi yp rod ger oom 
w wea ther—a nds of weather. D oe a . ° 
it up. Sit it down. Swing it. Give it any O 
BD sortioe guage. “TE won't splat is an se riginal Perfect Clinching 
= as sun t an quite as right. Pure, ° 
steady. white light in constant stream and Hose Coupling 
ect radiance. 
ickless, smokeless, odorless, harmless, 
sootless, peerless. The Coleman Air-O-Lan- - . f 
tern is one unit out of one hundred in the Fast moving stock. Sells on sight to owners 0 
mighty Coleman Air-O-Lite Lighting System. ‘ 
The system which won highest award at the garden hose. Costs less than others. Easiest to 
anama-raciiic xposition, e pertec b 4 : 
light with a voltage for, the dealer. Show apply. Makes a neat, finished job. Ask about our 
s system to e people. ts one-thir- : ; 
tieth aa mech ae olestsiats.” 2B teciaaee complete line of hose accessories. 
within itself to the live dealer. The best 
specialty line in any stock. Install this line 


without delay. Write for particulars. 
THE COLEMAN LAMP COMPANY L. R. Nelson, Peoria, Ill. 
Wichita, Kansas; St. Paul, Minnesota; Toledo, Ohio; Exclusive Licensee Under Patents 

Dallas, Texas; Chicago, Illinois. 
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It is STRAIGHT AWAY LAWN SPRINKLER 


No. 1 


ThePart of Prudence 


to place your name before the trade 
—and keep it there. 


Would you meet the heads of 
America’s wholesaling and retailing 





hardware establishments? Let us Tieueen alk thin titted enue tei ie oe | 
introduce you through the hose. Can be held in the hand for sprink- 
ling flowers. Write for our general catalogue. 
HARDWARE AGE, Stuber & Kuck Co., Peoria, Ill. 
239 West 39th Street, New York. New York Office: 154 Chambers St., J. M. Sherwood, Mgr. 
San Francisco Office: Rialto Bldg., Wm. P. Horn, Mer. 




















American Fence National Fence 
Ellwood Fence _U, S. Fence DUO NOZZLE 
g Royal Fence Union Lock Fence : 
Anthony Fence Banner Fence 7g +4COMBINED HOSE NOZZLE 
. { AND LAWN SPRINKLER 


AT LOWEST PRICE 
EVER ASKED FOR 
EITHER ONE 


Saves labor. Delivers more 
water. Cannot leak. Saves 
hose from bursting. Wider — 
spray. Longer Stream. Sam- 3 E 
ple sent postpaid for 15 cents. & . 





: 
2 
> 
’ 
: 


For Farm and every other form of en- 
closure. These fences are well and favorably 
known all over the world and are the most 
effective, substantial and enduring fences 
made. For sale by dealers everywhere. 

Also, American Steel Gates in all stand- 
ard widths and varieties. 


American Steel & Wire Company 


Chicago New York Cleveland Pittsburgh Worcester Denver 
Export Representative: U.S. Steel Products Co., New York 


Pacific Coast Representative: U.S. Steel Products Co. H. B. SHERMAN MFG. CO.., Battle Creek, Mich. 


San Francisco Los Angeles Portland Seattle 
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BLISS 
HAND 
SCREWS 


83 YEARS THE LEADER 


Also Manufacturers of 


Cabinet-Makers’ Clamps, Foundry Flask 
Clamps. Bench Vises. Carvers’ Tool 
Handies. Auger Handles. Chalk Line Reels. 
Special Wood Turnings. Mallets. 





J. H. O’NEIL, Jr., Successor to 


R. BLISS M’F’°G CO. Pawtucket 











West Leechburg 
Steel Company 


General and 
Sales Offices, 
Farmers’ Bank 
Bidg., Pgh., Pa. 


Manufacturers 


oO 
FINE STRIP STEELS 
For all purposes. 





Worke— 
West Leechburg, Open Hearth Furnaces 
Pa. Hot and Cold Rolling Mills 

















“Red-Hot”’ 


No. 23 


The No. 23 Red-Hot Torch 
is the best all around quart 
Torch on the market. The 
tank is made of heavy, seam- 
less drawn brass strongly 
reinforced, making it extra 
strong and durable. Burner 
made of special generator 
metal with back flow, super- 
heating the gasoline, produc- 
ing a powerful flame of in- 
tense heat. Will work per- 
fectly in wind and cold 
weather. 

Ask your jobber for No. 23. 
You will be pleased. 


Send for free Catalog 


ASHTON MFG. CO. 
19 Nevada St. 
Newark, N. J., U. S. A. 





No. 23 Red-Hot Torch 
Price Each $3.75 











E. H. TITCHENER & CO. 


STAPLES. 
and WIRE SHAPES 
Binghamton,N.Y. Chicago, Ill. 




















Eureka Soldering Coppers 
eae 


Hand Forged Coppers, made of pure 

ingot copper. No loose handles. The 

finished copper contains more copper and 

less iron than any other brand of cop- 

pers. Shipments from stock. Prices on 
application. 


The Eureka Company 
North East, Pa. 
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Made by 
1506-1522 W. 22d St., CHICAGO, ILL. 











a — eS 


—— Darby & Sons Company 


ciao WEI ACG FUREKS 
Brass, Copper, Steel, lron and Galva- 
nized Wire Cloth. © Bronze, Galvanized 
and Cc = pert. d W ae d OW Sx reen W ire 
Cloth. © Galvanized Farm Fencing. and 
Gates and Poultry Netting. © Wire 
Work. Iron Railing and Window Guards 


> ARCH STREET 
PHILADELPHIA, PA 


Ne Re a TEEN 





Prompt Shipment < on Receipt 
=. Your Order 


Ferru Co Caer . tra et Copeee ; Burrs, Cop- 
Conte a, Cop Crimped Sane ; Baves 

Trough, Co e bows, per; Gaskets, , ted Copper; 

Fy ee : ale. ‘Co r; art vet, 


ammers, Sheets, pper; Soldering 
. Woe * Copper. 
soe Tete | above, write us at on 


Be 
jase gS Copper and Brass Rolling ‘Mills 


Pittsburgh, Pa. 
U. 3. An sae 


G. HUSSEY CO. - 
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Will You Give One 


MERRY 
XMAS DINNER? 


We are but your agents—you are 
the host. 


$00,000 poor people cheered last 
Xmas in the U. S. by The Salvation 
Army. 


Help us in this way to get close to 
these people. Give them at least one 
happy day in the year. 


$2.00 Feeds a Family of Five 
Send Donations to 
Commander Miss Booth 
118 W. 14th St., New York City 


Western Department 
Comm. Estill, 108 N. Dearborn St. Chicago 


Family a 














Hundreds of 
Thousands of 
White Mop 


Wringers 


have gone into use. 
They sell quickly 
because they are 
without an equal. 






Satisfied 
customers every- 
where. 


TRY THEM 
WHITE MOP 
WRINGER CO., 
Fultonville, N. Y. 








Sell “ Wilder ” Accurate 


Window Thermometers 


Made of metal—better than glass. Distinctly 
an American product. 


Figures are plain and easy to read. 
are stamped in—not painted on 


Tubes are mercury or unfading red spirit, 
magnified and set in a slot in the plate. 
Light passes through the tube, bringing 
the column out in bold relief. 


Fasten to outside window frame and read 
from indoors. 


Eight, Ten and Twelve inch sizes at $12, 
$18, and $24 per dozen. Usual liberal dis- 
count. 


Tell your jobber you want ‘‘Wilder’’ 
dow Thermometers, or order direct. 


Charles Wilder Co. 
514 Fulton St. Troy, N. Y. 


They 


Win- 














The old naked razor is the best 
kind to use—if you want a “real” 
shave. Everybody knows that. And 
it’s why the Shavezy Razor Guard 
sells so readily. It makes every razor 
a safe one—it covers the blade to just 
the right degree. 


Retails at 50 cents—so sales come 
easy. Write at once. 


L. T. WEISS 


291 Taaffe Place : : Brooklyn, N. Y. 

















i.e Favorite 


#3) Home Lamp 
250 C. P.—1 cent per hour 


Portable, safe, 


sek 


convenient. No connecting 
wires or tubes. Operates 60 hours on one 
gallon of gasoline, saves money and eyes. 
Automatically cleaned, adjustable, turned 
high or low at will. Positively cannot clog. 
Operates in any position. Guaranteed. 
Decorated china shade free with each lamp. 
Just the thing for homes, hotels, doctors’ 
and lawyers’ offices. Ask your local hard- 
ware dealer for a demonstration ; 
doesn’t carry it he can obtain it from any 
Wholesale Hardware House, or write direct 
to us. 


NATIONAL STAMPING & ELECTRIC WORKS 
416 So. Clinton Street CHICAGO, ILLINOIS 




















The “Hustler” 
Ash Sifter 


In go the ashes. 
Down goes the 
dust. Out comes 
the good coal to 
use again. No dirt. 
No back breakin 
Everything quick, 
sanita and 
nomical. 
what the 
ler’ does for 
customer. 
what it will do kee 
you! 


Hill Dryer Company 
316 Park Ave. 
Worcester, Mass. 






oak 























Our Counter- 
Sunk Caster 


The hollow steel ball—of chrome 
alloy st ves silently in any 
direction without yy the rug 
or carpet or marking the floor. 


“Acme” Ball Bea 
not rust or bind w= hye about > all 
the moving 








A BALL— 


+ the strain involved in 
NOT A - % 
| WHEEL. Se 6 ee Ge ame 


ticulars con 
caster e. 





THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 


Agents: J. G. McCarty & Co., 29 Murray St., New York City 








AutoMatic Electric and 


Belt Power 








Automatic Electric Washer Co., inc., Newton, lowa, U. S. A. 
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The “Original’’ Gutter Hangers THERE’S REAL SAVING 
























In substituting 
Made by Berger Bros. Company iiend aie nn uid ieeiibin 
are the strongest, mneatest and for sash cord. No stretching or fraying. No frequent 
handiest made; 20 different styles renewals. Some have been in constant use over 25 
to suit any requirement. years. Very easy to apply. 
Look for the “BR” on | THOMAS MORTON, 245 Centre St., N. $2 
every piece. 
Send for free samples THE VERY LATEST 
No. 10 and No. 8 Catalog. bargains in the way of hardware stores are 
offered for sale in the “Opportunity Ex- 
pone BERGER BROS. COMPANY change” of this issue. They hold valuable 
ce: 220-31 Arch St. Store: 237 Arch St. ° 
Warerooms and Factory: 110-114 Bread Street investments for you. Why not look them 
PHILADELPHIA up—now? 



























Fresh Air ana Protection! 


The Ives Window 
Ventilating Lock 


A Safeguard for Ventilating 
Rooms, allowing windows to 
left open at the top, the bottom, 
or both top and bottom, with en- 
tire secuiity against intrusion. 





Accurate 
Scales 


Consider what it costs 






give overweight it soon 
means a big loss—if you 
ive shortweight you are 
iable to be fined. Sell 
and use J. B. Scales—they 
are guaranteed accurate. 
Send for catalog. 


JACOBS BROS. 
7 78 Warren St., New York 







Descriptive circular mailed 
on application. 


THE H. B. IVES CO. 


Sole Manufacturers _ NEW HAVEN, CONN. 





















THE NEW 


Weicut 12 Ounces 
SWIVELED SWIVELED 
’ . Z >> = 


Wrist Watches for Xmas 
Silver—Gold Plate—Gold Filled and Solid Gold 


Silver Case and 
Bracelet, Cyl 
Movement, $5.25 

Same with Lever 
Movement, 8.50 

G 2 ld Plated 





acelet, 
Waltham 


2.50, 1030001 | PRERLESS HANDCUFFS 


Every watch in are the eer yg eee —_ pie fli nnot become locked 
attractive display in the Can be loc culprits’ Be with one hand. 
box. Prices less Take up non ene in the pocket than any other cuff. Put ome on 
6% cash discount. the counter and let let the police chief or the policeman handle it. It 
is a sure sale. Order a sample. 


NEW ENGLAND WATCH & JEWELRY CO. 
302 Park Building Seis i J Worcester, Mase. PEERLESS HANDCUFF CO., Springfield, Mass. 




















BICYCLE 


Step Ladders 


are made in 
many styles 
and to fit 
all kinds of 
shelving. 


ig Aah aay A oom Aig De Kalb Business Wagons 














THE BICYCLE STEP CE ey ee a 
LADDER COMPANY ou aie for trot Gathlon with tall detaile. 


62 W. Randolph St., Chicago, Ill. De Kalb Wagon Co., 103 Garden St., De Kalb, III. : 
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Make Your Store the Headquarters for 


GIFFORD-WOOD CO.’S ICE TOOLS 


and Sell Under Our Guarantee of Quality 


Every Creamery Owner, Dairyman, Butcher and Farmer cuts and stores 
ce and want tools they can depend upon. We manufacture every tool used 
a the ice business. rite for catalog and prices. 


GIFFORD-WOOD £0: Hudson, N. Y. 


NEW YORK CHICAGO 

















MICHIGAN WIRE CLOTH CO. 


ESTABLISHED 1864 


EVERYTHING IN WIRE CLOTH 


Pioneers in the manufacture of DOUBLE CRIMP WIRE CLOTH and WIRE SCREENING of 
every kind possible to weave, made of Steel, Iron, Brass, Copper, Bronze, Aluminum, German 
Silver, Pure Nickel, Galvanized, Tinned and Monel Metal Wire; also WIRE LATH, Etc. 
Also Drawers of Brass, Copper, Bronze, German Silver, Pure Nickel, Aluminum, 
Monel Metal Wire, Btc. 


517 HOWARD STREET, DETROIT, MICH. Write for Catalogue No. 26. 











Diack and Galvanized Sheets|<* 


APOLLO BEST BLOOM — KEYSTONE COPPER BEARING Galvanized Sheets 
Highest quality and most durable Galvanized Sheets manufactured—specially adapted for an on, oGGne. siding, and 
all forms of ex sheet metal work. We also manufacture Black Sheets of eve a, Special Sh ormed Roofing 
Products, Flectrical Sheets, Copper Bearing Open Hearth Roofing Tin, Bright Tin Send for paece ml on service tests. 


= _ AMERICAN SHEET / AND TIN PLATE COMPANY, General Offices: Friek ok Building, Pittsburgh Pittsburgh, ¢ Pa. | 





















Snell’s Star Bits bore quickly, leave a clean cut hole 
and satisfy every user. 

They sell best, because: best known—over 120 years on 
the market. Guaranteed right in every way. 

The profit is big. Get our terms and catalogue. 


SNELL MFG. CO., Fiskdale, Mass. 


Selling Agents, JOHN H. GRAHAM @ CO. 
113 Chambers Street New York City 













Btn |. Round and Oval Punches 


AND 


PUNCHES 


Send for Catalog 


























J.H.WILLIAMS & CO. 
pea meC gummed De 
The Wrench People 


WILLIAMS’ ‘‘AGRIPPA’’ TOOL-HOLDERS 
“THE HOLDERS THAT HOLD” 
__ for Turning, Boring, Threading, Knurling, Cutting-off and Side Work 








Rock Island Autovises 


Number 241 vise is swivel, wos 0 Ib., and is 

automobile and heavy repair w 1 is same in conten, 
but is stationary, weighing 32 1 ib. am “s suitable for > the individ 
automobile owner. ese vises are a combination of vise jaws, 
pipe jaws and anvil. 


ROCK ISLAND MFG. CO. Rock Island, Ill. 
SEND FOR NEW CATALOG OF LARGEST AND MOST 
COMPLETE LINE OF VISES MANUFACTURED 





231—AUTOVISE 





&41— AU TOVISE 








SPRAYERS 





ULDS PUMPS 


SPRAY AND WATER SUPPLY 


WRITE FOR CATALOG AND PRICES 


THE GOULDS MFG.CO. SENECA FALLS.NY. 














112 HARDWARE AGE December 16, 1915 


DIETZGEN STEEL TAPES 


“The linefor you Because of Better Profits—Satisfaction— Repeat Sales 
SIMPLIFIED READING EUGENE DIETZGEN CO. BLACK FINISH 


MANUFACTURERS 
Chicago New York San Francisco New Orleans Toronto Pittsburgh Philadelphia 
WRITE FOR CATALOGUE ‘*‘A’’ 


140 Years’ Continuous Business | | (.§ Co, ete si 


























! V 
LARGEST ASSORTED STOCK IN THE WORLD : Over THE GHAPIN STEPHENS [0., 
JOB T. PUGH : : Phila., U.S.A. ais — Pine Meadow, Conn., U. S. A. 




















wuosay + deans 







The Groos Metal Shear 


Cuts %” Sheet Steel, any width or length, 
weight 14 lbs., Steel drop forgings through- 
out, Vanadium. Steel blade. 

$7.50 delivered to any part of U. 8. 


Chicago Patented Tools Co.,1600 0 wen Ave., Racine, Wis. 


Manufacturers of Punches and Sets 

(Hand Drive and Foot Power) for 

Leather, Cloth and Metal. Punch Tubes, 

Punch and Dies All kinds and sizes 

made to order. “Write jobber. Booklets 
free. Established 1858. 


40 Lincoln St, BOSTON, MASS. 














‘VICTOR’? BOLT Rane ee 


Send for Oataleg. 





Porter’s “New Easy” Bolt Clippers 


All sizes. All parts ee pene ee Jaws Special Steel. 
Big Sellers. Good profit. Write for prices. 


H. K. PORTER Everett, Mass. ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 


TACKS ‘est NAILS see BOLTS | | STEVENS LINE LEVEL 


Cobblers’ Nails, Bed Screws, Glazier Points Ma, le my o J oe Mg 


weighs % 0z., accurate 
Bend for new illustrated catalogue, most convenient and sad iable. Write 















































comprehensive. for further details. Jy Oy Yy WYyy), Y, Y Yffy YY 
SHELTON CO. (Estab. 1836) Frank B. Hall OMA 
SHELTON, CONN. New York, 96 Warren St. Newton Falls, Ohio 
The Zimmerman Porch Base WAGNE id 
a rad _ rye — STUDDING SOCKETS 
izes ror und an Uare Fos 
Pamphlet and Prices on Application wooden pO. are Fo doare. pine 
architects and builders. demand— 
S. CHENEY & SON Uberal profit, "Write for complete ‘catalog of Door 
MANLIUS, N. Y¥. WAGNER MFG. CO., Dept. D., ioe Falls, Iowa 























Esrasiisnend 1850 
Bt uk Hods | SS > i i SH S—CNS 


Ci. ay ANDO Gant.ane Srreers 


THE CLEVELAND 


WIRE SPRING CO. ap aes ee 
Cleveland, Ohio = —— uu METALS =) 





and BRICK post 2 ose iT 
eit tun Glial JOHN HASSALL. Inc. “ 

| and Price RIVETS. 
Mfa. b PSSCUTGHEON PINS. Fay 
oiesseaias ise SPEGIAL WiRE NAILS F 
li} 


ESeese)) 









































Tapes and Rules Cl 
Have 8 P me steading Fm ge gee age Bagg et 
OF i Bl Se. wenamutrs-oatens ij a 


Ww. TAPES ha ve (Unslanlaneouy Readi 
MEASURING TAPES, BOXWOOD RULES. SPRING-JOINT RULES 


THE [UFKIN fpULE (0. **Sem Cork reshape 


























neem. semen en en a ne 
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ES i fy inks | [ GAMSON CORDAGE WORKS 


VIN HKeeIee = CO TIC Ht Lawns Vasee| MANUFACTURERS OF SASH CORD. CLOTHES. 
ANANANA IINANA[ BAAN ct pte 


R: Settees || | BRAIDED CORDAGE 
MUA Pe ULLL Seize || | AND COTTON TWINES ETL. smo ram ewes 
MASS. 


BOSTON 
<JUGUGUUUUNUROQOUUUUEEOOOUCUSUCUOUCUCGOOUOUOUGUEDOOEECEEEEOUOUOUEEEROOOOOOGUE 
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Wh = Quality Fish are Only Caught = 
y Farmers = with Quality Tackle = 
Bu = you are sure of your rod and reel, = 

7 = the ‘Leaping Dolphin.’” the av tity mar rot = 

99 ° as the “ Dp ” qua mark o _ 

“THE NEVERSLIP” One Man Fence Builder = ‘Abbey & Imbrie— makers since 1820 of “fish- = 
== ing tackle that’s fit for fishing.’’ It’s the —} 

One man can stretch the wire and drive the staples. No teeth == best tackle for hardest ters. New tllus- - 
to cut or injure the wire. Nothing to get out of order. Costs == trated catalog H (236 pages) sent on = 
only a dollar. Gives complete satisfaction. You can guarantee it. == Of parcel postage (10 cents) to any angler = 
Write your jobber. = who e hig t @ name — 
The Warren Specialty Mfg. Co., Warren, Ohio = Abbey & Imbrie, Ee eee ay Oe York = 
TMi 








si ci PRIEST’S 
Marx-Whittington Co. Clippers 
Makers of the most efficient and most compact o’ -the-neck” "shaver "deserves 
pipe vise on the market. A leader in its line. Send your serious investigation as 


° w — 3... of stock. 
for our literature. Write 


EASTON, PA. American Shearer Mig. Co. 
Nashua, N. H., U.S. A. 


“ANSONIA” NAIL CLIP 10c. Bee KNIVES overer 


Made by the makers of the “‘Gem’”’ nail Clipper. Twelve 4 pt; 
in a box or 12 on a display card. Fast ten-cent sales. MAKERS’ 


4 ae Big Profit SPT IT C= a 
@ *; a - % Write 7 ma iti ti \, ov a. a 6M = ts a 


H. C. Cook Co. Manual Training ‘Knife 
Ansonia, Comm. ROBERT MURPHY’S SONS CO. _ :: Ayer, Mass. 
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Parker Wire Goods Company 
Manufacturers of 
General and Special Wire Hardware, 
Wire Goods and Stampings 


WORCESTER MASSACHUSETTS 


BROOKS| 


WIRE GOODS 


Bright Iron and Brass. Special 
Send for Catalog No. 24. Wire G is Made to Order: . 


ENERGY ELEVATOR CO. 
214-216-218 New St. Philadelphia, Pa. M. S. Po nny SONS 


eo 


Is the Best 
and is made only by 
Stewart-Skinner Co. 


17 Green St., 
Worcester, 
Mass. 


THAT’S AWL 





_ —— =_— 























ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware Trade. 
Can be placed in position by any carpenter. 







































COHN HOMMERS PEERLESS FAUCETS Saw Sets, Hand Punches, 
Q— = ememenemt © meme ° 
wren § if. MAPLE WOOD BODY HIGHLY POLISHED 3 ae asa on oy Tam 
LINING Gow ONLY THE GEnuUING ARE STAMPEO IN THE WOOD WITH ARK e resses, enc tops, 
= AJ it TRADE MARK MALTESE CROSS (as Pew cut) lp \\ Liquid Soap Dispensers. 
eS SSS Se BEWARE OF IMMITATIONS ; 
SE SS cannon on ee TTS UR RINSUAPE WITH KEY Chas. Morrill, Manufacturer 
.u. Ss, : 4 Laf Ss N Y 
JOHN SOMMER FAUCET CO. 355 Cenrnat orm ass SN Benga ale cr oat Glee 











MR. JOBBER 


Handle our Safety 

Guaranteed Package of 

sole' leather 0 gud 
Retails for $5.00 

Our Nos. 10-12-14 and 


High Grade Hand Made 
STEEL 
ALPHABETS 
prices and samples AND FIGURES 


TROY LEATHER CO., Inc., Troy, N. Y. | | THE SCHWERDTLE STAMP CO.., Bridgeport, Conn. 
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New York. 
Gentlemen :— 


insert my ‘“‘ad’’ for one week. 
Yours truly, 





CHAPTER I—The Order 


Matons, N. Y. 
Opportunity Exchange, HarRDWAkp AGB, 


Enclosed please find $1.00 for which please 


WM. W. KING, 
43 Morton 8t. 


‘A STORY IN THREE CHAPTERS’”’ 


perience as clerk and 


At present employed. 





CHAPTER II—The Advertisement 
YOUNG MAN, 25, married, 3 years’ ex- 


sition with some Western New York house, 
where reliability, energy and sincerity count. 


eling. Habits very good 
best of references. Address ‘‘O. O.,"’ care 
Harpware Acs, New York. 


HARDWA4ARB AGB, 43 Morton 8t., 
New York City, Malone, N. Y. 
Gm wt ten" too I wish ould 
. ° sh you w 
stock man, seeks po- withdraw my “‘O. 0.’ ad which is to a 
in the Opportunity Exchange, issue of rch 
12th, as I have. accept a position with 
sense sani aay — ee — influence of 
my *‘ad,"’ whic ran your 
Would consider trav- Feb. 19th. The offer came just after I had 


and can furnish 





CHAPTER III—The Result 


sent in my second ‘‘ad. 

I am highly pleased with the results ob- 
tained and I can assure you I am a staunch 
friend of the Opportunity Exchange. It was 
a dollar well expended. rs 


Yours truly, 


Wm. W. King. | 








Help Wanted 


Help Wanted 


Situations Wanted 


Situations Wanted 





nen 


Original letters of reference should 
not be inclosed with replies to 
advertisements appearing in_ these 
columns, as they are frequently 
misiaid and lost. copy of the 
reference will serve the purpose. 


MANUFACTURER - of full line 
household _ specialties wants local 
representative in all important cities 
to handle line on commission. De- 

ment stores, hardware dealers, 
instalment houses, premium _  con- 
cerns, are all big users. State ex- 
perience, lines handled and territory 
covered. We want none but those 
who can “make good.” For such 
our proposition is an excellent one. 
Address “S. H.,” 
Ace, New York. 


GARDEN HOSE SALESMAN 
WANTED—AI1 salesman acquainted 
with hardware trade to sell complete 








line garden hose on strictly commis-| 4 aq 


sion basis. Advise territory you now 





cover and give references. Address 
Thermoid Rubber Company, Tren- 
ton, 

“WE GOT THE MAN WE 
WANTED.” IT’S THE SAME 


NEVERTHELESS 
Tis 


CHEAPEST METHOD TO GET 
COMPETENT MEN, 


TRAVELING SALESMEN 
WANTED by long established con- 
cern manufacturing large line of 
high grade tools and specialties. To 
the right men, an additional line can 
be arranged for going to same trade, 
and the two lines together will pay 
well. Can use several men in the 
New England States, Middle States, 
Middle estern States, to begin 
gonnety 1, 1916. Both lines wanted 

y all good trade in retail hardware, 
housefurnishing, etc. 
required, stating age, num o 
years selling, and lines handled 
previously. nly men of experience, 





who can secure orders for complete 


lines, not single items, need apply. 
Prompt application necessary with 
home address for reply. Address 

+ ad care HArpware Acz, New 
ork. 


GOOD PAYING AND REPEAT- 
ING STOVE LINE OPEN FOR 
1916 in following territories: Wis- 
consin, South Dakota and North Da- 

ota. Line well adapted to above 
territories and old trade established. 
Only those calling on stove trade 
regularly and in position to use line 
as leader can be considered. Ad- 
dress “TD. T.,” care Harpware AGE, 
New York. 








WANTED — Salesmen acquainted 
with factory, mill and general hard- 
ware line. Must have experienced 
man who can show results in New 
York City. Best of references re- 
quired. Address “D. M.,” care 
Harpware AGE, New York. 





SALESMEN — Can use several 
first class traveling salesmen who 
are at present calling on hardware 
dealers and department store trade, 
to handle our implements as a side 
line. A good clean-cut proposition 
offered to men with selling ability. 
In reply state territory covered. 
er Manufacturing Co., Detroit, 

ich, 





SALESMAN TO HANDLE HIGH) 


CLASS malleable range in Indiana 
and Illinois. Must know stove trade 
in territory named. Salary. _ Write, 
iving references, to Box 384, St 
Charles, Til. 


care HARDWARE! 


References 


SALES MANAGER wanted by a 
large manufacturing corporation, sell- 
ing to jobbers, department stores and 
iarge retailers. roduct consists of 
kitchen and household utensils in 
enameled wares, galvanized and sheet 
metal stamped wares. Must be a 
high class man of experience in sim- 
ilar capacity and lines. Address, 
stating full particulars, references, 
etc., “E. N.,” care Hardware Age, 
New York, 





TRAVELING SALESMAN 
WANTED by an established com- 
pany manufacturing a commodity 
sold to retail and wholesale hard- 
ware and mill, mine, railroad and 
contractor’s supply trade. Territory 
is New England, Middle Atlantic 
and a few Southern States. i 
cations must give age, 
years selling, lines handled and sal- 
ary required to receive consideration. 

ress “ > care HarDWARE 
AcE, New York. 





SALESMAN for line package 
household paint specialties sold to 
retail hardware, housefurnishing and 
other stores; territory 250-300 miles 
New York. Special good opening 
with established trade in Brooklyn 
and Long Island, State age, experi- 
ence, references, salary. ‘“E. G.,” 
care HARDWARE Ace, New York. 








Situations Wanted 


SITUATION WAN TE D—Are 
you interested in a retail store 
manager who can produce results? 
Who can build up a sales force and 
plan sales campaigns that will bring 
people into your store? ho can 
systematize your business so that it 
will show just what it is doing? 
have built up a prosperous hardware 
and electrical business in a town of 
4000. Want larger field, 25,000 and 
up. Address “D. J.,” care Harp- 
vARE AGE, New York. 


bd 





WANTED—Position by hustling 
young man, 27, eight years’ experi- 
ence in general hardware, wholesale 
and retail, thoroughly familiar with 
stimating from blue prints, road or 
local position. Address “D. S.,” 
care HarpDwArRE AGE, New York. 





EXPERIENCED HARDWARE- 
MAN and correspondent, capable of 
organizing or taking charge of mail 


order or other department. Em- 
ployed. Answer promptly. Jan. 1 
change desired. Address “D. V.,” 


care Harpware AGE, New York. 





WANTED. 

To represent manufacturer of high 
grade line edge tools in the South. 
Exclusive territory only. Address 
Tin Fairview & Oakland, Deca- 
tur, Ga. 


EXPERIENCED SALESMAN ig 
open for position to handle nails, 
wire and fencing, or fertilizer. Ad- 
dress “E. I.,’’ care Harpware AGE, 
New York. 





SPECIALTY SALESMAN of 
wide experience with hardware trade 
desires to change line. ddress 
a ae care HarpwAre Ace, New 

ork. 





EXPERIENCED HARDWARE 
CLERK wants connection with re- 
liable concern; in Middle West pre- 


ferred. Age 27, single, good sales- 
man and stock keeper. Excellent 
references. Address “E. L.,” care 


Harpware Ace, New York. 





EXPERIENCED HARDWARE 
or cutlery salesman will be open for 
engagement after Dec. 31, 1915. 
Satisfactory reference as to ability, 
etc., can be given. Address “E. M.,” 
care HARDWARE AGE, New York. 











WANTED—Position after Jan. Ist 
by experienced hardware man as 
manager or buyer of retail hardware 
store. Address “‘D. R.,”’ care Harp- 
warE AGE, New York. 





SALES MANAGER—Wide awake, 
progressive, successful sales manager 
who has been connected with Sim- 
nons' Hardware Company for fen 
‘ears, and with prominent New 
England manufacturer for five years, 
wants to manage sales of a New 
England hardware factory. Salary 
$ no consideration. Willing to take 
tock. References and past record 
will show this isn’t the advertisement 
of a mere job hunter. Address 
—e care HArpware AcE, New 
ork. 





LATIN AMERICA — Capable, 
high grade salesman hardware lines, 
can furnish unquestionable refer- 
ences from present employers, prom- 
inent Eastern jobbers, conversant 
Spanish language and people, am ab- 
solutely reliable, desire to connect 
with a manufacturer interested in 
securing South American business. 
Address “C. N.,” care HARDWARE 
AcE, New York. 





HERE IS THE PLACE FOR 
YOUR MESSAGE, FOR _IT 
WILL BE SEEN AND READ 


EXECUTIVES—THE MEN 
WHOM YOU MUST SELL 
YOUR SERVICES. 








CATALOGUE COMPILER, 


ex- 


perienced layout and eopy man, hard- 
ware and allied lines, open for 
proposition. Best references. Ad- 


dress “C. S.,” care Harpware AGE, 
New York. 





THE WRITER OF THIS AD 
understands thoroughly the merchan- 
dising of hardware and tools. As 


buyer and sales. manager he in- 
creases profits, eliminates order 
takers, creates SALESMEN and 


“throws” undesirable business to 
your competitor. Methods employed 
are the result of succéssful work in 
each department. Salary not less 
than $3,000 and percentage connec: 
tion. _ sone Ist, or if desirable, 
December 15, Address “‘D. H.,’ 


care Harpware Acz, New York. 


A SUCCESSFUL SALESMAN, 
for the last ten years director of 
sales, would like to get in touch 
with manufacturers of hardware and 
kindred lines desirous of_ increasing 
their sales in Atlantic Coast terri- 
tory. Have been very successful in 
selling U. Government depart- 
ments. Exceptional references. Ad- 
dress “D. X.,”’ care Harpware AGE, 
New York, 





YOUNG MAN THOROUGHLY 
EXPERIENCED in retail hardware 
wishes to represent reliable manu- 
facturer or jobber in Cincinnati or 
Southern Ohio. Address “D. Z.,” 
care HarpwAare AcE, New York. 





WANTED — Tool and _ cutlery 
salesman, thirty-three years old, well 
acquainted with trade in Middle 
Western States, desires to make a 
change Jan. Ist. n give best of 
references. Would prefer working 
on salary and commission basis. Ad- 
dress “E. A.,”’ care HARDWARE AGE, 
New York, 





Accounts of manufacturers of 
hardware and hardware specialties 
solicited for representation in West- 
ern Washington and British Colum- 
bia Jan. ist, by salesman of twenty 
years’ steady work in this territory. 
Address “*Macy,’’ 315 2d Ave. South, 
Seattle, Wash. 





THE HIGH GRADE MAN 
LOOKING FOR A_ POSITION 
OR FINDING IT IMPOSSIBLE 
TO GO HIGHER UP WHERE 
HE IS, WISHING TO MAKE 
A CHANGE, WILL FIND THIS 
SECTION THE PLACE TO 
TELL HIS STORY. 








SITUATION WANTED — Hard- 
ware man of 15 years’ experience, 
both wholesale and retail. First 
class at stock arrangement and win- 
dow dressing. Capable salesman and 
store manager or buyer. Married 
and absolutely reliable. Best refer- 
ences. Address “E. D.,” care Harp- 
ware Acz, New York. 


Business Opportunities 


IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of bardware we can be of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “H. M. O.,” care 
Harpware Ace, New York. 








FOR SALE—Hardware, harness 
and implement business in Arizona. 
Doing about $50,000 business per 
year. For particulars address 
“H. E.,” care Harpware Ace, New 
York. 





COLLECTIONS! 

Bad debts, delinquent accounts, 
claims, etc., collected everywhere. 
Quick results, prompt settlements. 
No advance fees—no “‘retainers.” 
No collection, no charge. Money- 
getting particulars free. Best Ad- 
justment Co., Room 840, 1328 
Broadway, New York. 





FOR SAL E—Old _ established 
hardware business at Adrian, Mich. 
Sixty years in same location. Town 
of 10,000 and county seat. Good 
stock of shelf and heavy hardware, 
also plumbing and heating supplies 
with shop in connection. st in- 
voice showed a value of $12,000. 
Present owners in business thirty- 
one years and now ready to retire. 
Will be sold immediately at a bar- 
gain. Address Box “Y. Z.,” care 
Harpware Ace, New York. 





WANTED—To buy a moderate 
size hardware store or part interest 
in one, in town of 10,000 to 50,000 
‘n Central or Eastern States. Ad- 
jress “‘B. N.,’’ care Harpwarg AGE, 
New York. 





FOR SALE—Majority stock in an 
incorporated hardware, paint and 
stove business doing $50,000 busi- 
ness annually. cated in the fast- 
est growing city in North Dakota. 
Wheat crop avmnape 25 bushels per 
acre this year. ountry fast going 
into cattle and hogs. his is con- 

‘ea by authority a rare oppor- 
tunity to get control of one of the 
best hardware stores in the entire 
West; $12,000 will buy the controll- 
ing stock. The present owner and 
manager has other business requiring 
his attention. If interested write 
“C. G.,” care Harpware Ace, New 





York. 
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Business Opportunities 





REPRESENTATION IN RIO 
DE JANEIRO AND SAO PAULO 
—A long established and well known 
representative of foreign export 
houses, maintaining very close com- 
mercial relations with firms of the 
very best standing, both in Rio de 
Janeiro and Sao Paulo, Brazil, would 
accept the representation of good 
American manufacturers of draperies 
and dry goods, flour, drugs, arms 
and ammunition, as also of pharma- 
ceutical products and machinery and 
electric plants. Can furnish refer- 
_ences of the highest class. Address 
Albino Guimaraes, Rua da Quitanda 
163, Rio de Janeiro, Brazil. Post 
Office Box 1306. 





YOU HAVE OF COURSE THE 
NEWSPAPERS IN YOUR CITY 
THAT YOU CAN USE TO 
OBTAIN A _ POSITION; BUT 
IF YOU WANT TO GO AFTER 
IT IN A NATIONAL WAY 
USE THIS SECTION—IT MAY 
COST YOU A “LOWER” IN A 
“PULLMAN,” 

PROBABLY GIVE YO 
WORTH-WHILE “BERTH.” 





EASTERN JOBBING AND DIS. 
TRIBUTING HOUSE with live 
sales organization desires to repre- 
sent in New England a few more 





manufacturers of hardware and 
specialties. Address “‘C. R.,” care 
Harpware AGE, New York. 

FOR SALE—An interest in a 


warm air furnace manufacturing 
plant in the Middle West. A rare 
opportunity for.the right man with 
a little money to invest either with 
or without active association. Best 
of reasons for selling. Address “C. 
F.,” care Harpwarge Acz, New York. 


SOUTHFRN JORBING AND 
DISTRIBUTING HOUSE desires 
to represent in Georgia and Florida 
a few more manufacturers of hard- 
ware and snecialties. Address Pox 
587, Jacksonville, Fla. 


OLD ESTABLISHED HARD- 
WARE PUSINESS in Camden, N. 
J., population over 100,000, located 
in the heart of the manvfacturing 
district, doing business $10,000 an- 
nually. With the prosperitv boom that 
has hit Camden business will increase 
rapidly. Owner has other interests; 
will sell property, stock and fixtures 
$7,500. Address “FE. B.,” 
WARE AcE, New York. 








care HARpD- 





Wanted—To hear from owner of 
good hardware store for sale. State 
cash price and description. D. F. 
Bush, Minneapolis, Minn. 





OWNER OF A FILE FACTORY, 
on account of ill health, desires to 
dispose of the business as a going 
proposition. Have enjoyed good busi- 
ness and made a superior brand. Ap- 
ply “E. C.,” care Harpware AGE, 
New York. 





MANUFACTURER’S AGENT 
with established trade wants to add 


new lines, hardware specialties pre-- 


ferred. References furnished. 
Wertheimer Sons, 54 W. Randolph 
St., Chicago. 





Drop forgings made immediately. 
Nine board drop hammers, 3000 to 
400 pounds, ready for dies. Also 
os sinking shop. C. Groos, Racine, 

fis. 





FOR SALE—General hardware 
and farm machine business doing 
$21,000 this year in hustling North- 
eastern Pennsylvania town of 500 
population in good dairying and 
farming territory. No other compe- 
tition within 4 and 9 miles. Chance 
for business to be increased to $35,- 
000 yearly. Address “E. F.,” care 
Harpware Ace, New York. 





FOR SALE—The only exclusive 
hardware business in a town of 800 
population in Northeastern Pennsyl- 
vania. Good farming community. 
Good opportunity for man who is 
plumber and tinner. About $2500 
required to buy present stock, which 
is in fine condition. Good store, well 
located, low rent. Address “E,. K.,” 
care Harpware Ace, New York. 





Are you one of the 
Nation Wide Audi- 
ence of Opportunity 
Seekers ? 


You may be a hardware store 
proprietor or manufacturer 
and have need of a clerk or 
salesman. You may be a clerk 
or traveling salesman and want 
a better position or a new line 
of goods to represent. 


You are sure that somewhere 
there is a firm or individual 
able to supply what you want. 
But the problem is, how to lo- 
cate that party. 


C 
portunit 
Hxchange 


of HARDWARE AGE offers you 
an inexpensive means of communi- 
cating your want to a great au- 
dience of hardware merchants, 
manufacturers and important em- 
ployees in practically every town 
and city throughout the country. 
Among them is possibly the very 
man or company you want to reach. 
They read and respond to adver- 
tisements in the “Opportunity Ex- 
change.” Put yours there now. 











| 


out how moderate our rates are— 
“Opportunity Exchange,”  c./o. 
HARDWARE AGE, 239 West 


| 
Write for information and find | 
| 
39th Street, New York City. | 

















Back to 


Nature 


Our primitive friends of 
the Stone Age raised no 
particular row about using 
rough-surfaced stones for 
files. Indeed, why should 


they ? 

They were in no par- 
ticular hurry to get the 
work done. They had no 
competition to meet; no 
bills to pay; no “over- 
head costs” to cut. They 
should have worried ! 

The conditions of to- 
day, however, make it 
imperative that every me- 
chanic find the one best 
file the market affords 
his particular purpose. 
File buyers must consider 
quality first and fore- 
most. 

In this connection let 
us remark that Delta 
Files come in every pos- 
sible shape and size. The 
wonderful temper and 
hardness of their knife- 
edged teeth render them 
exceptional stock cutters 
and cost cutters. They 
are the only 3 to 24-inch 
files made entirely of 
Crucible Steel. 

The trademark guaran- 
tees the quality. Look 
for the familiar sign 
when ordering of 
your jobber. 














Delta File Works 
PHILADELPHIA, PA. 


CHICAGO OFFICE 
62 E. Lake Street 


NEW YORK OFFICE 
260 West Street 
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Starrett 


Hack Saws for Every Job 
A Hack Saw that cuts iron pipe 


December 16, 1915 
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will not do satisfactory work 3 in 
cutting, sheet steel. 


Good machinists know 
this and also know that 
there is a Starrett blade 
for every purpose. Sev- 
enteen difterent blades— 
some differ in shape and 
size of teeth—some in 


composition,some in hard- 
ness. Our free catalog tells 
what saw to use. Guided 
by this you can recom- 
mend the proper blade for 
any use and ive real ser- 
vice to your customers. 


We deal direct with Hardware Stores 


Send for free Cataloz No. 20-A —prices and terms 


The L.S. Starrett Company, Athol. Mass. 


“The World’s Greatest Tool Makers” 
London Chicago 


New York 
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TREAD, 
; extra tough and heavy. CUSHION; made of pure 
INTERMEDIATE; made of a cum, very wide end extra 
specially compounded gum to chick. 
insure perfect adhesion of tread 
and carcass. Found only invery 
high quality tires. 


























BREAKER 

an extra wide 
double Breake: 
strip to absorb 
road shocks. It 
reduces stone 
bruises and fab 
ric ruptures to 
less than one in 


every 3000 tires. 

















CARCASS: buiit of 17°4 oz 
Square woven Sea Island 
Duck fabric, and one more 
ply thanis generally used in 
standard construction. 











BEAD: clincher ae eae 
or Q.D. com- th] 64 te ; SIDE 
posed entire- + ay he WALL 
ly of fabric, i es i zt 
practically eee | TS} 
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bead contains Pte 4 ~ ‘A , 
128 strands of age sane AK rx aT iblil a 
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piano wire. han ener anges? 

















—No better tires are built! 


Guaranteed for 5000 Miles 


DEALERS: You can make better territorial arrangements, and secure 
better discounts, etc., NOW than will be possible later on. Write 
for full details. Lower list than for similar quality. 


NATIONAL RUBBER COMPANY 


POTTSTOWN, PENNA. 
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The 1847 Girl 


Silverware Brings Women 
Into Your Store 


Woman's place is in the store—if you want to make 
the store as profitable as it should be. 


The surest way to get women customers is to display 


1847 ROGERS BROS. 


‘Silver Plate that Wears”’ 





OLD COLONY We will supply the Cut-outs, Cards, etc., to help CONTINENTAL 
PATTERN make the display effective. _ PATTERN 
Write today for Circular 1293-H describing our free 
helps. 


INTERNATIONAL SILVER CO., Meriden, Conn. 


Successor to Meriden Britannia Co. 











49-51 West 34th Street — NEW YORK — 9-19 Maiden Lane 
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